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The story of the Nativity... . 
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TOYLAND PLASTIC PLAQUES. Each letter dimensionally formed in center of solid piece of plastic, individ- 
ually painted in smart pastel shades. Use in horizontal or vertical position. Light in weight, washable, 
use for several seasons. Each letter 18” square. 4852—Set of 7 letters as illustrated...... .$33.75 


Candy Cane Comura Designs 


Use to treat entire toy department. The red and white tones of the 
canes, with bright red bows, truly dramatic against the star 
studded Christmas green of background, bordered in gold, are 
half-tone silk screen processed in oil onto flexible Comura stock. 
Mounts easily to posts, wall areas, over elevator banks and ledges. 
Particularly effective when used as a covering around the bases 
of selling units. 


8702—CANDY CANE COMURA, 20’x90” Upright....Each $5.95 
8703—-CANDY CANE COMURA, 20’x90” Horizontal .Each 5.95 
8704—CANDY CANE COMURA, 30’x90” Horizontal ._Each 8.95 
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L CANDY CANES 


Deep Half Round of Vacuum Formed Plastic 
3 Sizes ... Light in Weight .. . Strong . . . Reusable 


Candy Canes... a symbol of Christmas down thru the years ... No 
Christmas complete without them. Now, of light weight, easy to use 
plastic, these giant size canes are simple to install .. . their red and white 
peppermint stripe color startling attractive ... ‘Their shape lends to good 
architectural treatments. . 

In departments mount on 

posts, walls, over elevator 

banks and entranceways. 

In windows, treat glass or 

background in a variety of 

ways. 


4530-—SIZE: 64° high, 21° wide, 3° deep. ..fach $17.95 
4534—SIZE: 36" high, 10° wide, 2'2" deep tech 13.95 
4536-—SIZE: 20° high, 7° wide, 7 deep....fech 7.95 


FREE—2 Big New Catalogs 


Hundreds of designs, modern and traditional. 
Also Walt Disney Choracters .. . Disneyland 
and the Mickey Mouse Club. Write for your 
copies today. 


W. L. STENSGAARD AND ASSOCIATES, INC., 
346 N. Justine St., CHICAGO 7, ILLINOIS 
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OUR NEXT ISSUE 


The next issue will be the annual 
Christmos number, replete with illustra- 
tions and descriptions of displays which 
have been tested and found effective 
..» Plus the regular agenda, os a matter 
of course ... The October issue, in the 
mail September 20. 


THE COVER 


This beautiful display of gloves is the 
work of Hermann Schlipphacke, display 
director, Kaufhof, Cologne, Germany. 


EXECUTIVE STAFF 
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orders payable in U. S. funds by International 
money order or New York bank draft. Single 
copies 60 cents. Send all subscription orders 
direct to the publication office at Cincinnati. 
Changes of address must be reported at least 
two weeks in advance of effective date, other- 
wise missed copies cannot be supplied. 
Entered as second ciass matter September 20, 
1922, at peostoffice at Cincinnati, Ohio, under 
act of March 3, 1879. 


* 
Member 


National 
Associction of 
Display Industries 


AbD 


Associated 
Business 
Publications, Inc. 


Bureau of 
Circulation 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 


DISPLAY WORLD 





va 





« 





\ 





THE GIRL WHO KNOWS 
HOW TO WEAR CLOTHES 
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; CF lod Fol helps make 





your store a magical Christmas wonderland! 


Make your store the one that shoppers favor. It’s readily and quickly available. All types of seasonal : 
easy when you have FRANKEL ASSOCIATES to novelties——plus a huge selection of Display Fabrics 
rely on. Anything you desire for your displays is including many unusual imported Metal Cloths. 


q@ ITALIAN MINIATURE LITE SETS 





q JACK FROST BRANCHES 





Dainty, yet rugged works of art to brighten any display. Eleven 
designs to meet all needs. Last ten times as long as some others. 
Continuity assured from our huge stock. 

#435—35 Asst. color lamps, dainty flower reflectors. Approx. 
50 ft. of green wiring. Packed: Ind. Box., 12 to carton. 





KISMET PANORAMA BALL > 


New ‘56 shape ... gay and sparkling. Extra heavy gouge hand 
blown gloss, with special metal clip. 

Celors: Pink, Turq., Red, Emerald, Silver, Gold 

Sizes: 6", 8", 10", 12". Packed: | to box. 

Round Panorama Bells in following sizes: 5”, 6", 8", 10", 12”. 
Oval Panoreme Bealls in 6", 8, 10" sizes. 





TWINKLING STARLITE SET 


Gaily twinkle . . . individually and independently. Perfect for 
interior, or window display. VU. L. Approved. A.C. or D.C. 
Add on plug for attaching additional sets. No transformer needed. 
#410—i0 lites to set... #415—15 lites to set. 

Color: Green wire/asst. color stars, OR White wire/clear stars 
Packed: | set to box. 


KISMET HANGING UNIT > 


Exquisite hand biown, satin finished, glass with tinsel and pellet 
covering. 

#169: Overall length 10°. Colors: Pink, Gold, Turq., Silver, Red. 
Packed: 2 pcs., solid color to box. 


individual Kismet Ornaments 
#172: Small—2" Diom., #173: Medium—2%" Diom., #174: 
Large—3" Diam. Same colors os #169. Packed: 6 solid color 
to box. 





Extra full, extra heavy flocking . . . a minimum of 36” in height 
—a minimum of 28 tips per branch. 


#336: Packed: | Dozen to box. 


SANTA HEAD > 


Only FRANKEL offers this jolly Santa to perk up any display. 
Spun gloss beord. Velvet and Plush hat. Highly styled facial 
features. Ideal for interior posts. 


#636: 30° high. Packed: | to box. 


SEND FOR CATALOG ON COMPLETE LINE 





56 West 45th Street @ New York 36, N. Y. 


FRANKEL ASSOCIATES inne. | see: ¢ chicose © deri 


OR THROUGH YOUR LOCAL DISTRIBUTOR 
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WRITE ... The Morgan Co., 
3984 Avondale Ave., Chicago, 


for catalogs. prices. examples. 
£s. |} } 
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CLIP TIPS: Timbertone, pioneer in textured wall coverings, has a trend-making new collection. Perfect for interior as well as window displays, 
Timbertone Textures provide exciting backgrounds for products of every description. Decorative, rugged, easy to handle, many colors. New patterns 
include: Textured Harlequin, Décortone, Rubble Stone, Roman Stripe. Sample books now being prepared. Send for pre-publication swatches. 


Timbertone Decorative Co., Dept. DW96, 65 East 55th Street, New York 22, N. Y. New York showroom: 50 East 53rd 
Street. Distributors: East —Jalipp, Inc. Division of Jack Lippman, Brooklyn; Midwest — Walipapers, Inc., Chicago 
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PUT HOLIDAY o 


Glamour 


IN YOUR DISPLAY 


WITH 


GLAME-LACE NET 


ANOTHER 


MAHARAM 


ExCLUSIVE 
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Scenes of the Maharam 


Exhibit at the NADI Show. 





H...'s the shimmering enchantment of gold 
or silver Lurex netting. Here's the glamorous 
metallic mesh that lured record crowds to our 
display at the NADI show. Be the first in 
your community to put the dazzle of GLAME. 
LACE in your display window! Be the first 
to put that holiday glamour in your Christmas 


windows. 






Available from your jobber or contact 


on 
{ NEW YORK: 130 WEST 46th STREET 
AAVAY 5 PAY Ome WA A CHICAGO: 115 S$. WABASH (WURLITZER BLDG.) 


FABRIC CORPORATION LOS ANGELES: 1113 $. LOS ANGELES STREET 
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BULKTON DISPLAY DIVISION Corry 2-8257 


BULKLEY DUNTON & CO. INC, Corry, Pa. 
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Weyerhaeuser 4-Square Industrial Hardboards 


help make better displays...for less 


Now THERE ARE THREE fine 4-Square Hardboards, Standard Weytex’*, 
Weylite* and Perforated Board, ready to help in the job of designing 
better and more efficient displays. 

Standard Weytex presents an outstanding array of advantages for 
many display uses. It can be readily die-cut and is easy on tools. The 
smooth surface finishes beautifully. It has excellent bending quality, 
can be formed into shallow draws and simple compound curves. 
Weylite is slightly lower in strength and density than Weytex and is 
more economical in the thicknesses in which it is produced. 

4-Square Perforated Board is Standard Weytex perforated with 3/16” 
and 9/32” diameter holes. It has the same outstanding machining 
and finishing characteristics as Standard Weytex. Panels have unusually 
high strength to sustain loads where metal hangers and brackets are used. 

Anyone concerned with development or design of displays should 
have working samples at his fingertips. See where and how these remark- 
able Hardboards can help you do a better and more flexible job... 
for less. Take a tip... get details ... today! 

"TAM. Reg. 


Weyerhaeuser Sales Company 
DEPARTMENT HM-96 
First National Bank Building + St. Paul 1, Minnesota 


SEPTEMEUER, 179796 








® Standard Weytex is smooth on one side 
and has a screen impression on the other. 
Panels are light tan in coler with a pleasing 
fiber pattern. Thicknesses; | 12”, 1/10", 1/8", 
3/16", 1/4". 


@ Weylite is smooth on one side with a 
screen impression on the other. Slightly lower 
in density than Weytex. Made in two thick. 
nesses: 3/16", F 


@ 4-Square Perforated Board is smooth on 
one side with a screen impression on *he 
other. Perforated with |" centers in both 
directions and 1/2" margins on edge and 
ends. Thicknesses;: 1/8" and 3/16" with per 
forations 3/16" in diameter. Also 1/4” thick 
ness with perforations 9/32" in diameter 


@ 4-Squere Hardboards take all types of 
finishes including wiping stains, lacquers, air- 
dried and baked-on enamel. An ideal base 
for plastics, fabrics, veneers. Excellent gluing, 
laminating characteristics. 


® Additional uses: furniture parts, auto 
motive foundation parts and panels, sliding 
panels, cross banding, core material, mirror 
backs, cabinets, toys and games, TV backs, 
signs, containers. 















































Eastern Distributor 

Empire Display Mfg. Co., Inc. 
45 West 34th Si. 

New York |, N. Y. 


Syivan Cohen Displeys, Inc. 
254 Sutter St. 
Son Francisco 8, Calif. 


Laewatch Display Fixtures, Inc, 
180! Se. Olive 
Los Angeles 15, Calif. 
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THERE ARE KEY POLE ACCESSORIES TO 


Jay Displays 
228 B St. 
San Diego |, Calif. 


Syd Jackman Co. 
822 So. Los Angeles St. 
Los Angeles |4, Calif. 


Brede, Inc. 
2211 Broadway N. E. 
Minneapolis 13, Minn. 


E. B. “Jack” Castle 
21 W. Main Mdse. Mart 
Oklahoma City, Oklahoma 


it’s time 


to be using 


KEY POLES 






Patent Pending 


YES, THIS IS THE TIME when every minute counts 
and the displayman needs every time saving method 
he can employ to create interesting selling displays 


easily and quickly ... 


IF you are not already using KEY POLES don't you 
think you owe it to yourself and your job to investi- 
gate the most versatile display fixture ever offered 
to the displayman? The fixture that adapts itself 
to every type of display in every class of business. 
The fixture that literally saves hours of time on 


every job. 


KEY POLES are light and easy to handle because 
they are made of tough aluminum alloy. Polished 
satintone anodized finish in eight permanent colors 


to harmonize or complement any display. 


ANY of the firms listed below are ready to help you 
with your display problems and will be glad to show 
you how you can do a better job using KEY POLES. 


SUIT EVERY TYPE OF DISPLAY! 


Ross Display Material Co. 
1409 7th Ave. 
Seattle |, Wash. 


Manufactured only by 


CREATIVE PROMOTIONS 


OF CALIFORNIA 


5422 College Ave... Oakland 18 
Olympic 5-9220 
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GUARANTEE 
Bigg FEDERAL RE- 


p BY 
pa BANK REFERENCES 
SLASH LABOR AND 


FLOCK COSTS 75%.-+"0 
waste 


EASY 
any 16 yee 
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USERS SAY: 


first year ...'’ Minn. florist 


profits are terrific.” 
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“| made over $9,000 net profit my 


“Rush me another flocking machine. 
Flocking business has trebled and 


Wash, D. C. florist 


ant ox 
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LOK-KING 
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FULLY 
GUARANTEED 
FOR 3 YEARS 


Many years of trouble-free use 
Can pay for itself in } week ! 





Here's the answer to a display man's 
dream! At last you can make it “Christmas 
all over your store.” FLOK-KING gives that 
* lack Frost” effect to evergreen branches. twigs, 
tumbleweed, sea oats, fire <rass, lycopodium 

and does it better than the professionals — that’s 


how eflicient FLOK-KING works! 


You can flock a wreath in 60 seconds with sen- 
sational, money-making FLOK-KING, the ex- 
clusive machine that flocks around the clock 

24 hours a day. Built to flock anything from 


a 6” centerpiece to a 10° tree. 
21” x 24” floor 


wot, 265# space required FLOK-KING is easily portable on steel ball- 
42° high 110 volt AC bearing Casters. 10) ft. Flexible Plastic Hose 


FLOCKED BEFORE WE SUPPLY THE 


has Presto Touch-Control Flock Gun that “starts 
or stops’ flow of flock “instantly.” 3 inter- 


w TOS WAVE NEVES changeable screens permit quick flow-control of 


(KNOW HOW”? any type or color flock — change takes only one 





minute. Large hopper eliminates frequent re- 
filling. Special clean-out door empties machine 
, ' +s 4 
in 60 seconds “flat. 


Display men in department stores have a red-hot 


opportunity to make FLOK-KING pay back 2 to 





TURDY, FULLY ao 10 times its cost the first year. Besides the 
CLOSED INDUSTRI day? flocking of window and store displays, your 
TORS work 24 Floral Department can sell thousands of flocked 
oon? ee OF HEAVY centerpieces, wreath, etc. Last year a depart- 
GAUGE STEEL MADE 1 ment store in Minnesota cleared a $9,000 profit 
LAST SuG- on flocked centerprieces and wreaths. We'll 

MERCHANDISING show you how they did it! 


GESTIONS FREE 








We are flocking supply specialists and invite your 
inquiries on adhesives and flock. 


eS ay sees Sy RN Sim RM 
¥ FLOCKING ENGINEERS 








"7 
2459 University Avenue Dept. 208 § 
St. Paul 14, Minnesota 4 
Special Free Trial Please show me how to slash our flocking costs, §% 

and double our profite!! Without obligation § 
Offer This Month, lease send me “THE ANSWER TO YOUR 4 
So Mail Attached ‘LOCKING PROBLEMS,” ‘ 


Coupon Today! Name “Terr rrrererrECrLCLrerAeeUerrrerrirrre i 
RS Lak pbds edb baws Cobbuene cee 5 
i eeasbonoebbe i 


Ts ig i a al Ol Zone.. State..... 
_ oe ee cose: ae 
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DELIVERY 



















































METALLIC FOIL PAPER 
Silver Glo, Satin Silver, Gold, Satin Gold, 
Coronet Red, Midnite Blue, Cerise, Tur- 
quoise, Pink, Emerald, Chartreuse, Shocking 
Pink, Ice Blue, Copper, Bottle Green. 


26” Width 25 ft. roll... .$1.50 

SHINY BRITE ORNAMENTS 100 ff. roll... .$5.50 300 ff. roll...$15.00 

Perfectly formed, beautiful and flawlessly Write for free sample booklet, including 
colored ses these Xmas Ball Ornaments add tancy patterns. Quantity prices on request. 


just the right touch to your Xmas displays. 
Packed one dozen of solid colors to a box. 
Choice of colors. 





peeeere $3.00 gross 2%," ...$15.00 gross 
- svecee $9.00 gross 27," ...$18.00 gross 
214" ...$12.00 gross 314" ...$24.00 gross 

i, cstaanes $12.00 doz 

IMPORTED HEAVY BELGIAN 
GLASS ORNAMENTS 

er $18.00 dor. 10”..... $42.00 doz. SATIN RIBBONS 
os eae $30.00 doz. 12” ..... $48.00 doz. (All Colors) 100 yd. roll 1,000 yds. 





Pe. Pew vi vcwcencvas $ .90 $ 8.00 
See Coc ccceses 1.25 11.50 
i OO ce abbabesen 1.65 15.00 
ee, Paws Ve gcc ccceee 2.75 25.50 
50 yd. roll 1,000 yds. 
Mo. 40—— 24," 2. we eees $2.50 $47.50 
No. 120-—-41/," ........ 3.75 67.50 
METALLIC NON-TARNISH TINSEL RIBBON 
ANIMATED SANTAS Gold or Silver 
Jovial, colorful Santas that move, bend and WO, Se os soens Ee Pert so anrees $1.50 Gon 
bow. Santa is all ready for Xmes with his ss? heal PE Porerrenns vagheage 
white wool whiskers and dressed in red vel- GOLDEN STARDUST a ee ied reel BE Pertencsaees ep odhage 
vet suit, trimmed with white fur, Santa is Heavy gold metallic starburst for wali or oe seas pK a - eA tala ee ne ergs 
self-standing. window decorations. Perfect for Xmas or on 40—2 3 gages th 20 a aah ey penne 
6 ft. Senta -—— Bends and bows in 4 any display throughout the year. o . All Met i Col oes Gill —_— 
GifOCtIONS «+++ +++. $250 6” Dio.....$1.20 dor, 12” Dia... .$3.60 dor. Ne. 35” 0 os 
5 ft, Santa (A) — Body swings, right arm 10” Dia... .$2.40 dor, 15” Dia... .$4.80 doz. det oR AB ae 9 ea eo i 
moves up and down. .$135 te $7.20 dor. 
48” Santa ~—« Bends and bows in 4 | 






eens |. sg nt é ckb é $170 


30” Santa (A) — Body swings, right arm 
moves up and down. .$ 65 


30” Santa (8) — Bending motion ..$ 75 
FLEXIBLE VELVET SANTA 


Brighten your store or windows with this 
jolly Santa. His flexible arms and legs move 
into any position for easy and clever place- 








ment. Custom-made of rich red velvet, with ) ‘as 
white velvet trim PLASTIC SNOW 
14”...99.00 186”...$10.00 21”...$14,00 Sparkling, white, coarse grind snow. An ex- FOLDING FOIL STARS 










cellent background for window, showcase or Silver or gold 18 point stars. Perforated tor 
shelf display throughout the year . . . ideal easy illumination. 
ANTITY PRICES ON for floor covering. 11” diam. .$9.00 doz. 16” diam. .$15.00 doz. 
QU QU $2.00 per carton bushel 22” diam... .$24.00 doz. 





ALL ITEMS ON RE 


MAIL ORDERS FILLED - PROMPT DELIVERY 
ART R. COHEN CO. B10 PENN AVE., PITTSBURGH 22, PA. 
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TINSEL GARLANDS 
Add a gay, festive note to your decorations 
with beautiful, full, Tinsel Garlands. Tarnish 
resistant. Silver, pink, turquoise, chartreuse, 
gold and emerald green. 12’ hanks. 
DP Mii nsseecunete $9.00 doz. hanks 
RS roe $24.00 doz. hanks 





PRINCESS PINE ROPING 
Dark green pine roping . . . with berries. 
Very full and luxurious. 15 foot lengths 
only. For interior or outdoor use. 

4," dia...... $4.20 61," dia...... $7.50 





EXPANDED METAL GARLANDS 
Gay garlands that catch and reflect the light 
and reflect the gay Yuletide spirit of your 
store. All silver, silver with green, silver 
with red, and silver with gold. 

5” diam. x 36 ft., 6" diam. x 30 ft. 
$12.00 each length 


AIR LITE PANELS-—3 ft. x 8 ft. 
1” thick. .$5.50 panei 2” thick. .$9.00 panel 


AIRLITE SNOW FLAKES—2” thick 
Os wtaen 56.75 doe. U9°¥..... $10.00 doz. 
Tt aeeree er $16.80 doz. 


SPUN PUFF FOAM MATS 
All white, or colors. 2” thick spun glass 


panels. Make attractive displays. 
C6 i BE Dis cccdccondecéices $4.50 per panel 








W. ARTR.COHEN CO. 


810 Penn Ave. Pittsburgh 22, Pa. 

















enn 





VISCA TREE 


For window or interior displays—so flexible 
and realistic looking. Visca trees are extra- 
full, and flame proof—come mounted in a 
wooden pot. Colors: green, white, pink, ice 
blue. Individually boxed. 

3 ft... .$3.00 41% 1....$9.00 5... .$11.00 
6 f...$14.00 7 f.....$30.00 8 f....$42.00 





WHITE FLOCKED BRANCHES 


Very full and heavily flocked branches for 
unusual winter display effects. Graceful and 
delicate in appearance. 





BLINKER LIGHT SETS 


Each lamp lights and flashes independently 

Clear bulbs, AC only, choice of green of 

white wire... complete with transformer 

20 lite set..... $6.95 40 lite set..... $10.95 
60 lite set..... $15.95 


STARLITE SETS 


Clear bulbs, green or white wire, wired in 

parallel, complete with transformer. Each 

bulb lights independently. AC. 

20 lite set..... $5.95 40 lite set.....$9.50 
60 lite set..... $12.95 


Wy Le 
ty », is - 





SPUN GLASS ANGEL HAIR 


Fireproof. Light blue, pink, chartreuse, red, 
blue, yellow, green, white. 


White Colors 
SP Pe $ 2.50 $ 3.50 
Or ee Ee aeons 11.50 15.50 





GLASS FIBER CLOTH 


Soft and pliable for puffing and draping 
100% fireproof, 40” wide. In white and 
same colors as angel hair. 


10 yd. pkg.....$3.75 50 yd. pkg.....$17.50 


ART R. COHEN CARRIES ONE OF THE LARGEST STOCKS OF 


CHRISTMAS MATERIAL IN THE U.S. 


IF YOU DON’T SEE IT, ASK FOR IT. 
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Going like \ 


six decades in business and continually progressing -and enlarging. 
More than ever, display men are planning with Decorative Plant’s constant 
new approach to display mediums. Enjoying our biffest Amas season ever 


yes, we're truly “GOING LIKE 60.” 


‘ DECORATIVE PLANT CORP. 


136 West aMh Street, New York City, N. Y. 
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Dayton's Is Gift-Wrapped for Christmas! 








They said it couldn't be done . . . ‘It will take six months to 
construct, three months to hang.” But Joe Wright, Dayton's 
display director, knew that his dream of a gaily festooned store 
front could be a reality. 


It all began last June when Mr. Wright made a sketch of 
his plan to wrap Dayton's in yards of ribbon and twinkling lights 
at Christmas time. Four weeks before it was scheduled to go 
up, Mr. Wright met with all the Minneapolis display company 
managers to discuss the construction problems. Of the whole 
group, the Gordon Display Company was the only one who 
didn't think the venture was impossible. With the head of 
Gordon Display, Mr. Wright flew to New York, thinking to have 














Day and night views of the 
CELASTIC display as conceived 
by Bill Wright, Display Director 
at Dayton's, Minneapolis, Minn. 
Designed by Celia Staples, Sta- 
ples-Smith, New York City. The 
display was executed and con- 
structed by Gordon Shumaker, 
Gordon Minneapolis, aw 
Minnesota. es i ‘e ww | 







Displays, 
P y gall lees. 


won 6 a MS 


ee 


all or part of it built there. When they found that it would 


have had to be transported here in thirty trailer trucks, tripling 
the cost of construction, the New York idea was discarded and 
Gordon Display was given the mammoth job. 


And mammoth it is. Five thousand lights gleam on its huge 
surface which is 260 feet long and 75 feet high. Each wreath is 
thirty feet in diameter, made up of leaves that measure three 
feet long and two feet wide. The candles are taller than any 


entirely covered with Celastic—a plasticized fabric which, when 
dipped into a solvent, is easily shaped but dries to rock-like 
hardness. Over this went forty-five gallons of waterproof 
paint, and the whole was dusted with a metallic powder. 


You probably wonder how much such a lavish project costs. 
The entire expense amounted to $23,000. This will be prorated 
over the years the decoration will be used, making it only 
slightly more expensive than the lighted "Merry Christmas’ 





man... each eight feet high. It's constructed on a steel frame 


sign and the Christmas trees used in previous years. 





* CAN DO SO MANY 
JOBS SO WELL... 


Send for complete literature and prices. 







For your convenience, CELASTIC is now being stocked: 


California—Jay Displays, 228 8 Street, San Diego 
Fioride—Spaulding Displays, 326 N. W. 8th $1., Miami 


"TRADE MARK OF THE CELASTIC CORP... A OU PONT SUBSIDIARY 


DISTRIBUTOR « U.S.A., CANADA & FOREIGN COUNTRIES 


= 156 7th AVENUE, 
alters §8BCc new voexi, ux 


Algonquin 5-2308 
















































OP-5108-—-Ill. Single Face 5i” Santa 
Sieigh. A jolly Santa with toy 
pack in sleigh, screened in 7 colors 
Sleigh is decorated with gold run- 
ners, red body, and green lining. 
1m?) watts 









































Std. Pkg. 1 List Price--$25.00 ea. 






















GP-144--Ill. Single Face 144” Tali Candle. 
(andle portion of red plastic; flame tip of 
and yellow; candle base consisting 
molded red bow, green holly wreath 
with red berries and white pedestal, Illu 
mination from tip to tip provided by means 
a series of incandescent lamps, interior 
mounted, with hand holes in back A 
giant 12 foot colorful lighting unit designed 


especially tor huilding fronts 2) watts GP-#0s—II1. Single Face 6” high Choir Singers. 
Pkg. | List Price--$67.50 ea. For popularity 


white 


ot 


of 


GP-9508--Ill. Single Face 8 Ft. Tall Candle. 
new & foot tall version of the popular yellow lanterns. 200 
(,P.144 
lilumination from tip to tip is provided by 


ILLUMINATED PLASTIC OUTDOOR CHRISTMAS LIGHTING UNITS 


STORE DISPLAYS — BUILDING FRONTS — MARQUEE OR ROOFS — LAWN SCENES 











GP-470--I11. Single Face 47” Dia. Twinkling 
Wreath. Holly leaves of wreath molded in 
detail, screened in two-tone green with 
embossed red berries, with lustrous red 
plastic bow attached. For animation, eight 
(9% red lamps are mounted on the face 
that blink independently to give effect of 
twinkling lights 4) watts overall back 
lighting, 

Std. Pkg. | List Price-—-$52.0 ea. 





an appealing trio of children 


that appear to be actually singing. The relief fea 
tures of this life-size group depict red, green and 
blue robes; black bows and wavy tresses, with the 


Candle; identical in appearance Std. Pkg. 1 


of a series of incandescent lamps, 


interior mounted, with hand holes in back. 
AY watts. 


Pke. 1 List Price—§42.™ ea. 






OP -5108-5208-4—-Iil. Single Face Santa Sleigh and 4 Reindeer Set. The applica 
tion of one GP-510S and four GP-520S, Length 25 to 35 feet, depending upon 
spacing, These big, bright, beautiful lighting units, when evenly spaced to 
existing guy wire, will provide a light-weight, expansive display. Ideal for 
building front, marquee, roof top, lawn or store use, Each unit furnished com 
pletely assembled and equipped with lamps, cord set and Dee rings for mount 
ing. Included with display: 10 yards of 3” metal/plastic garland for reins plus 


S outlet wiring circuit. Faces right only. 900 watts. List Price—$125.00 /set 


center figure holding the staffs of the two green/ 
watts. 


List Price—§40.00 ea. 


GP-520S—Ill. Single Face 530” Rein- 
deer. A _ leaping, life-size deer. 
Screened in natural color and dec- 
orated with red harness, gold sleigh 
bells and green blanket. Ideal for 
use in multiples on lawn or build- 
ing front. 180 watts. 

Std. Pkg. 1 List Price—$23.75 ea. 
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West Coest Office — 2398 California Ave., Long Beach 6, Calif., Phone Gerfield 4-1710 





FREE! Send For Your Copy 


Cat. No. 56—-Illuminated Outdoor Plastic Christ- 


GENERAL PLASTICS CORPORATION | “=: s2:22"0°eee":se 


1400 N. WASHINGTON ST., P. O. BOX 747, MARION, IND., PHONE: 4870 


GP659—17 x 22 Brochure-—Outdoor Christmas 
Decorations (26 big units—in four colors) 
GP645-6—22 x 35 Brochure — Christmas Lawn 


JOBBER INQUIRIES INVITED 













DISPLAY WORLD 








ILLUMINATED PLASTIC OUTDOOR CHRISTMAS LIGHTING UNITS 


STORE DISPLAYS — BUILDING FRONTS — MARQUEE OR ROOFS — LAWN SCENES 





GP-400S-—-Ill. Single Face 48” Dia. Five 


GP-3#0S—II1. Single Face Candle Wreath. Point Star. Molded white translucent star 

39” dia. Wreath portion ty Py 7 that has 5 points and 50 facets. 100 watts 

tone green with red berries. elief moldec . tt s 

candle group screened in bright red and Std. Pkg. I List Price-—$19.75 ea. jf 


yellow. 100 watts 
Std. Pkg. 1 List Price-—§22.50 ea. 


GP-9008—-Ill. Single Face Giant 8 Ft, 
Candy Cane. Huge molded Right Hand 
or Lett Hand Candy Cane molded in 
three dimensions Stripes and bow 
screened in bright red, trimmed with 
green leaves and gold sleigh bells, UI 
luminated from tip to tip. 20 watts 
(Specify for Right Hand or for Lett 
Hiand Cane.) 


Std. Pke. 1 List Price--$52.50 ea. 







































GP-500S—-Ill. Single Face 52” high Roof 
Top Santa. A brilliant life-size unit, ideal 
for roof top or lawn. The colorful Santa 
with his bag of toys tells an age old story 
for children. 120 watts. 


Std. Pkg. 1 List Price—$22.\0 ea. 





GP-72--Ill. Single Face 72” Twinkling 
Christmas Tree. A big, brilliant six foot 
animated tree tor street, marquee, building 


front or lawn. Tree portion screened in 

two-tone green, with snow-white base and 

colortul gift packages. For animation 

twelve (9% lamps are mounted on face 

that blink independently to give effect of GP-408-—-Ill. Single Face 64” high Giant 
GP-390S8 — Ill. Single Face Giant Santa twinkling lights. Molded reflectors in Santa. A big colortul lighting unit, ideal 
Face. 39” Dia. Santa projects out in bold matching color surround each lamp t for terrace or iawn Santa is in action 
relief from a blue outline panel, trimmed magnify the colorful twinkling action of here with his toy pack and Christmas Bell 
in bright red and flesh color 100 watts. the display. 240 watts overall backlighting n hand. 20 watte 
Std. Pkg. 1 Pist Price—$22.50 ea. Std. Pkg. | List Price—$67.50 ea. std. Pkg. |! List Price-—-$§27.50 ea. 












GENERAL PLASTICS CORPORATION 


P. O. Box 747 1400 NORTH WASHINGTON STREET @ MARION, IND. Phone 4870 
WEST COAST OFFICE: 2398 CALIFORNIA AVENUE, LONG BEACH 6, CALIFORNIA — PHONE GARFIELD 4.1710 
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Ar pilex Swivelite C17SH 
Adapt A Unit construction 
permits complete inter 
hangeability for all 

‘ 


ror constantiy new 


ighting serups 


ocatite 
Ae >, ré 


ost adaptabt 


ab altia tor lighting 


displays 





Because of their exclusive Adapt-A-Unit con- 
struction, Amplex Swivelite Fixtures allow 
constantly new and unique lighting effects 
with a small number of basic units—at the 
same time enhancing the beauty, attention- 
getting and selling power of your windows 
and interior displays. And for more striking 
and colorful light, the experts specify Amplex 
Spots, Floods and Colorbeam Reflector Lamps, 
designed especially for Swivelite fixtures. 
Send for new catalog describing the “big four” 
Swivelite features that give greater effect, 
efficiency, economy. 


Big word with big advantages... 
“INTERCHANGEABILITY” 


...and a big reason display men use | 
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Dept. DW 9, 111 Water St., Brooklyn, N. Y. 





'Swivelite 


Accent 
Lighting 
Fiatures 


Colorbeam Reflector Lamp 
PeWsstoli- bs anol iclasl-1¢liit Mm a*lisl- 
in 14 striking colors 

rated life of 
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= Kditors Comment 










The following paragraph probably doesn't belong here, but it 
struck me as too funny to pass up. It is the English translation from 
a description of a display published in a German magazine, given here 
exactly as it appeared originally: 





































"It goes without saying that in a display of tender underwear, 
according to the kind of tissue, one should set off the light winged- 
ness, tenderness, transparency and easy washableness. Our reproductions 
show but few realizations from among many. They extend from an arrange- 
ment freely suspended in the space by silhouettes used as bearers for 
goods, comparisons taken from the entomological kingdom (dragon-fly, 
cobweb), to explanations about the useful perlon texture. Each time 
the grouping of the merchandise was adapted to an idea, which at once 
Allowed to recognize the meaning of what was to be set off."... 


In this space last month I wrote about some well-known displaymen 
who have entered the advertising agency field. Just out of curiosity Il 
decided to make a list of those who have used retail display as a 
stepping-stone to better jobs during the past ten years or so. Some 
have moved up to responsible positions in their own stores, while 
others have passed into jobs where their knowledge of display is the 
basic ingredient for their success. From memory I came up with 25 
names, which means that the list is by no means complete. Undoubtedly 
others will occur to you, but as a starter here are the ones that came 
to mind: 


Frank Pallotta, Dudley Pope, and David Dunay -- all of Rich's, 
Atlanta, who now hold merchandising and promotion positions with the 
firm; Vernon Jones, who heads one of the big merchandising departments 
for Goodyear at Akron; Dick Kester, now promotion manager for Cluett, 
Peabody & Co.; Findley Williams, head of store planning and display for 
Sears; Lee Court, who was with Filene's, Boston, and now has his own 
retail consultant service; James Gosling, of White's, Boston, Jack 
Nichols, of Higbee's, Cleveland, and Lee Wardrip, Kern's, Detroit, all 
now in the advertising agency field; Lou Banks of Sears, who has his 
own consulting service; Ray Bianchi, of Goldblatt's, Chicago; John 
Moss, Field's, Chicago; John R. Cooper, Mandel's, Chicago; Sol Kamensky, 
Kirven's, Columbus, Ga. 


John Boulware, Miller & Rhoads, Richmond; Howard Fanning, 
Harvey's, Nashville; John Dubuisson, Cain-Sloan, Nashville; Helen 
Wells, Bloomingdale's, New York City; Tom Lee, Tom Lee, Ltd., New York 
City; Glee Stocker, Wohl Shoe Company, St. Louis; Walter Spiro, Gimbels, 
Philadelphia; Harry Hamilton, Henshey's, Santa Monica, Calif.; Fred 
Yost, Wanamaker's, Philadelphia; last, and by no means least, 
Harold Melnicove, Hecht's, Washington, D.C.... 


The following statement by Ira Rubel, president of the CPA firm 
of that name, should be framed and hung in every display department for 
the benefit of visiting dignitaries, i.e., management. Rubel made the 
comment in speaking before the Association of National Advertisers 
Budget-Control Workshop on June 7: (Please turn to page 58) 




















Displays Are Easy With 
CALART CREATIONS 


Calart Flower Display, Union Station, Providence, R. |. 


Calart is celebrating their 35th year of manufacturing the finest 
artificial flowers, fern, fruit, and foliage . . . proven leaders making 
quality products of breath-taking beauty. And Calart knows selection 
as well as realism is important to people who work with displays. 


There are over 300 items for your convenience. 


ACT NOW—Send for free catalog! 


ep CALIFORNIA G 
¥ 





“ARTIFICIAL FLOWER CO. & 


400 RESERVOIR AVE., PROVIDENCE, R. |. 
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Display At lveys Of Asheville 


By GERTRUDE RAMSEY 


Asheville, N. C., is a city of less than 100,000 popula- 


tion, with its residents divided among industrial and 


agricultural pursuits. 


Add to this a great influx of 


tourists each year, and the problem of creating displays 


which will appeal to all three becomes a difficult one. 


North Carolina, is a shop 
western third of 


SHEVILLE, 
ping center tof the 
the Tar Heel state, an area ot mixed 

and varied industries which 1s 

for the eastern portion 


agriculture 
also a tourist centet 
ol the 


and therefore is unusually 


Metropolitan population hg 


nation, 


cosmopolitan 


ures total less than 100,000 

| hese lactors make sales promotion 
slightly more difficult than would be the 
case in a city strictly tourist, or one that 


was a farming center, since a wide variety 


ot tastes must he considered by stores im 


advertising, promotion plans, and in actual 


store display 


22 


increas 
area for the 
window 


Asheville 
throughout the 


Ivey's of is becoming 


ingly noted 
displays, 


design and 


general excellence of its 


which are truly “big city’ in 
execution 

Head of display at Ivey's store in Ashe 
ville, one of several units in the J. B. Ivey 
chain of fine throughout the South, 


is 3l-year-old Bob Cowham 


stores 


The average passerby on the street, with 
out understanding the principles governing 
display, reacts to the windows by pausing 
for a moment of admiration—a tribute to 
success in a highly competitive held of ad 
vertising 


Ivey s has what is generally considered 
the best corner in Asheville, and is on the 
street where the city’s better shops are lo- 
cated. 

Cowham came to the store as display 
manager in 1954 after working at a specialty 
shop in Charlotte. He has worked in display 
for six years. 

A correlated display plan is developed 
in a conference between Cowham, buyers, 
and department heads at least two months 
in advance of presentation date. Advertis 
ing in the local newspapers is tied in closely 
with display. Normally, heavy stocks 
seasonal merchandise are emphasized. 


and 


In addition to an office in the store, the 
display department has a workroom-ware- 
house. Much of the furniture, 
properties, and backgrounds for the displays 
are made by the staff. Cowham has three 
assistants, and for special promotions extra 
workers are assigned. 


accessories, 


Conferences are scheduled immediately 
after buyers return from the market 






DISPLAY WORLD 





organizations, 
worthwhile causes seeking special windows 





Cowham checks through the store datly, 
keeping his finger on its pulse, so to speak 
A problem taced by any display manager 
is that of the continuing special requests by 
and 


drive, an 


or some similar project. 


most 


requests as a 


except one a year. 


each tall, 


one of the member agencies of the 


theme tor 


during the height of the fund drive. 


expenditures are 
He estimates, roughly, 


small for the results 


$1000 a 


windows, 


$50 for each window 
allotment, 


change. 


windows on the 


SEPTEMBER, 


street need much less material and are not 
as important as the main corner windows 

The store, which has just been completely 
remodeled and redecorated, has a complete 
glass wall corner, from the street level al 


high 


doors complete the open, inviting appear- 
These windows open directly into the 
store 


without 
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—The displays pictured on these two pages 
are typical of those created by Bob Cowham, 
display director 


n spring, and cool whites 


although the side windows are of the 
the use of living materials. needs two illus 


advantageously 

located display windows in town, comes 1n 

for a large share of these requests. 
Cowham and the store officials tactfully 


house, it means the interior must be pertect 
too, and arranged in keeping with the win hydrangeas, creating 


complete illusion of a garden 


This is for the pital for outside planting. } 


plus planting boxes. shaped bamboo cages 


use of living materials, and the us 
One example will serve to illustrate the 


winter day, two windows 

This 
since two betore the holiday 
a reverent and beautiful manger 


litters as promotions tor dress tabru tion a night or 
column, each draped 
silks, garlanded 
Small display cards reminded 
shoppers that spring would be in ous 
ceiling for women to think of spring sewing 
men paused to admire the windows 


and towns. the trema 


fruit-and-autumn-leaft 


[Please turn to page 46 
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New Ideas Distinguish Miami Store 


By IRENE MILLER 


This new store of Jordan Marsh is replete with ideas and 


novel treatments, from the genuine gold pieces-of-eight im- 


bedded in the tops of the grill’s tables to the recessed shadow- 


box display units in columns. Local color and the histor- 


ical traditions of the area are carried out on every hand. 


OLAL color m theme and actuality is the Jordan Marsh over-all color scheme 

ier? signed into the new Jordan Marsh (,eographical and topographical inspira 

store in Miami, The lore and allure of tion ts admittedly a natural for dramatic 
the high seas colortully recall swashbuckling interpretation, but even the most ideal op- 
tradition, Spanish heritage, and the enduring portunity can be understated to the dimin- 
appeal of the store's window view of beau ishing point or overstated to the point of 
tiful BLiseayne Bay, and the depth and  over-stress. Neither of these local hazards 
sparkle of “Biscayne Bay Blue” dominates has moved the skillful touch of Ray Good- 








win of the Store Planning Division of Allied 
stores too tar in either direction. Rather, 
the creative touch has put the finger on 
perfection. And at Jordan Marsh of Miami, 
pertection is that rare combination of both 
interpretation and translation that takes the 
obvious and creates it into something en 
tirely new, done differently and more ex- 
citingly. This new store is truly just that 

here are ideas created for the first time. 


—Upper left, the entrance to the Men's Grill 
and Pelican Bor . . . Upper right, part of the 
shoe department .. . Lower left, an example of 
how self-selection is carried out on the main 
floor . . . Lower right, part of the fine China 
section . . . (All photographs by courtesy of 
Retail Reporting Bureau, New York City.)— 


DISPLAY 





—At the right, the gift shop .. . Center, part 
of the housewares department . . . Below, the 
entrance to the Dress Salon— 


There may be recognizable adaptations of 
some of these ideas in the future but there 
is no recognizable adaptation of the ideas 
seen elsewhere in the past. These creative 
ideas are made from the untouched, whole 
cloth of stirring imagination. 

To set the pace and establish the mood of 
the new Jordan Marsh store, this view (first 
photograph) of the Men’s Grill and Pelican 
sar is the picture worth a thousand words 
of expression — expression of new ideas and 
new concepts. Here, as elsewhere through- 
out the store, the concept is dramatic differ- 
ence and the effect is a first time accom- 
plishment. 

Pirates of the Spanish Main symbolize 
the colorful personality that pervades both 
the Grill and adjoining Gulfstream restau- 
rant. The lace-patterned white wrought iron 
dividers recall the romance of Old Spain, 
while authentic gold pieces-of-eight em- 
bedded in the white Formica table tops en 
rich the reality of locale and the spirit of 
high adventure. Decor reflects the Far 
East opulence of pirate spoil, in Fortisan 
silk draperies, and teakwood chairs with 
cane backs and vermilion§ shot-with-gold 
upholstery. The bar projects its vigorous 
personality with an outrigger canopy while 
the chocolate-and-white striped vinyl floor- 
ing suggests the planking of decks awash 
with derring-do. The  pirate-Caribbean 
three-dimensional wall mural proclaims its 
rollicking background in aquamarine burlap 
and plots its story-book course by the gold 
leat bas-relief points of the compass, adding 
a compass rose, ancient map, pirate’s flag, 
and an authentic reproduction of a pirate 
ship under full sail. 

Soupceons of all the essential ingredients 
of creative imagination distilled into the 
spirit of this colorful scene are stirred into 
tasteful creative expression throughout the 
entire store, 

There is no sacrifice of the practical or 
the functional in creative design of the fur- 
nishings and fixtures in this exciting new 
Jordan Marsh store. This accomplishment 
excels impressively, too. Modern thinking 
is apparent in several areas — open selling, 
low-level fixturing, and functional adapta- 
tion of pillars. A glance at the accompany- 
ing pictures visualizes the technique that 
has built functional ideas around every 
pillar and surmounted potential obstacles 
with practical success. 

The pillars in the shoe department are 
encased in murrors for added perspective 
and try-on viewing within this beautifully 
appointed department that literally elevates 
its exclusive appeal on a platiorm of fashion 
importance. The backwall is Japanese ash 
and vertical display panels are of white 
Formica bordered by brass rods. ‘The brass 
lighting fixtures, by Lighting Associates oft 
New York City, spread illumination that is 
punctuated by recessed ceiling lights and 
accentuated by recessed directional spot 
lights. Height of the platform is converted 
to a continuous alignment of open selling 
of slippers and the low-level stock and dis- 
play concept is followed-through via twin 
brass and marble display tables. 


[Please turn to page 60] 
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Highlights Of Manhattan Display 


By CLARA BALDWIN 


NC again this year our city repeated 
York ts a festival’ 
Manhattan played 
promotion 

Y ork 


dazzling 


thie “New 
and thie stores ml 
Always a tour 


added 
sights to 


thei part in the 
New 


glamout to its 


ist ceriter, even extra 


enchant 
the visitors who here trom all 
the world and the 


Prestige type 


Come ove! 


our corners ot our own 


nation windows in the tam 
ous mid-town shops played a major role in 
New York, selling the stores them 
selves and selling merchandise 


Irom 


selling 


Highlights among the continuing 


succession of glamour displays show a wide 


variety of merchandise, a wide range of 


idea. 


treatment, and tremendous imagination 
In a glamorous garden setting, Henry F. 
(Callahan, Saks-Fifth 


Avenue, lands« ape 


display director fot 


used an impressionists 
The landscape was painted 
golden 
greenish yellow, with the foliage and trees 
The land 
Most of 
pebbles 

white 
toward the front, then gray, and brown at 
the back as though forming a wide gravel 
walk with the varying colors creating an 
illusion of greater depth, and moving the 


ads a har kdrop 


in oils with an overall cast of a 


in subdued browns and greens 
was with light 
the floor with small 
arranged in three sections of color 


scape enhan ed 


Was covered 


landscape on the backwall into the distance 
beyond. 

Two large, intricately grilled iron gates 
stood open for the mannequin to walk out 
wearing her version of the “Very S. F. A 
Sophie's Summer Serenities, 
clusively tor our 
Floor.” 
ting, one near the left gate, one behind the 
right gate. Banks of ferns, evergreens, and 


designed ex 
Fifth 
Two tron cranes stood in the set 


dress collections, 


—At the upper left and center, by Henry Cal- 

lahon, Soks-Fifth Avenue .. . Upper right, by 

Joe Miller, Milgrim's . Directly above, by 

Gene Moore, Bonwit Teller .. . At the left, by 

Paul Vogler, Lord & Taylor . [All photo- 

graphs by courtesy of Virginia Roehl Studio, 
New York City.) — 


DISPLAY WORLD 








—At the right, by Louis Villela, Altman's . 
Center, by Jack Cobb, Henri Bendel’s . 
Below, by Stephen Gusick, Delman's— 


magnolias were arranged on either side otf 
the gravel walk behind the gates, and 
Spanish moss trailed on shrubs and gates 
The mannequin’s dress was white with a 
print of yellow roses. Her parasol was in 
peach-pink. Her pearl beads, gloves, and 
slippers were white. A small sign placed 
to one side of the walk said “Garden 
accessories courtesy Pino L. De Luca, tm 
porters, 205 East 49th street.” 

For an entirely different type ot display, 
Mr. Callahan used an enormous spider web, 
covering the whole area of the window. The 
web was suspended diagonally trom the 
front of the window to the back wall at the 
opposite end. Each of the windows in Saks’ 
center group had these huge spider webs 
In the display pictured, the web was made 
of red ribbons. In the center of the web 
sat a small bug pin of red and crystal bril 
liants. Behind the web stood a black and 


gold chair on which lay a navy blue hand 
knit dress. More red ribbon was looped on 
the chair back and ends of it trailed into a 
mass of ribbon on the floor. A red bag 
stood on the seat of the chair, partially hid 
den by the dress and the ribbon. The back 
wall made an interesting effect, especially 
as seen through the red ribbon webbing, 
for it was a gray strewn with painted 
clouds spattered in black and white onto 
the wall 

A mannequin standing near the chair wore 
a red hand-knit dress, beige shoes, beige 
gloves, pearl earrings and beads, and a large 
brilliant pin. She carried a beige bag 

According to the caption “A ribbon of 
brilliants from the very S. F. A. collection 
of exclusive hand-knits on our third floor. 

Shocking pink, packing-weight paper 
crushed into a tall, concave shape served as 
background for two very sophisticated black 
frocks at Milgrim’s, where Joe Miller is 
the display director Mr. Miller used 
“Danger! For fashion curves ahead—Drama 
tic Black from our Second Floor Colle 


SEPTEMBER, 1956 


tions’ as caption tor the unusual setting, and 
the word “Danger’ on the copy card was in 
a shade of pink to match the background 
prop. the window floor was tilted in back 
The baseboard was black lhe backwall 
was a sky blue, brightened with a wash 
ot white igh Both mannequins wore 
black hats and black suede pumps with 
their black trocks, and jewelry oft pearls 
and brilliants. One mannequin wore long 
black gloves and carried a long Cigarette 
holder, complete with cigarette. Three pairs 
of black suede pumps were arranged wit! 
th copy card on the floor to complete thi 
window 

“Where in the world is the beach mnply 
bursting with flowers Might be anywhere 
you find Rose Marie Reid's new collection 

all ours alone on the Sports Floot 
Fifth’ was theme tor a bathing suit window 
at Lord & ‘Taylor, where Paul Vogler is 
director of window display \ small label 
in caps below the large copy card read 
“Waikiki,” 

[Please turn to page 62} 
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An irregular panel hangs from the ceiling, with 
holes at intervals to break the otherwise monotonous 
surface. The rod from the ceiling passes through the dark 
red platform (about 5 inches from the floor) as does the 
rod on which the coat form is mounted. Flexible arms on 
the long rod carry lamps in modern forms. The head of 
the coat form is made up of three lamps in different 
colors, illuminating the coat. 
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by Rudi Mausz 
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Three almond-shaped tables on conical 
legs are used to display autumn merchandise. 
From the ceiling deep in the window hangs a 
composition made up of balls and rods in 
dark colors, supporting accessories. The 
showcard in the foreground uses a rod-and- 
ball composition in gayer colors, combined 
with fall flowers and fruit. If possible, the 
head of the mannequin should be finished to 
resemble stone. 





Rainwear for autumn days. The heads 
of the figures are weathervanes in different 
colors, made of iron wire and cardboard. 
The sun is dimmed by dork gray veiling. The 
two forms at the rear are invisibly mounted 
to the background and seem to float in the 
air. The rain is simulated by nylon threads, 
with sections alternately black and white. 
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The arch enclosing the mannequin is 
made of paper, irregularly draped and 
painted with autumn flower motifs. 
Lamps with gray, red, black, and white 
shades hang from the ceiling like drops 
of rain. Merchandise is shown on the 
form at the left and the mannequin at 
the right, with accessories on the small 
table. 





An abstract deer's head with golden 
antlers carries autumn fabrics, with 
three golden arrows serving as addi- 
tional supports for the drapery at the 
right. The square in the right back- 
ground is covered with monk's cloth or 
similar fabric, painted roughly in gold, 
black, lilac, and light gray. The single 
word “Herbst” (autumn) is on a back- 
ground panel at the left. 
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The red lacquered chair in the center of the window is 
entwined with green and gold grape vines and has a dove on 
the back. The showcard is framed with striped taffeta. Behind 
it is an abstract head with big hat, decorated with artificial 
fruit and ostrich feathers. In the left foreground are dress fabrics 
and some accessories, plus a fashion magazine. On the back- 
ground is an arm wearing a bracelet and carrying a smart 


handbag. The bird-cage holds a shoe. 








Displays In And Around 


By DICK JACHIM 


decorated with 
high gloss paints of red, white, and black. 
Above it were placed large red cut-out let- 


planning a vacation 


tending from the center of the auto on the 


played is a finesse capably handled on the were three strips 


highways. On these were placed the minia- 
Broadway~-Westchester, subtly got the pub ture autos, all painted the same as the cut 
along each side of the roads to complete 


light flooded the area. 


(first photograph) 











Los Angeles 


Merchandise in colors of red, white, and 
black, matching luggage, and other acces- 
sories were placed around this attention 
stopper with clear spotlights from the 
ceiling focused on it. 

The direction sign showing different 
familiar Western cities in the background 
and the price tickets were black on white. 

This vacation promotion was carried 
out in four windows on the Sepulveda 
boulevard side. Lloyd Grover was quick 
to point out that this promotion was done 
with the ingenuity of his crew and a mini- 
mum amount of props. 

In the Pasadena store of Hagegarty’s, 
Henry Jampol, display director, unveiled 
a display of a beautiful evening ensemble 
with a theme announcing the opening of 
the light opera season. 

Using a rich, off-white Mexican hand- 
woven string drape, he placed the well 
dressed mannequin on a high pedestal. Cov- 
ering the pedestal on the three open sides 
and to the hem of the dress was a repro- 
duction of the stage, sketched by a local 
artist in black and white. To the left were 
found programs of what was being offered. 
A white tox stole was placed over the 
shoulders of the mannequin. Pink lights 
Hooded the area to blend the component 
parts mto a setting of luxury 

A novel approach to a swim suit promo- 
tion was taken by Barry Snider, display 
manager at The May Company-Crenshaw. 
He used a cutout of a beach boy on a pedes- 
tal holding an actual umbrella over his 
head for a humorous touch. To tke right 
were two mannequins — one sitting, the 
other standing — holding the same color 
umbrella as the boy and displaying the swim 
suits and accessories. Two strong colors 


—Upper left, by Lloyd Grover, The Broadway- 

Westchester ... Upper right, by Henry Jampol, 

Haggarty's-Pasadena . . . At the left, by Barry 
Snider, The May Company-Crenshow.— 
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were used in each of the five windows 
showing this promotion, such as yellow 
and orange, for example. The floor treat- 
ment was white gravel in an oblong design 
edged in tile of the same two colors as the 
merchandise. A white background and clear 
lights were used to accentuate the strong 
colors. 

In the center of the main floor, Snider 
developed a basic display to be used for 
four months by just changing the color 
scheme and live plants to obtain a different 
decor as desired. Using a band sheil fix- 
ture (made of rattan to simulate wrought 
iron) painted white with a dark green root 
and a black base, he decorated it with 
oranges and eucalyptus leaves, with blue 
birds suspended above it An ice cream 
table, chairs, and three mannequins 
dressed in swim suits this time — were 
placed on the stand. Against a column to 
the left he placed a 4 by 8-foot planter 
filled with tropical plants and a fountain 
shooting water 4 feet into the air. A black 
on-white sign on the planter read, “It’s 
Summer at The May Company.” Eleven 
orange trees, 9 teet high, were set by the 
different columns. Wherever a decoration 
appeared a three-quarter form was used 
and a full mannequin where there was no 
decoration. Altogether, 18 mannequins and 
forms were used to complete the basic dis 
play. Then every ten days a change with dif- 
ferent predominating colors in merchandise 
was made. The live plants were changed to 
keep them continually fresh, as well as to 
match with the decor 

A sophisticated look was affected by 
Henry Jampol in another window at Hag 
garty s. Using natural bamboo poles painted 
in black lacquer, with patent leather leaves 
attached, he formed a natural looking frame 
In the center was placed a mannequin com- 
pletely dressed in black except for a string 
of pearls around her neck and a diamond 
bracelet on her wrist. To the left, black- 
on-white, the sign read, “The Cool Sophis 

[Please turn to page 64] 


—Directly above, by Henry Jampol .. . Upper 
right, by Bill Meek, F. C. Nash Company, 
Pasadena . . . Center, by Sy Krockover, The 
Broadway-Valley .. . At the immediate right, 
by Lee Platt, J. W. Robinson Company— 


SEPTEMBER, 1996 











all well familiar with the tools 
of the display trade 


YY are 
the marnnequins, 

the brushes, the paints, the artificial 
flowers and the many other things that are 


used to create illusions and sales. However, 
there is yet another essential tool that has 
not the glamour of the others but without 


which the display department would be over- 
run This tool is the record- 


that the 


with confusion 


keeping and the forms are used in 
department 

tiow many different forms and records are 
That 1s a 
asked 
The display department should 
no more nor any fewer forms and 


than 


needed in the display department / 
that 
displaymen 


question one often hears among 


employ 
for its 
seems all too self 


records absolutely 
This 


still there are many firms all over 
country 


necessary 
efficient operation 
evident 
the where department 
a superabundance 
the 


position of relying upon the memories (and 


the display 


is either handicapped by 


of neediess torms or i4 im dangerous 


continued presence) of one or two men. 


Let us see how a leading Miami department 
tore dealt Perhaps 
this report on the clerical work done by the 


has with this problem 
display department of Burdine’s will help you 
to streamline or supplement your own papet 
work set-up 



















































































































































































Keeping Display Department Records 


Mr. Wilham Raulerson, display director of 
surdine s, points out that the form that is the 
most important and the most used is the sign 
requisition form. ‘This is a request for printed 
signs for display, which are made up by the 


display department. The request is submitted 


By PAUL H. KLEIN 


to the department by the various departmental 


heads. This torm requires the following 
(a) The size of the sign desired. 
(b) The quantity of signs desired. 
(c) The name of the department submitting 


the request 











(d) The date the request is submitted. 
(e) The description (brief) of the 
(f) The name of the item. 

(g) Why the item is good; what it will do 
for the customer (three lines of copy). 

(h) What is the selling price? 

(i) Is it available in a range of 
styles? Does it have a companion item? 

In addition, this form furnishes the depart- 
ment head with a number of tips on the cor- 
rect procedure for writing good selling copy 
as well as an example of a properly made up 
sign 


item. 


$1zes or 


Keeping Burdine’s 40 windows attractive in 
appearance and dynamic in character is a tre- 
mendous task that could engulf one with its 
detail and intricacies. However, Mr. Rauler- 
son has reduced what could be a nerve-wrack- 
ing ordeal to a simple, smooth-running opera- 
tion. The secret of his success consists of five 
items that are never seen and whose very ex- 
istence is not even suspected by the passersby 
look at the that he 
The “secret” is made up of four mimeographed 
forms and one record book. 


who windows creates. 
The burden upon 
this paperwork is considerable when one con- 
that Burdine’s 
installed on a stagger 
quently, there several 
worked on each day of the week 


siders many windows art 
and, Conse- 
windows being 


Most of the 


system 
are 


—Behind these typical displays from Burdine's, 

Miami, are the unseen mechanics of the dis- 

play department — including the all-important 

record-keeping. The article tells how this is 

handled by William Raulerson, display di- 
rector— 
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windows are changed once each week, with 
several being on a bi-weekly schedule. 

The four forms used are (1) The window 
request form. (2) The window scheduling form. 
(3) The reminder form. (4)The sign requi- 
sition for advertised merchandise. The lone 
record book that ts kept is the loan book. 

The window request form is a request for 
window display space and is submitted to the 
display manager by the various department 
heads. This form provides space for the fol- 
lowing information to be supplied: 

(a) The department making the request. 

(b) Date of the request. 

(c) Date desired for window use. 

(d) How long the window is desired for. 

(e) What is the item (items) to be dis- 
played ? 

(f) What is the nature of the promotion? 
Is it a volume sales number ? 

(g) Is the promotion tied in with an ad- 
vertisement ? 

(h) What is the price (or price range) of 
the item ’ 


(1) Why is the item being used for window 
display ° 

(}) Does the item or line to be displayed 
require any special advance preparation such 
as pressing, assembling, etc ? 

The window scheduling form: On the basis 
of the window request forms received, the win- 
dow scheduling form is made up. This des 
nates which windows are to contain which 
items and the date of installation, the 
displayman assigned to do the window, ete. 
Actually, this is a departmental worksheet. 

The reminder form. Mr. Raulerson has 
found that there is many a slip ‘twixt the as 
signing of window space and its actual instal- 
lation date. (mn occasion a department man- 
ager may have forgotten completely that he ts 
scheduled for window display space and con- 
sequently has neglected to prepare the mer 
chandise for use. Or he may remember the 
date but delays doing anything about it until 
the eleventh hour, not allowing the display 
department the time needed for making the 
necessary preparations on the merchandise, 


signs, props, etc 
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Mr Kaulerson likes to have the mercharcise 
picked up trom the departments no later than 
three days betore the display installation dat 
To make certain that the display merchandise 
is ready for use, he has provided a brief form 
that has proved most effective m accomplish 
ing this goal Lhe reminder torm is addressed 
to the department manager of the department 
whose line is to be teatured it is sent to him 
ten days before the date of the display and 
poimts out that his merchandise has been 
scheduled tor display, giving the date of the 
scheduled installation, its location, and in con 
nection with which promotion, tf any, it 1 
heing don The form closes with the follow 
ing sentence, which sums up its purpose We 
will appreciate your making the above met 
chandise available for planning and signing 
purposes no later than (blank for date). Lhank 
you 

1 hy ign requisition tor advertised met 
chandise lhis form is similar m construc 
tion and purpose to the sign requisition torm 
discussed above Hiowever, these signs ar 
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Chicago Display Plays It Cool 


By RICHARD DAY 


ARK AND COOL,” “Summer Cool,” 
" ool and ( ompact,- | ool Heauty. 
Living,” “Cool Fun.” 
announcements were all found in dis 


“( ool Summer 
hose 
plays along State street this month, proving 
that Chicago displaymen are not just talking 
about the weather, they re doing something 
about it 


lhe normally hot weather on which these 


displays hoped to capitalize never did ma 


terialize (hicago had its coolest summer 


month in many years, But to the shopper 


looking at windows in comparative comitort, 
the cool slogans took on a new meaning. It 


eemed almost as if that cool breeze blow 


state 
display itself 


ing down street was a part of the 

Goldblatt’s Jack Boghosse must have had 
an insight into what cool weather Chicago 
featured fur coats 
than 12 of his windows. 


His reason for doing this made more sense 


was going to have. He 
in no tewer best 
than risky prognostications of the weather, 
(,oldblatt’s bright 
star early in the season which was termed 
“Cloud 9 Pile a unique blend of Orlon 
with Dynel.” (It looks and like real 
fur yet fraction of what fur 
The idea was to sell these tur 


however. climbed on a 


feels 
sells tor a 
would cost.) 
coats on the lay-away plan 


toghosse posed two mannequins in one 
window. One mannequin, a sign announced, 
wore a $3,000 Alaskan seal coat, the other 
wore a $95 “Cloud 9” coat. “Can you tell 
the difference ?” This 
dow was an attraction 
nearly all stopped to venture a 
guess. Some came away positive that the 
$3,000 coat was the left one; others were just 
as positive that it was the one on the 
right. Most preferred to remain neutral, but 
all seemed to be sold on the 
looks of “Cloud 9” coats. 

(,oldbatt's “Cloud 9" 
showed 1] colors of the 
three 


the sign asked 
irresistible 


win- 
and 
shoppers 


high-priced 
other windows 
other 
them 


coats In 


each of mannequins stood on 


——Both displays at the top of the page are by 

Jack Boghosse, Goidbiatt's . . . Directly above 

and at the left, by Virginia Paxson, Marshall 
Field & Co.— 
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crushed styrofoam scattered to form the 
shape of a cloud. Frosted white ferns were 
spaced throughout the cloud to give a 
floating effect. A filmy spun glass cloud 
which was lighted from behind carried the 
“Cloud 9” title. The walls were sky blue. 

The interior of the store carried the 
same theme with “Cloud 9” attired manne- 
quins on the first floor ledges as well as in 
the regular coat department. Small spun 
glass clouds, each with a different coat color 
in script, used throughout the 
department. 

Boghosse also put in a series of six “Dark 
and Cool” black dress promotions (second 
photograph). “Black Magic tor Summer 
Sorcery,’ the called, and 
“Fashion's newest excitement.” Red-dyed 
formed a center unit while 
white fur monkeys with red hands and faces 
alternated in the windows with large paper 
parrots in vivid colors. A natural bamboo 
cane basket hanging from one of the poles 
contained foliage and 


were coat 


dresses were 


bamboo poles 


green large green 


—At the upper left, by Virginia Paxson 

Upper right, by Clement Bradley, Carson 

Pirie Scott & Co... . Center, by G. C. Bowen, 

Lytton's . . . At the right, by Carl James, 
Mandel Brothers— 
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ferns were used for the floor. Kept together 
in one neat unit along with a blue sky back 
wall, the bamboo, the monkey, and the 
foliage presented jungle black 
magic theme without burying the tashions 
in their setting. 

A lingerie window by Virginia 
Marshall Field & Co., showed the “Empire 
Look” in mother and daughter 
A huge curved picture window in pale blue 
with chintz cushion, white Dacron curtains, 
and louvered bookshelves below gave a home 
atmosphere. “Isn't it tun to look like Mom 
in Directoire fashions ?” 

The apparel white 
against the pale blue and white setting. 

Field’s attributed “cool beauty” and “min 
to the intimate apparel in a 


Bogh« sse § 


Paxson, 


garments 


read the sign 


was with blue trim 


imum of care” 
“How Dreamy Can Things 
The theme was carried out 
stump and honey locust branches providing 
background for the mannequin, 
being served breakfast in bed by a page boy 
in a custom-made costume. The perfection 


Be?” display 
with a tree 


who was 


of the dream was only to be outdone by the 


pertection of the cool, easy-to-care-tort 
lingerie 

The rough, jagged, background contrasted 
with the soft smoothness of the olive green 
satin lounge, the sleek olive 
taffeta draperies and the delicate garments 
This time the 


extreme ends ot the 


chaise green 


texture differen es were at 


scale The lingerie in 
this green setting was pale yellow 


Marshall Field's 
titled, “kor Cool Summer Living 


Was en 


“cool” display 


Virginia 
Paxson and her staff designed it to attract 
attention toward rattan turniture 
(a sleek 


wrought tron) and natural straw rug squares 


sSutnme} 


looking style combined = with 


(which were set in black wood tramework) 


The entire display stress was one of tex 
In addition to the 
textures some of the floor panels were hilled 
cork 
Five bright colored pillows placed casually 


about put punch into the (Colored 


tures rattan and straw 


with crushed stone and some with 


setting 
[Please turn to page 52] 












— Easily Adapted Ideas For The 
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Smaller Store By JIM KILEY 


ERE is a prestige type of window that 
can be installed at a reasonable cost and 


used to feature fashions any 
season of the year; mannequins wearing fur 


ladies’ 


coats could be used for a winter display, for 
example, with a little artificial snow scattered 
on the city street and on the step-up building. 

(A) Suitably sized boxes piled one on top 
of the other can be used for the modern de- 
sign buildings and the others can easily be 
cut out of wallboard braced in the back with 
lengths of l- by 2-inch lumber. 

The window background could be a medium 
blue paper with the buildings painted in two 
shades of gray. 

Note the small 
shows an alternate 
ideal for a “ 
building 


sketch at the right which 
treatment that would 
sig City” night-time effect. Each 
could have the small windows cut 
out, with tracing paper pasted over them so 
that the light from the bulbs installed on the 
rear shelves will shine through. 


be 


In this case, 
use a dark background with a few silver stars. 

A few figures the latest 
fashions can be displayed on the length of 
plywood street, 

(B) A screen is always a useful display 
prop and this one can be built out of sections 
of wallboard, cut out as shown. The wallboard 
panel sections can be mounted on a l- by 2- 
inch wood frame and hinged so that it can 
be stored away in minimum space when not 
in use. | built a number of these one time 
and finished them with a heavy coat of oil 
paint mixed with some plaster so the applied 
finish could be stippled with a flat section of 
an ordinary sponge. 


smart wearing 


A thin coat of a good 
paint in a seasonal color was then applied. 

(C) This unit was recently designed and 
built to feature floor tiles, a line that many 
stores have built into a very profitable opera- 
tion in their floor covering departments. 

The unit was constructed out of %-inch 
plywood in three separate sections as shown 
in the detail. A large stock of the cartons 
of tiles can be carried around the four 
of the unit with open stock samples in the 
upper 


sides 
sections. Note the lip aiong the edge 
of the slope section which makes it possible 
to work out a color and style selection to show 
the customer what the floor will actually look 
like. Glass bins were then installed at both 
ends to hold all the accessory items 

cans of 


small 
cements, spreaders, etc., making it 
possible for the salesman to suggest them to 
the after the floor tiles 
selected —-a good example of related display 
and selling. The unit can he 


customer have been 
sized to fit avail- 
able floor area and has proved to be a good 
functional one-stop tile bar. 

The assembled unit thin coat 
finishing coat of 
soft egg shell medium gray enamel was applied 


Note the small sign or card holder built out 


was given a 


of clear shellac and then a 


of 4%-inch plywood supported on short lengths 
of wood dowels. 

(ID) Many fine lines of embossed brick de- 
sign papers are now on the market and this 
sketch suggests their use for a window back- 
ground 

The required number of trees are installed 
with round wood stock used for the tree trunks 
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and the foliage cut out of scrap pieces of 

wall board painted in contrasting colors. 
The flagstones used on the floor are also 

cut out of pieces of wallboard as indicated 


The sections of foliage are tacked in position. 


"So You're Going Into Business” 
ls New Booklet Title 


A new booklet to help prospective busi 
nessmen has been published by the Chamber 
of Commerce of the United States. 
The publication is entitled “So 
(,oing Into Business . 
primarily at the man 
retail establishment. 
Citing lack of management know-how and 
experience as the prime cause of 
failures, the booklet’s initial function is to 
the more. important 
forethought before a 
business for himself These include 
personal aptitudes and experience, selection 


You're 
aimed 
small 


and 1s 


who plans a 


business 


some of 
need 


cover 
that 
into 


points 


man gocs 


of proper location for a new business, esti 
mating and the amount of capital 
needed, and the question of whether to buy, 
rent, or start trom scratch. 

The booklet also provides a reterence list 
of organizations and publications helpful to 
the prospective and explains 
how chambers of commerce, trade associa 


costs 


businessman, 


tions, and government agencies can be of 
assistance, 
“So You're Going Into Business 


is available from the Domestic Distribution 
Department of the Chamber of Commerce of 
the United States, Washington 6, D. ¢ 
Single copies are free. 


COMING UPI 
National Child Safety Week Sept. 2-9 
Labor Day Sept. 3 
National Home Week (tentative) Sept. 8-16 


Fall Millinery Week Sept. 9-16 
Constitution Week Sept. 17-23 
National Sweater Week 

(tentative) Sept. 17-23 
National Dog Week Sept. 23-29 
National Tie Week Sept. 23-30 
Cheese Festival Oct. 1-31 
Let’s Go Hunting Oct. 1-31 
Restaurant Month Oct. 1-31 
Fire Prevention Week Oct. 7-13 
National Letter Writing Week Oct. 7-13 


National Wine Week (tentative) Oct. 13-20 


National Bible Week Oct. 15-21 
Sweetest Day Oct. 20 
United National Week Oct. 21-28 


National Apple Week 


(tentative) Oct. 25-Nov. 3 
Navy Day Oct. 27 
National Flower Week Oct. 28-Nov. 4 
Hallowe’en Oct. 31 
Fresh Cranberry Week Nov. 4-10 
Election Day Nov. 6 
Veterans’ Day Nov. 11 
American Education Week Nov. 11-17 


Children’s National Book Week Nov. 18-24 
National Cage Bird Week Nov. 18-24 
Thanksgiving Day Nov. 22 











NOTICE 


TO 
DEALERS, 
ADVERTISING 
MANAGERS, 
DISPLAY 
DIRECTORS 


A sparkling, new VUE-MORE 
Mailing Piece, featuring brilliant 
light and motion displays for 
more sales during the big fall sell- 


ing season. . . Ideas for everyone. 


Use the convenient coupon at- 


tached for quick service. 


fe rr ee ee ree eae aees 


Please send me FREE Illustrated 
Brochure featuring new, exciting 
Light and Motion Turntables. 


Name 
Address 
City 


Zone State 


Company 





VUE-MORE CORPORATION 
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Fresh 


Dallas brightened 
hanging 


over;r the 


LM street in 

recently by the presence of 

baskets of growing 
main entrance to Neiman-Marcus 
five thousand real, live daisies 
here and throughout the store 
Marguerites, Marconis, Majestics, esther 
Reeds, and Gerbers, blooming in beautitul 
display. And six fountains on the 
floor gushed water laden with flower 
iragrances., 


Was 


daisies 
seventy 

were used 
Shastas, 


MHiassS 
Mian 
garden 

“Fresh as a daisy” was the theme of the 
promotion which began with the real daisies 
reflected throughout the many 
store in 

trimmings The 
flower filled the 


and was 


daisy colors and 
simple beauty of 


with a 


shops in the 
daisy 
this 


aisles serise 


A Daisy P 


By MAE GRAVES 


Spring in Dallas is 
the time for planning parties, cruises, vaca- 
tions, weddings. And here, in the freshest 
of tresh settings, were all of the wearables 
to complete wonderful plans. It was an 
promotion for merchandise of all 


of treshness and youth 


inspired 
kinds 

“Gong up” was made even more pleasant 
by the use of daisies and ferns. Elevator 
fronts were draped with daisy garlands 
interwoven with white and yellow China 
silk, and the marble fronts also were be- 
decked with daisies. Marguerites and Ma- 
jestics grew in floor in front 
of the elevators. 

On the mezzanine landing, Mar- 
guerite and Marconi daisies combined with 


pans on the 


too, 








romotion 


Spanish moss to continue the theme of 
freshness. 

For those who did not ride the elevators, 
the daisy story was told on the escalator 
platforms and in the escalator baskets, were 
hundreds of Marguerite daisies bloomed 
in the midst of great green masses of fern. 
Mannequins set in these backgrounds wore 
dresses and costumes reflecting the daisy 
colors 

In the firm’s Houston Neiman- 
Marcus carried the “Fresh as a daisy” theme 
to shops on all seven floors. Giant yellow 
daisies bloomed on the outside terraces as 
seen in the first illustration. 

(juy Malloy is display director for Nei- 
man-Marcus. 


store, 
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BRAND ‘B”’ 
WALL BOARD 


Upson wall boards are quality through 
and through. Try the cutting test shown 
above and see for yourself! Note Upson 
wall boards cut clean and smooth. . . proof 
Upson wall boards are made from superior 
materials. Wood fibers, in fact! And Upson 
wall boards are manufactured with skill 
and experience. 

Test its quality and toughness. Actually 
holds nails 25% better than other fiber 
boards. 

Beauty? You can sandpaper edges to a 
glass smooth finish or even bevel them! 

And Upson paints easily, economically. 
No blotter effect. You can discover this by 
putting a drop of ink on Upson. There’s 
virtually no soaking in. 

Upson offers two surfaces at no extra 


SEV EMBER, 1FS6 





clean-edged cut proves Upson Wall Board's superior fiber quality 


-UPSON 
WALL BOARD 





cost. One side is softly pebbled in a rich 
cream color. The other side is smooth. 
By every comparison Upson wall 
boards, whether 4%", 4” or *<” have no 
equal. You will do better work—get better 
displays —- with this most popular of all 
display materials Upson wall boards. See 
your lumber dealer or write The Upson 
Company, Lockport, New York. 


UPS! 


WALL AND 
CEILING PRODUCTS 























|UPSON 


SIDING, SHEATHING 


947 wood fibers laminated for great strength 
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“Vacationland, U.S.A.” 


James Burnside, display director of Hochschild, Kohn & Co., 
Baltimore, has this to say about the store’s big “Vacationland, 
LU. S. A.” promotion: - 
This was a big undertaking, inasmuch as the theme was also 
carried out in our branch stores. With the fine cooperation ot 





“ Sports Illustrated and Holiday magazine, the promotion was a huge 
success. Also our thanks should go to the Pennsylvania and B. & 
(). railroads, Kastern, TWA, and Capital airlines, the Greyhound 
Bus Company and Archway Motors, all of which supplied models 
of their various torms of transportation. 





licnla 
Vaca dl The entire backgrounds of the windows were covered with 
: pictures, posters, and covers trom the magazines and transporta 
; tion companies. Interior spots throughout the store were handled 
with the same technique. 


: 


(Covering two center ledges on the first floor was a reproduction 





ih ‘i 
vy c 

, "4 ot a sailboat mast, rolled sails, top deck, and ropes. These 
extended to the outer side of the counters. The portholes in the 
cabin were used to display gloves and casual shoes. Mannequins 
in sport clothes were placed on the deck. 








\ travel guide agency, with Shell touring service, was installed 
on the sixth floor just outside the tea room. A window was 
installed on the sixth floor to announce this free service The 
signing for this window (upper right) was done on parchment 
paper, inset in a green trame. A color wheel was used behind the 
sign to give it a variety of colors. Travel posters and maps were 
mounted on one side of the frame, leading to a mechanical book 
which displayed pictures of places of vacation interest in the 
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ATTING averages that stand the test of professional baseball are based on 


continuity — day-in, day-out testing of skill matched against skill. The more a 
player contacts the bat the ball — the diamond — the more effectively he reaches 


his “market” for increased earning power. 


What’s true in baseball as applied to continuity in getting results, is a demonstrated 
fact in advertising. No more can advertising be spasmodic and get results than can 
baseball playing. To keep up your batting average in business, you've got to keep 


“hitting out” home-run talking points to the field you cover. 


Continuity in advertising wins success for the product and for the concern adver- 
tising it. It is simply the application of the common-sense principle of keeping 


continually at it. It gradually breaks down sales resistance and builds up buying impulse. 
To have your advertising in the issue it will be seen in — stay in every issue. The 


one you miss may be the one your prospect will hit. If you wish him to book you up. 


make it easy for him to look you up. Get in! Stay in! 


THE INTERNATIONAL DISPLAY AUTHORITY 


Cincinnati 1, Ohio 
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Display 
Here 
And 


There 


TECHNIQUE involving figures carved 

in styrofoam and then colored was used 

by Edward Lamprich, display manager 
of the First National Bank in St. Louis, as 
part of a window display designed by Lamp- 
rich and CC. Arthur Hemminger, the bank’s 
vice-president in charge of public relations. 

The left side of the display, in which bur- 
glars are shown entering a dwelling, was 
executed in dark colors with flashing lights 
to give the effect of a stormy night. The Safe 
Deposit Company entrance, by contrast, was 
done in warm yellows and cheerful reds. 

According to officials of the company, the 
display was exceptionally effective in terms 
of inquiries and sales. 

“Far East Fantasia” was the title of an 
exciting promotion at Filene’s, Boston, where 
Julius E. Steinberg is display director. For 
this the corner display area became a “walk 
through” window, with the public having the 
opportunity to pass through the window from 
the street into an exotic Far East garden com- 
plete with a real pool with fish, live birds, 
gold-plated Ming trees and bamboo, and a 9- 
foot, pure jade hand-carved pagoda three cen- 
turies old. This window was the theme center 
for a bank of 40 windows and complete interior 
display coordination. 

An interesting sidelight on this corner win- 
dow is that the public insisted on tossing coins 
into the pool, turning it into a sort of wishing 
well. Filene’s collected a considerable sum 
of money in this way during the two weeks 
the window was on view, which was turned 
over to the Boston Chinese YMCA to help it 
in its youth work. 

Carl James, display director fer Mandel 
Brothers, Chicago, used a plain fir plywood 
panel and his imagination to create a special 
decorative display effect. The idea was to 
construct a background panel that would fit 
a lazy summer afternoon motif displaying out- 
door furniture. By using a plywood panel 
Y%-inch by 4 by 8 feet and making horizontal 
slits spaced every 3 inches, he was then able 
to weave in vertical spacers that achieved the 
desired result. 

An additional merit of this panel is that it 
can be used over and over; it can be painted 
as needed, and the unobtrusive design fits into 
practically any scene. With the rear covered 
with colored translucent paper or cellophane 
and then back-lighted, many subtle variations 
could be obtained. 


—At the top of the page is a display by 

Edward Lamprich for the First National Bank 

in St. Louis . . . Center, by Julius E. Steinberg, 

display director of Filene's, Boston . . . At the 

left, by Carl James, display director, Mandel 
Brothers, Chicago— 
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Announcing Duraply— 
a new type of plywood that 


saves time and finishing costs 





special smooth overlay chops sanding time... 


speeds fabrication ...needs less paint 


ie TIME means construction coats, SO, why not let new 
Duraply start cutting time and costs for you now! 

Duraply is a comple te ly new type ot ply wood . . . exterior-grade ply- 
wood to which a special overlay is permanently honde d on one or both 
sides. This “Crezon” overlay is tough, waterproof, and supersmooth. 

When you paint, the smooth surface needs less paint, and paint lasts 
longer on it. Two coats on Duraply give the same protective cover as 3 
coats on ordinary wood surfaces. You save the time and cost of at least 
one coat. No primer! No sealer! 

Because Duraply's surface is smooth, it requires less sanding than ordi- 
nary materials. In fact, in many cases, Duraply needs no sanding at all! 
And when you work Dur: iply, the Crezon overlay binds and hok . the 
wood fibers to stop edge splintering 

Your displays last and last when theyre made from Duraply. They 
can take plenty of hard handling in shipping .. . stand up exceptionally 
well to sc uffing and banging. 

Find out now how Duraply can help you. Send the coupon for infor 
mation and a free sample. You can see Duraply at any of our 87 offices 
in principal cities. In Canada: Weldwood Plywood, Ltd 


. United States Plywood Corporation 
_ Weidwood Weldwood Building 


55 West 44th %1., New York 36, N. Y 


® ' 
Weldwood FREE Send me a tree sample of new Duraply 
DW*9.54 

DURAPLY 


A product of 
United States Piywood Corporation ADDRESS 


NAME 





COMPANY 


Weldwood-—The Best Known Name /n Plywood 
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—One of the reasons for the popularity 

of the Bulkley, Dunton & Co. exhibit room 

during Market Week was Miss Jean Em- 

hoff, of the New York City office of 
the firm— 


—Clement Kiefler, Jr.. Kleinhans Com- 
pany, Buffalo, beams over the color 
TV set he won as a door prize at the 
celebration honoring W. L. Stensgaard 
during Market Week. It was the second 
such set he won within ten days!— 


Photographs for this page are always 
welcome —the more informal the bet- 
ter. Simply address them to DISPLAY 
WORLD, Cincinnati |. 


—Another Market 
Week photograph: Heinz 
Richter, Kaufhof, Frank- 
fort, Germany, on the 
left, talking to S. DO. 
Chairman, Duplex Dis- 
play & Mfg. Company, 
Philadelphia— 


~~At the open-house held recently in the new quarters of Silvestri Studio, Justine Solomon, Robinson's-Beverly Hills; Roland Silvestri; Maureen Camp- 
Hollywood. Left to right, S. J. Silvestri; Stan Thompson, The May Com- bell, Robinson's-Los Angeles; Paul Smith; Damar Myers; Dick Jachim, 
pany; Harry Jensen, free-lance; Damar Myers, Robinson's-Beverly Hills; Lawatch Display Fixtures; Ray Fertig, Foreman & Clark, and Aubrey 
Paul Galbraith, Broadway-Pasodena; Jay Scott, Broadway-Anaheim; Maley, Knit-Togs— 





—'"'The Flying Display- 
man" — Dick LeFrancis, 
of Culver City, Calif. A 
freelance, Dick finds the 
Cessna 170 invaluable 
in his work. Only on 
business trips to Las 
Vegas does he find it 
hard to get home with 
any margin of profit— 
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CBee for your FREE copy today! 
~~ 


See for yourself how this revolutionary new idea in merchandise presentation brings 
an exciting new dimension to retail selling. Its adaptability to all merchandise, extreme 
flexibility, ease of installation and smart modern appearance ideally qualify Vizusell 
for individual display units, complete departments or entire stores. And because Vizusell 
installations capitalize to the fullest on all available selling space... because they show 
more and sell more and are so highly versatile... they offer the fullest possible 
return on any merchandising and display investment. 


By. 








*The Visusell seyetem of channels and 
attached brackets is fully protected by 
U. 8. patent 2,744,714. 


IB Re: RR 






m4 | L. A. DARLING COMPANY , 
j BRONSON, MICHIGAN 
] oe Nae. Lemme and mail today! 7 DEPARTMENT 5 
a es : oe ee “a Please send complete information on VIZUSELL 

: : ey 
COMPANY =~ oe 
OOP 5 tet . Ss we } COMPANY " 
NEW YORK CHICAGO LOS ANGELES g ADDRESS | 

47 W. 34th St. 222 W.AdamsSt. 18285. Flower St. CITY STATE 

Cameron Mcindoo, Ltd., 490 Adelaide %., W., Toronto 26, Ont. Be ee 
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DISPLAYS MADE 


SIMPLY BEAUTIFUL 
ave 





with 


SPRAY-0-NAMEL 


Brushless Display Paints 














































New King-Size 
Spray-O-Namel 
Satin-Fiat Finish 


Firet non-glare finish in a 
brushless paint! 12 popu- 
lar pastel colors for softer, 


more attractive booths and 





displays. 


Styrofoam 

Color Spray 

Gives colorful lustre 
to styrofoam displays, 
factory-made novelties, 
fabrics, 


ribbons and 


Safe and easy to use. 





Wrought-Iron 
Spray-O-Namel 
Fiat Black 

Soft. 


finish 


black 


w ood 


non-glare 
gives or 
metal a pleasing, com- 
plimentary look. Ideal 
for new or refinishing 


work. 





Spray-it-Snow 
Kolor Flock 


For floral displays, 
signs, windows, etc. In 
thick, fluffy rich colors, 


Aleo ask about our 
Mana-Skin Spray, Tin- 
sels, Diamond Duat 
and regular Spray-O- 
Name! Brushless Paint 
in over 40 brilliant hi- 
gloss colors. 





See your supplier or write 


ILLINOIS BRONZE POWDER CO.., inc. 


2023 S$. Clark Street, Chicago 146, Hil. 
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Light Plane To Paris 


W. COURT, for many years display 
director for Filene’s, Boston, and now 
operating his own consultant firm under 


the name of Lee W. Court Associates, re- 
turned recently to that city after complet- 
ing a trans-Atlantic flight by small plane. 
Called the “first person to hitchhike a ride 


to Europe by air in a light plane” in an 
article by Charles Collins in the Boston 
Herald, Court made the trip with Max 


Conrad of Minneapolis. Excerpts trom the 
article tollow: 

“We were 24 hours and 45 minutes in the 
air Boston and Paris,” Court told 
the “Conrad flies like the birds 
no checked out as his navigator, 
need one any than he 
head. | had a tew 
fabricated a scale so I could determine where 
we were at all times, and off to Gander we 
went.” 


between 
Herald. 
maps. | 
but he didn’t 


needs a second 


more 
maps. 


encountered perfect weather flying 
Gander. The plane's approach to 
Newfoundland dazzled Court, an artist. “The 
color transitions were fantastic you fly 
into a maze of purples, pinks, greens, and 
muted Running through a rain 
the first per 
four rainbows at once: one 
arched rainbow, the 
from the earth's 
formations 


They 
east to 


{ olors 


squall | saw tor time and 
haps the last 
the conventional 


others ran perpendicular 


Was 


surface to nimbus cloud ahead 
and above us.” 
Weather the Atlantic 


conditions over 


—Left to right, Pappy" Collier, Pan American 
pilot; Max Conrad, and Lee Court. “Pappy” 
told the two farewell, and then to Court's sur- 
prise was the pilot he flew back with from 
Evrope. The relative size of the Piper Apache 
in which Court and Conrad flew the Atlantic is 
indicated by the tail assembly of a DC-6 
alongside— 


forced the pair to remain in Gander until 
Monday morning (they left Boston on Sat- 
urday, June 30). On Sunday Court brushed 
up on air-sea rescue and survival literature 
On Monday morning he crawled into a suit 
of woolen underwear, pulled on a survival 
suit, and wiggled into his co-pilot’s seat for 
the 1,980-mile overwater hop to Shannon. 

“Max is a very devout man,” Court said. 
“He placed his faith in God, and I placed 
mine in God and Max, and we were off for 
our rendezvous with Weather Ship Char- 
lie im mid-Atlantic . . [ saw the water 
for the first time about 60 minutes out of 
(,ander. Great icebergs were floating be- 
neath us. I[ couldn't help but think that 
I'd be in the bar if I was making the trip 
by boat. There would be no point in being 
up on deck,” 

During the third water the 
Piper Apache approached great masses of 


hour over 


cumulus clouds a “fantastically beautitul 
sight.” 

“Dead ahead was an arch rising to our 
level, reaching downward to about 4,000 


feet. The top of the mass was very dark, 
a grayish purple. Looking through the arch 
you could see rich warm colors tones of 
lemon, yellows, pinks, and very light high- 
value lavenders.” 

Later, Conrad flew the Apache into a 
colorless mass, it got darker as they con- 
tinued eastward, and the cockpit temperature 
dropped to 22 degrees above zero. Ice chips 
pelted the plane and “if you were going to 
get scared, this was the time,” Court re- 
called. The carburetors up, rain fell 
heavily, the needles on the instrument pane! 
sputtered. The plane lost speed and alti 
tude. Court felt helpless. “All I had were 
my maps, and every time | reached for the 
gadget which the carburetor, Max 
had beaten me to it.” 


iced 


de- ices 
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The plane circled the weather ship and 
then set compass for Weather Ship Juliette, 
another third of the ocean trip away. Al- 
though static interfered with their radio 
sending and receiving equipment, Conrad 
chatted briefly with the captain of a 
rlying Tiger plane flying at 20,000 feet 
overhead. “That captain sounded like a 
friend from home,” Court said. 

After clearing Juliette, Court discovered 
that Conrad was flying the plane with one 
eye complete closed. At his suggestion he 
took over the controls until several hours 
later the “instrument panel went completely 
daft.” They were then only 10 miles out of 
Shannon, where they landed. The following 
day they hedge-hopped to Dublin, Liver- 
pool, London, and Paris. 

After a sleep in France, Conrad headed 
home by boat. Court flew home in luxury 
aboard a Pan American World Airways 
Clipper. 

“Believe it or not,” he told the Herald, 
“riding in a commercial airliner is pretty 
dull after a trans-ocean hop in a small 
plane. Max and I took a little over 24 hours 
to fly to Paris. I came home in about 
half that time.” 





Cooms Leaves Massachusetts 
For Phoenix, Arizona 


Robert S. Cooms has announced his resig- 
nation as assistant to the president and 
sales manager of Meyer's Display Fabrics 
& Fixture Company, Inc., Boston. He has 
moved to Phoenix, where he will be asso- 
ciated with Model Manikin & Display 
Service, 29 East Jefferson street, as display 
consultant. Model is now moving into a 
new and enlarged showroom in the down- 
town area, with about 7,000 square feet of 
space available for showing mannequins, 
fixtures, decorations, and related items. 
The new showroom will open about August 20 


DISPLAY WORLD Writer 
Publishes Second Book 


Clara Baldwin, who has written for DIS- 
PLAY WORLD for many years and now 
handles the regular New York City article, 
is the author of “Timber trom Terry 
Forks,” just published in that city. It is her 
second book for children. 


a one eo 


Albany Firm 
Wins Contest 


Ed-George Studios, Albany, N. Y., won 
regional first prize for Lanes Children’s 
Shop of that city, in a display contest spon- 
sored by “A-Z” baby apparel. Principals of 
the studios are George Williams and Ed W. 
Smith, 








SOURCE SERVICE 


If in any of the illustrations in DIS- 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 
1, and it will have prompt attention. 








SEPTEMBER, 197396 














“IZA Net Joo Late” 


says “‘piney bough’”’ 


ou are cordially invited to 


“ee 
See W 


of Cheislomes Hees.” 


in our air-conditioned showrooms. 
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Allied Display Materials, Inc. 
241 West 23rd Street, New York I! 
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“Stage” your Merchandise 
with Smart-Looking, 
Versatile Weldbloks 


lo create pleasing and effective display settings 
to accent a feature or selling point... to show 
merchandise to its best advantage, use economical, 


ver satile W eldbloks. 


Lightweight Weldbloke are made of Harborite, 
a top yracde Douglas Fir veneer with a plastic overT- 
lay. Harborite is not to be confused with Masonite 
or some of the other hardboards because of ite 
similarity in coating and appearance. It is about 
60% lighter than any of the hard or pressed boards 
and has 20% more tensile strength. 


All Weldbloks are waterproof and are ideal for 
ee in damp places such as florist ice boxes. The 
inishes are not waterproof but will withstand 
dampness indefinitely if they are waxed 


Weldbloke are available in a variety of finishes, 
Standard finishes include clear sealer, white lacquer 
and gray lacquer. Although standard finishes are 
usable as they are, they aleo make a goed base from 
which you can refinish Weldbloks in any color you 
may le sire 

kven with all the advantages listed, Weldbloks 
are ne more expensive than ordinary blocks or 
build-ups Why don't you investigate all the 
advantages of Weldbloks. Ask your G-W salesman 
io show them to you or write for complete informa: 
tion and prices today 


Sold exclusively by 


Garrison-Wagner Co. 


2018 Washington Ave. St. Louis 3, Mo. 
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Fillmore Lash Leaves Globe 
For Sears, Roebuck 

Fillmore Lash, who has been display di- 
rector of the Globe Department Store, Los 
Angeles, for a number of years has resigned 
in order to join Sears, Roebuck & Co., 
in Pico. He will be associated with Al 
Johnston, who has been with the firm for 
more than Z5 years. 

Prior to joining Sears, Lash is visiting 
Italy and England, during which time he 
will appear in a Douglas Fairbanks, Jr. 
television show. He is active in television 
and in motion pictures in Los Angeles. 

Among recent honors paid Lash was his 
selection, along with Clare Booth Luce, as 
the recipient of a trophy for “Humani- 
tarian Efforts,’ awarded by the national 
board of the Young Women’s Christian 
Associations of the U. S. A. 


Annual "Golf Ball” Held 
By California Group 

Mel Hoffman, Pacific Promotions, won 
the top trophy at the annual golf tournament 
and dance sponsored by the Southern 
California Display Association. Held at the 
Inglewood Country Club, the tournament 
was entered by 33, while 161 attended the 
dinner and dance which followed it. Second 
low gross was won by Bill Olson, Lor Sales, 
while Bill Meek, F. C. Nash Company, Pasa- 
dena, won first low net; Al Brown, Sidney 
Newhoff Associates, placed second in low 
net 

Ray Elliott, Desmond’s-Wilshire, was in 
charge of the event. 

New members of the California associa- 
tion are Herbert H. Schwarz, sales manager, 
General Plastic Corporation; John Angel, 
display director and assistant advertising 
manager, Thomas Organ Company, and Ted 
Levy, Tabb Cleaners. 


Christmas Units Shown 
In New Literature 

A new broadside showing colorful outdoor 
Christmas displays and featuring all new 
12-toot, &-foot, and life-size units is now 
available from Garrison-Wagner Company, 
2018 Washington avenue, St. Louis 3, it is 
announced by Tom Hughes, vice-president. 
The new brochure shows a complete line 
of weather-proot outdoor displays for store 
fronts, or for use as street and municipal 
building decorations 

In addition the firm has issued a new fold- 
er illustrating and describing some of the 
best-selling Christmas displays shown at the 
recent Display Market Week in New York 
City. Highlighting this folder are new ani- 
mated Christmas figures and the company’s 
new line of vacuum formed plastic displays 

Copies of the literature will be sent free 
on request 


Weaver Heads Display 
For Duluth Store 

Oreck’s, Duluth, has appointed Donald 
Weaver as display manager. He replaces 
Sidney C. Anderson, who is now with Mar- 
vin Orecks in a Minneapolis suburb. Weaver 
was for a short time with Rich's, Atlanta, 
and spent eight years with Dayton’s, Min- 
neapolis, as a designer. 
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The Rubner line presents — 





@ Sparkling new designs on non-shed, non-tarnish 


PIN DOT glitter papers 


@ Dimensional tinsel designs for backgrounds and 
floorings 
@ Perma-Brite and Tinsel Jewel Cloths 


@ Plus many other unusual Rubner creations 


Ask for the Rubner line at your distributor or jobber. 
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RUBNERDS.. 


There's Always Something New 
ORE, Peper. New York 63, N. Y. 


Division of Cellu-Craft Products Corp., New Hyde Park, N. Y 
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YOU CAN MAKE IT WITH 





How You Can Pour Your 
Own Decorative Glass 
Panels 


his beautiful 


transiucent glass screen 


was made with Castoglas-impregnated glass 
mat You can do it yourself with simple 
hand tools without heat or pressure and 
embed real grasses, leaves, flowers and 
butterflies liardens in 3 minutes at room 
temperature Weighs 6 to & oz. per square 
foot and costs 4c to We per square toot to 
make not including the decorative materials 
You can aleo embed fabrics, photos, coins, 
wiitter equines you name it Panels 
worn f riiat corrode of mildew They ate 
easily handled, shipped, stored, cleaned. Can 
be cut with wire shears or with Saw, may be 
dritied, nailed, giued Make them any color, 
it one-piece size, any shape flat, 
curved compound curved 














How To Get Started 


We'll be glad to send you our literature 

. it's yours for the asking. But trankly, 
if you really want to know what it is all 
about, you've got to see samples, you've got 
to work with Castoglas te appreciate the 
terrific possibilities of this versatile resin in 
the display field. We have made up a 
special display kit which includes Castoglas, 
glass fabric and mat, colors, various acces. 
sories and complete instructions and sam- 
ples which show you at a glance what these 
materials are ike. This display kit is sold, 
AT COST, on a cash-with- order basis and a 
10 day money back quarantee, for only 
$10.00, postpaid. For immediate delivery 
direct from our plant, write to: 


DISPLAY DEPT. K-75 
THE CASTOLITE COMPANY 
MANUFACTURING CHEMISTS 
WOODSTOCK, ILLINOIS 
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Mexico Trip Won 
By Bob Benton 


tob Benton, display manager of Belk’s, 
(harlotte, N. C., is the winner of the two 
weeks all-expense paid trip to Mexico 
sponsored by the Reynolds Printasign Com- 


pany, Pacoima, Calif., in connection with 
the recent Display Market Week in New 
York City. The announcement was made 


by Jim Reynolds, president of the firm. 

senton will fly to Mexico and will visit 
Mexico City, Taxco, and do some fishing 
for sailfish at Acapulco 

Other prize winners at the Printasign ex- 
hibit during the Market Week were: V. J 
(rouse, Leiter Brothers, Hagerstown, Md.; 
H. ©. Miller, Belk-Lindsey, Orlando, Fla.; 
Kobert F. Bledsoe, Miller Brothers, Chatta- 
nooga; Larry RKutighano, Belk-Lindsey, 
Tampa; M. KE. Mack, Sibley, Lindsay & 
(urr, Rochester, N. Y.: Richard Wassel, C. 
N. Vicary Company, Canton, Ohio; Gordon 
P. Matheson, srothers, Inc., Cleve 
land 


surrow 
Stephen Veazey, Barton's, Inc., Brooklyn; 
Klliot Tiber, W. & J. Sloane, New York 
City; Vernon J. Perlaak, John W. Thomas 
& (€o., Minneapolis; EF. Roettger, John C 
Mcinnes Company, Worcester, Mass.; Judd 
Landon, Sage-Allen, Hartford: Harry Rook, 
Harry J. Rook, Inc., Columbus, Ohio; Alex 
ander ‘Thom, Albert Steiger 
Springheld, Mass.: Robert L. Sherwood, L. 
H. Fields, Jackson, Mich.: M. M. 
Little Rock: Homer C. Turner, Tate-Brown 
(ompany, Charlotte, N. C. 

Sol Katz, Bond Stores, New York City; 
M. C. King, Sisson’s, Binghamton, N. Y.:;: 
Norbert C. Waldau, R. H. Muir, Inc., East 
Orange, N. J.; Don Springer, Levy's, Jack- 
sonville, Fla : Kd Wickliffe, Ivey's, (,reen- 
ville, S. C.;: Ted Lees, Gilmore's, Oak Park. 


(Lompany, 


( ohn, 





Ill.; R. Thompson, The Hecht 
Arlington, Va.;: Helio Armenteros, Solis 
Entriadgo & Cia, Havana, Cuba: William 
H. Stuntz, Ohio Edison Company, Elyria, 
Ohio: Harold Barnett, Mcsteller’s, Inc.., 
West Chester, Pa.; Ted Roberts, The Dia- 
mond, Charleston, W. Va.; Robert L. Ben- 
ton, Belk Brothers Company, Charlotte, N. 
C., and Walter O’Hern, New York Lace 
Store, Taunton, Mass. 


Company, 





Booklet On Store Design 
ls Available Free 

How retail stores are designed to pull 
customers from the sidewalk to the show 
window, to the store entrance, to the point- 
of-sale is the subject of a 16-page booklet 
by May Bender, designer, of Lane-Bender, 
Inc. Data are based on a discussion at the 
recent Associated Retail Confectioners con- 
vention. Material covers planning to con- 
trol traffic, sales space, storage, and stock 
reserves: building materials, their textures 
and best use; store fronts, entrance signs, 
displays; the use of coordinated colors, and 
store lighting. 

Copies of “Store Design and Color Tech- 
niques’ may be obtained from Lane-Bender, 
Inc., 157 West 57th street, New York City 19. 





Maletich In Europe 
For Three Months 

Luke Maletich, display director of Gim- 
New York City, and Mrs. Maletich 
are spending three months in Europe on a 
combined pleasure and business trip. Dur- 
ing the trip Maletich will visit his former 
home in Yugoslavia for the first time in 
20 years 

The veteran displayman recently celebrated 
his 25th anniversary with the New York 
City firm. 


bels, 
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—One of display's best-known families — that of Mr. and Mrs. |. T. Vierheller (center), of St. Lovis 


. «+» No, |, lev Vierheller with wife and son... 
daughter and son 
Vierheller family with twin sons and daughter. 


.» » No. 3, Henry Raubach family (June Vierheller) with son 
|. T. Vierheller is head of Garrison-Wagner Com- 


No, 2, Bill Coslow family (Virginia Vierheller) with 


. No. 4, Flint 


pany, and chairman of the board of the National Association of Display Industries— 





DISPLAY WORLD 


>, GARGY ADAPT-A-STRUT system for building 


TUE LU RGSS ED BS 


, Ww’ 
...- now in use at VAC S 


It's ADAPT-A-STRUT throughout 
in basement of Herald Square store 




















Miles... yes, miles of shelves at 
Macy's are supported by ADAPT-A- 
STRUT'S unseen strength. You can't see 
the ADAPT-A-STRUT uprights, fully 
concealed within the display backgrounds, 
and you scarcely notice the shelf brackets 
Yet ADAPT-A-STRUT two-way uprights 
support display shelving on one side 
and stock shelving on the other side 
(see diagram). Complete information in 
Catalog 55A... free on request 


*Unauthorized vse of our invention will not be permitted. 
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GARDEN CITY PLATING & MFG. CO., '738 W. Ashland Ave., Chicago 22, IM. 
in Canada: Garcy Co. of Canada, Lid., 1244 Dufferin $?., Toronto 4 _| 
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POTTERS 
SILVER GLASS TINSEL" 


UNMATCHED FOR SPARKLE... TRULY ECONOMICAL 


Mae Nothing, but nothing, con match the sparkle of silvered glass... , 
+ oe in silver or in your choice of colors. : 
| 2K Also available tarnish resistant (silver only), : 
aa And, for displays that glow in the dork, ask about Des a. 


AVAILABLE FROM YOUR JOBBER, OR | 
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CHICAGO DISPLAY PLAYS IT COOL 
[Continued from page 25] 

sisal cord was stretched trom floor te ceil- 

ing to form a vertical pattern. Prices were 

yiven on each of the rattan items, something 

Pield’s does not do in windows as a rule 

Park, the 


im one 


(arson's promoted Kiverview 


lamous (Chicago amusement center, 


window. The big attraction to this display 
was the collection of four actual working 
mode] of rides to be tound at Riverview, 
including the well known roller coaster 


trademark, “The Bobs It was set up along 
the rear wall with a timing mechanism that 
started it, loaded 
passengers 

\ red chip floor a la the big top 
Red, white, and blue Japanese lan- 
from the ceiling, giving a gay 
setting. Clement 


stopped it, and even 
Was 
used 
hung 
to the 


terns 
party Att 


display director, used the window to promote 


‘Transitional Frocks in Gay Gingham for 
Happy, Carefree Days at Riverview.” 

All the apparel was for children and was 
with red, white, of 


in red, white, and blue 


hlue accessories 


| vitoni ! “cool theme WAS the “Town 
Darl window. seen next. “Summer (Cool 
September Smart,” read the sign. G 


(, Bowen used a simple setting which indi 


has k ground 


cated iown \ tence in} the 
did this job. It was made of a wood 
frame laced with wire. lo give it more 


| wire was laced with 


C¢picil ard substance thie 
colored ribbon top and bot 


added 


a row ot wide 


tom Long thin teardrop Were atl 
tand at the tront 
that could be 


displayed 


As is Lytton s custom, a 
howed additional accessories 
yvorn with the dresses 

( ool and 
KMrothet 


serie mt tout 


Mandel 


with a 


{ omposed , W ad 


entry in the “cool” parade 


windows featuring transition 


cottons wl wh were “Ty signed to carry you 
cool and com 
summers. Display Dy 


used two slightly different 


through three easons, yet 
po ed ToT 
rector Carl James 


hinting of fall and one (illus 


urban 


settings, One 
trated 


tree Wa 


here) of summel \n olive green 
painted on the cream back wall and 
carried forward onto the ceiling to give tt 
alternated props 


screen (iall set 


dimension The windows 
hetween a wickel folding 
ting) and a round wi ker cocktall table with 
bird and birdcage (summer setting) 

displayed im the were 


\ emall side dis 


Fashions serics 


chiefly browns and blues 


play in some of the windows showed addi 
tional accessories 
Manacel's ran a “Young Artists” exhibit 


(not illustrated) to which James devoted one 
of his In this window were shown 
highly imaginative drawings and clay mod 
els created by youngsters from 6 to 12 years 


windows 


old. The paintings were simply framed and 
of the display. The 
clay models were placed on box stands to 
wearing 


hung on the reat wall 
while mannequins 


looked, and 


hia cive 


iront 
{ loot he ‘ 
display 


ward the 
children played, all 


about the minded pro 





Austen Display, Inc. 
133 West 19th St. WA 4-626! 


Manufacturers of Display Novelties 
In Paper, Wood and Materials— 


imports from all over the world 
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sradley, 


Allied Display Materials, Inc. 

241 W. 23d St. OR 5-6350 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 





American Fashion Museum 
16 West 77th Street TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 
Can furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 


promotion. Ask for information. Recommended by 
N. 8. 0. G. A. 





Arts & Flowers Displays, Inc. 
43 West 56th St. Cl 7-7610-11-12 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 





} 





Your New York BUYING GUIDE 


Kalmo Textiles, Inc. 
123 West 44th St. JU 2-5185 


DISPLAY FABRICS, SATINS, SHEERS, 
NYLON NETS, VELVETS AND FELTS 





A. Lutz 
3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Maharam Fabric Corp. 
130 West 46th St. JU 2-3500 


DISPLAY FABRICS & ACCESSORIES 
Chicego 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 


DISPLAY PROMOTIONS 


Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Disploys & Mannequins. 


MECHANICAL BOOKS 





Display Settings, Novelties, Animated Displays 50 West 22nd St. OR 5-1280 
Mileo Mannequins 
Bois Smith Studios 7 West 36th St. WI 7-7618 


228 West 39th St. LA 4-4492 


WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 


MANUFACTURERS 


of Misses, Juniors, Pre-teens and Children's 
quality and style-right mannequins. 





Bonafide Display & Decorative Co. 
61 West 37th St. WI 7-7965 
ARTIFICIAL FLOWERS 
DISPLAY DECORATIONS 


Display Settings, Novelties, Foliage 





The L. J. Charrot Co., Inc. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 








Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 





David Hamberger, Inc. 
136 West 3ist St. PE 6-0464 


MANUFACTURERS OF DISPLAYS 
Artificial Flowers, Functional Units, 
Backgrounds, Novelties 








The Imitation Food Display Co. 
107 Lawrence St., Brooklyn |, N. Y. TR 5-1268 


FOODS FOR PERMANENT DISPLAYS 


Attractive and effective, they look good 
enough to eat. 


Miya Company, Inc. 
39 East 28th Street MU 5-3511 
Manufacturers and Importers of 
Shoji Screens — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 


RIP Studio, Inc. 
15 East 22nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Media 








Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





T Win KLE Displays, Inc. 
113 West 27th Street CH 3-2937 
For the UNUSUAL 





. Ben Walters, Inc. 
156 Seventh Ave. AL 5-2308 

DIP IT! DRAPE IT! 

SHAPE IT! CAST IT! 


*Trade mark of 
, alg See it demonstrated 


Celastic Corp. 





Walters industries, Inc. 
156 Seventh Ave. AL 5-2308 


Sculpt-O-Gias, Puffed Giass, Ange! Hair, Flocked 
Branches, Floral Lights, Tiger Whiskers, Miniature 
Lights, Scribble Sculpture, Lace Wire. 


BASIC DISPLAY NEEDS 








D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 





It’s Always MARKET WEEK in New York 








Antennae of winter rise from ' 
the shapes of fallen leaves. . . 
forecasting the frosty breath of 
the icy solstice... broadcasting 
the style news for pre-holiday 
displays from New York... the 


world's display center. Certain 
it is that the display houses in 
this environment can supply 
your every display need... 
consult them. 
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ITS ALWAYS MARKET WEEK 
IN NEW YORK! ) 


ae aa Fi 





PRANG 


Aol am olotaasl-lamis 
IFT lish A slacleliiadiels 


motion was a tie-in with the Art Institute's 
Junior School. 

Goldblatt’s had other windows (not 
illustrated) which promoted play togs. For 
this Boghosse used vari-colored sailing pen- 
nants strung on a taut white rope near each 
window's center. At the sides hung rope 
ladders. Clothing in the windows was 
bright to command attention over the flags. 
The was entitled, “Banner-Bright 
Play Togs.” 


“cool” 


series 









Chubby Mannequin 
ls Introduced 

Personality Plastics, Inc., 225 West 34th 
street, New York City, has placed on the 
market a new mannequin designed especially 
to show apparel for chubby girls. Called 
La Petite Chubbe, it is made of fiberglass 
reinforced plastic in girl's size 10%. Light- 
weight, it has a washable flesh finish, re- 
movable rubber hands, and a new rear heel 

































fitting. 























Recognized 
as the “stand- 
ard poster 
Tempera” by 


New Calart Representatives 


Are Announced Robert Johnson Joins 





display stu- =~ | California Artificial Flower Company, Cook & Meier 
dios the world | Providence, R. L., has announced the ap- Robert O. Johnson, formerly display di- 
pointment ct two new representatives, ef- rector for Commonwealth Edison Company, 
fective immediately. Lewis F. Fox, 22160 Chicago, has joined the sales staff of Cook 
TEMPERA (Curtis street, Detroit, will cover the state & Meier, Inc., of the same city. He will 
of Ohio, and W. L. Ash, 16142 Burgess devote his time to servicing various accounts 





throughout the Chicago area. 


“TRADE PERSONALITIES No.I60 by Capper. 


| street, also of Detroit, will cover Michigan. 
Designed es- 
pecially for 
screening on 
any kind of 
cloth or fab- 


ri 





Jor WAS BORN IN ST.LOUIS AND 
LITERALLY GREW UP WITH GARRISON- WAGNER, 
HAVING STARTED AS AN ERRAND BOY 27 
YEARS AGO. LATER, HE WAS PLACED IN THE 
SHIPPING DEPARTMENT, AND FINALLY IN 1939 
HE WENT OUT AS THE COMPANYS FIRST 
DIRECT CONTACT SALESMAN, COVERING 
| ST. LOUIS AND THE SURROUNDING AREA. 

‘| HE IS A FAMILIAR FIGURE AT ALL DISPLAY 


MARKET WEEKS. 7 
| 7a Faom any Awow / 


GARRISON- ee 


WAGNER 
| JOE SERVED AS PRESIDENT OF THE 
| ST. LOUIS DISPLAY GUILD FROM 
1948 THROUGH 1950. HE IS 
MARRIED AND HAS A 
DAUGHTER, 18. 

HOBBIES: BOWLING AND 
FISHING, WHEN HE CAN 
TAKE TIME AWAY FROM 


PRANG 
ACCO-FAB 
Li? S115 Rael he) 2° 
























Adds that : 
“extra spark” ; 
to ordinary 
Tempera ren- 


derings. 












TS giciie 
TEMPERA 























These three top quality products 
head the long list of PRANG ma- 
terials designed to make your display 
easier to create — better to look at 
and more profitable to do! 

Write todey for coler charts 


and complete information on all 
Prang products te Dept. OW-21 





, MERICAN CRAYON 


company 


We , 
J pi WMAAD VE ty tee if 


















a : / HEAR YOU GUYS : 
Toy Wee OE: GET /CE CREAM 
FOR EVERY HIT! 


MERCURI 


GARRISON - WAGNER CO., ST. LOUIS 


~ con i se ee 


UU. H. DISPLAY 0. 


547 West 20th Stree 
New York City 











PLEASE MENTION DISPLAY WORLD e@ 
WHEN WRITING ADVERTISERS @ | 
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White Flocked Snowballs and brusn xoping 
Smart, yet economical snowballs and brush roping made of flameproofed green 
pine brush realistically flocked in white. Companion pieces to No, XA-498T 
8 Ft. Flocked Pine Brush Tree. Snowballs and roping also available in turquoise, 
pink, blue or chartreuse to match color of Flocked Pine Brush Trees at 10% 
additional charge. 


No. XA-$8-24—White Fiocked 24 In. Snowballs. Each............ $10.00 
No. XA-SB-12——White Fiocked 12 In. Snowballs. Each............ $ 3.00 
No. XA-BR-6—White Flocked 6 In. Diam. Roping. Per yard....... $ 2.00 


All F.0O.B. New Jersey 





Extra Heavy Flameproof Outdoor-indoor 


Aluminum Foil Garland 

No. X$SC-56—Extra heavy outdoor-indoor aluminum foil gar- 
land that is guaranteed flameproof and shedproof. Not affected 
by inclement weather. Completely flexible. Can be wrapped 
around, or stapled to any type form, fixture or plaque. Easy to 
electrify-—just wrap your cord set around garland. Available in 
silver, all gold or all green. Specify color desired. All prices 


F.O.B. New York. 


Size Silver Colors 
ey Mas Feed ecdbles 0 seca $ .80 yd. $1.30 yd. 
I a ee 1.00 yd. 1.50 yd. 
A 2 SR oe og roe 1.40 yd. 1.90 yd. 
i Ge oj unin kas ¢ tie oe aks 2.00 yd. 2.50 yd. 
re Sh NS a 2.60 yd. 3.00 yd. 





ed 
ome 


Z ss ee 


| ar ei as 
UL Approved 20 Light Indoor “Twink-Lite” Sets 
Each Bulb Flashes On and Off independently 
Play it safe. Insist on UL approved light sets. Indoor “Twink-Lite” sets 
have 20 miniature base 6 volt imported lamps with built-in flashers “twinkling” 
on and off. Multiple wired if one light goes out, the rest stay lit. Safety fuse 
holder has standard SFE 4 auto fuse to protect transformer. Operate on 120 volt 
AC current only. Sets come complete with UL listed transformer, 6 ft. cord to 
transformer, 4 ft. between transformer and first socket, 18 in. spacing between 
sockets. Individually boxed with 5 extra bulbs, 2 extra fuses. Remember, these 
light sets are UL approved. 
No. XUS-123W— Set with assorted colored tubular lamps, white cord and 


Fn RPE OS Fa tee Rae EOL PGMS NT ts Deana Te. Re ae .,. $9.95 
No. XUS-122W—Set with clear tubular lamps, white cord and white husks 
EES REE bay Paes wed CSUGb aE 6 ceed be éuis Lebundsané-ateas $9.95 
No. XUS-125—Set with assorted colored cone shaped lamps, white cord and 
EET SESE A SaaS Agr SS yak Ry IRR PERRET $10.95 
No. XUS-124—Set with clear cone shaped lamps, white cord and white 
OG EE ERE. iy One kept Fn ag ep a a ae $10.95 


Write for FREE 96 Page Christmas Catalog No. 264 
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8 Ft. Flocked Pine Brush Tree 
No. XA-498T.—White flocked green flameproof 
pine brush tree set in a sturdy wood base. Sturdy 
wood dowel center. Unit dismanties for easy 
shipment and storage. Companion piece to No. 
XA-SB-24 and No. XA-SB-12——White Flocked 
Snowballs and No. XA-BR6—White Flocked 


Roping. Size 8 ft. high by $105 00 

12 in. at widest point. Price. . 
Flocked Tree also available in turquoise, pink, 

blue or chartreuse at 10% additional charge. 


Write for prices on other sizes. All F.O.B. New 
Jersey. 


Fiameproof Plastic Filament Trees 
No. XD0C-961.—Solt, radiant flameproof trees 


made of plastic branches 6 in. wide. Sturdy wood 


base. Available in choice of white, green, light 
blue or pink Spe ify color desired 
Size 7 ft. high. Each $45.00 


Size 6 ft. Ea...$30.00 Size 4 1t. Ea...$13.80 
Size 5 ft. ka...$19.50 Size 3 ft ba...§ 8.00 
Plastic Filament Filameproof Sprigs 
and Rosettes 

No. xDC-169 Same colors a» above 


Sprig 24 in. by 6 in. Per dozen $13.20 
Sprig 18 in. by 6 in. Per dozen $10.15 
Sprig 12 in. by 6 in. Per dozen $7.20 
Rosette 2 in. by 9 in. Per dozen $3.00 


Sprigs and Rosettes available in other sizes, 


Write for prices. All prices F.0.B. New York. 


2018 WASHINGTON AVENUE 
ST. LOUIS 3, MISSOURI 
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The Bliss SEELINGRILL revolutionizes all con- 


cepts of window trimming. 
| signed to give maximum use of horizontal 
space without cluttering the floor. 





lt has been de- 





The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 


Practically every branch store built within the last five 


years has been equipped with the Bliss SEELINGRILL. 


Please write for complete information. 


BLIS3 VISFLA Y 


32nd STREET e LONG 
EXeter 


37-21 


CORPORATION 


ISLAND CITY 1, 
2-3890 


NEW YORK 


°T.M. 
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DISPLAY AT IVEY'S 
OF ASHEVILLE 


[Continued from page 23] 


the 
( (OW - 


conservative, and directed chiefly at 
promotion of particular merchandise. 
ham achieves the effects one usually sees 


in larger stores and shops in the major 


cities: pleasing the customer by attractive 
displays, building customer goodwill, and 
creating a continuing interest in the win- 
dows. 

He points out that the use of potted 
plants is really economical, and making the 
sort of displays he wants to use with the 
particular merchandise i1s_ effective, and 


pleases the patrons of the store. 

The tourist season in Asheville is chiefly 
in the summer and during the autumn when 
fall coloring is spectacular. Much of the 
display work in windows and in the depart- 
ments during “the directed to- 
wards the visitors, many of whom are from 
the larger cities 

At the same time, the traditions, customs 
and ftolkways of the region—of great in- 
terest to the tourists not ig- 
nored and are incorporated when possible 

Asheville is not a style-setter, but reflects 
the popular fashions and does include many 
very fashionable women among the shoppers, 
as well as those who travel widely, or who 
have come here to retire. An advantage of 
this is that the displayman has a pretty 
good idea of what they have to depend 
upon in public taste, but there is a very 
great disadvantage: styles which start in 
Florida or other winter must still 
be made fresh and appealing during the 
summer, 


‘* ° 
season 15 


most of are 


resorts 


Comb Displayer 
Increases Sales 

A comb display built for Pro-phy-lac-tic 
trush Company by Display Guild of Elm- 
hurst, L. IL. enables druggists to use one 
display in either an open position as a self- 
service unit, or closed to protect merchan- 
dise against dust and to eliminate the 
danger of pilferage. 

The handsome metal cabinet displays the 
various types of combs and price lines under 
a glass cover. When closed, with the com- 
plete stock assorted inside in partitions, 
the base serves as a controlled clerk-service 
display with the reserve hidden. 

For retailers who desire self-service dis 
plays, the cover unhinges without 
tools and can be fastened to the back of the 
base, forming a self-service unit. The stock 


special 


is shown in the open bins with sample 
combs shown on the erect back cover tor 
ready reference. 

The display has more than fulfilled the 


expectations of Robert G. Clayton, director 
Pro-phy-lac-tic, who 
worked with Display Guild from its imcep 
tion. With this cabinet, 
complete selection in 
duplication of stock 


of merchandising at 
dealers have a 


one spot, eliminating 


Christmas Catalogue 


Issued By Schwartz 
A 24-page 


catalogue covering § artificial 


flowers and foliage for Christmas display 
has been released by Bernard Schwartz & 
{ o., 426 Kast 9st street, New York (¢ ity 


Copies will be sent on request 
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THESE BEAUTIFUL CHRISTMAS DECORATIONS 
FOR OUTSTANDING HOLIDAY DISPLAYS 


Monte Carlo Sentry 
Box Displayer No. 408 


Wood and homosote construction, 
diamond dusted, white with red 
flocked stripes. Suitable Christmas 
foliage. Size: 76 in. x 30 in. $26.50 


Colorful Christmas Toy 
Soldier No. 406 


Same general construction as No. 
408. Very colorful. Extremely well 
suited for the holidays. Three-di- 
mensional, 


Size: 73 in. x 45 in. $29.50 


The Dream Puff Line: Dream Puff Ball 
Fiberglass, Flameproof . 1680-15 in. diam. each $9.70 
A new and exciting line, exceptionally - 


decorative, ethereal and most timely for : Dream Puff Angel Puffs 


Christmas. Beautifully decorated with non- ; 
, ‘el ; li-col . oA . 1681—6 in. dozen $11.80 
arnish tinsel. muiti-coliores giass orna- : ‘ 


ments, and angels. 
| — Wall Trees 
Dream Puff Tree "* ta (ome in four sizes 
(Ball shape) me . 1678-28 in. each $ 8.30 


No. 1673-—32 in. x 15 in. each $14.40 : : . 36 «in. each 12.00 
4 in. each 29.40 


< f x — 3 aa 
Dream Puff Wreath +. see 2mm h : 38.50 
No. 1675-18 in. diam. each $7.70 ) 3 = OO extra for sell standing pot. 


27 in. diam. each 8.50 
| | Dream Puff Canes 
Dream Puff Tree ; , 1679—44 in. each $6.60 
(Full Round) me ll ; e ot 
No. 1676-36 in. each $27.50 


Colors: White. Pink, Blue. Chartreuse 


Metallic Pine Roping 
100% Flameproof, Sparkling, glamorous and especially decorative. Made with extra heavy aluminum 
foil, with heavy wire center. Easily electrified. For interior and outdoors. Full round. 
Silver (,reen 
Lengths Silver One Side Colored Gold 
t in. x 30 ft. $1.00 Yd. $1.10 Yd. 
6 in. x 30 fit. 1.40 Yd. 1.50 Yd. 
9 in. x 25 ft. 2.00 Yd. 2.20 Yd. 
12 in. x 25 ft. 2.60 Yd. 2.70 Yd. 
CLIK fag . . COLORS: Silver. Gold. Green. 
pee s Red/Silver, Green/Silver, Gold 
| Silver, Blue/Silver. 


Plastic or Plastic /Foil 
V-Cut Garland 


Fine looking, smart and very 
colorful. A good companion piece Fluffy Crush Wreath 
to trees and No. 26 Sprays. No. 500 SCN 

COLORS: Plastic Solid Colors: 
Green, White, Pink, Lt. Blue. Plas- 
tic /Foil Mixtures: White / Silver, 


White only. Flameproof. New conception. 
never bheflore seen. Elegant decorative 


“+ ) ; M . wreath in white only. Gathered fluffy 
White/Gold, White/Pink, White fabric, surmounted with garland of sateen 


Red, White/Green, White/Ice Blue. leaves with glitter on each leaf. Colors of 
tin. x 10 yds. per length $4.40 garlands, Pastel green. blue, pink of gold 
6 in. x 10 yds. per length 6.60 Designate color desired, 

9 in. x 10 yds. per length 9.90 24 in. diam. each $6.00 


Plastic Branched Plastic Artificial Trees 
Spray 100% Flameproof. Elegant, fine looking, made very full. 
(Companion piece to The ultimate in trees. Can be used for years. 
plastic tree) COLORS: All White, Pink, Green, Light Blue. Red/White 
No. 26. 26 inches long. Silver, Gold/White/Silver, Pink/ White/Silver, White/Silver, 
ll Graduated branches, Green/White/Silver, lee Blue /White/Silver 


with bow. Same Colors as Sizes Price Sizes Vrice 
Artificial Plastic Tree. 7 ft. $ 50.00 10 ft. $200.00 
Per dozen sprays $48.00 9 ft. 180.00 12 ft. 240.00 


Scheduled Delivery Dates Guaranteed on all orders placed 
promptly. Designate shipping date. 


COLLINGWOOD DISPLAYS 


489 Fifth Avenue New York City 17 















































AUTHENTIC 


SHUTTERS 


FOR DISPLAY PURPOSES 


The use of shutters for backgrounds and 
other props adds modernity and swank. You 
see them in the movies, on TV, in leading 
store windows everywhere. 

Mave 4 lot of assorted sizes—will sell af a 
sacrifice while the supply tasts. Genuine 
interior shutters with movable louvers. Un- 
finished — ready to paint for any color 
scheme 


Only $1.98 per panel for quick sale 








This limited quantity includes random sizes 
from 6° to 10°' wide and from 18" to %" 
high. Will furnish desired sizes while availa- 
bie-—otherwise reserve the right to send 
nearest size. Only $1.96 Per Panel. F.0.8. 
Chicago. Order Wad this ad. 


ED MORGAN 


64 E. JACKSON CHICAGO 4 

























FOIL—FOIL PAPER 


PUFFING FOIL—BASE METAL 


All Colors 
Printed Patterns — Striped Patterns 





Sample Booklets On Request 


ALUFOIL PRODUCTS CO. 


15 PERRY STREET, NEW YORK 38, N, Y. 



















QUICK RELEASING TACKS 


anyee *— IN ACTION 
* 


Put “Clippy” to work holding notices on PRESS TO 
your bulletin board. Sharp spring steot "tt 
prongs drive inte any natloble wrlace. \ 
Papers are quickly released whenever 

wanted. idea! to hold biveprints any- < 
where in your shop, os well as wok “SO OG 












orders, maps, recipes, etc 
15 fer $1.00 ppd. Free Literature. Declers Wented 
| rine tea. 214 ts Ave, envi, nas 
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(Continued from page 20) 
"The tax consultant, accountant, attorney, 
physician, artist and architect services are 
usually paid for on the basis of the time 
involved and skill required, but it is extremely 
difficult to measure the value of creativity -- 
for nothing is more uneven than creativity. Too 
little is yet known about this invisible, 
intangible, ununderstandable miracle of 
creativity. A plumber, electrician, auto 
mechanic can produce about the same amount of 
work hour after hour and month after month, but 
the creative worker can not force the subconscious 
elements of his body to be turned on and off at 
will. I think when we know more about this 
subject of creative work we will find that there 
is a need to indulge in our passive selves --a 
need to permit the creative worker to do his work 
when he can and to seek solitude and a change of 
pace in order not to become stale and be tempted 
to draw from his stock of ideas rather than 
create something new."... 

Recently in a mid-Western city I saw a nice 
treatment of spot displays on cases and ledges. 
These were the usual mannequin groups on plate 
forms, but they seemed suspended in air and Il 
caught myself looking for the wires holding them 
up. Closer examination showed that the sides and 
ends of each platform were covered with mirror 
glass. The illusion of floating in space was 
perfect from a little distance. The idea is not 
new, of course, but it is worth remembering... 

Every once in awhile the question is asked, 
"Why shouldn't displaymen sign their displays 
just as an artist signs a canvas?" This was 
brought up the other day in a group of displaymen, 
some of whom took the affirmative with the 
argument that a displayman is a creative person 
and display is an art form. My own belief is 
that display is an applied art, and that there is 
no more reason for a displayman to sign his work 
than for the advertising man to sign his. On 
the other hand, I have had people ask me, "Who is 
the displayman at the Blank store? His windows 
are always so striking!" So perhaps the public 
would be interested in Knowing who is responsible 
for displays. What do you think?... 

Cordially yours, 


ee iw 


DISPLAY WORLD 










































TRADEMARK 


WIN tHE FiGHt FOR ATTENTION 


© O / 
swivelier adjustable 


‘“CHANNELITES” 


for ATTACHMENT TO WIREMOLD, CURTISTRIP of NATIONAL RACEWAYS 










provide QUICK, ECONOMICAL FLEXIBILITY of lighting set-ups 


Insure dramatic, attention-getting lighting for every display, every window in your 


store. Whether you're redecorating your entire store or require new lighting for new 


display areas — SWIVELIER ‘‘CHANNELITES" are for you! Check your 
electrical supply source or write us for full information. 


HUNDREDS OF OTHER ADJUSTABLE 
SWIVELIER LIGHTING UNITS 
AND ACCESSORIES... 


Send for Complete FREE Catalog. — 








{ | l COMPANY 
— he = 34th STREET, BROOKLYN 32, N.Y. , 
LES OFFICE & SHOWROOM: 30 IRVING on ee 


MIDGE! 










Indiana Retailers Revive 
State Display Program 

Continued requests from retailers for a 
renewal of the state-wide display program 
originally sponsored by the Associated Re- 
tailers of Indiana, Inc., and Indiana uni 
versity have resulted in a revival of the 
plan, with Donald R. Newby as retail dis 
play director. The program was first set up 
in 1946 with Val Mikesell in charge. It 
provides for on-the-scene instruction § in 
display techniques for retailers or their 
representatives 


Building Superintendent 
Is Hackler's New Title 

Guy Hackler, for the past 25 years in 
charge of display for Froug’s Department 
Store, Tulsa, has been made building super 
intendent, in charge of the store’s 28 full 
time maintenance and construction person 
nel. He entered display in 1909 as an em 
ploye of a ten cent store, and recalls vividly 
the days of “cracker-box fixtures.” 

R. B. Brewer, assistant display manager 
for the past five years, succeeds him 


Change Of Location 
For W-H Display 

W-H Display Company, now located at 119 
Avenue D, New York City, is moving at the 
end of August into new quarters at 120 
Fleventh avenue, of the same city. Three 
times the present space will thus be made 
available 


SEPTEMBER, 1956 











ANSEN 


the One-Hand Tacker 







INSTALL displays neater, faster, better with HANSEN one 
hand Tacker Window trims roll right into place and 
tacked in a fraction of time required with hammer 
and tacks 
HANSEN is a time-saver. Self-contained. Holds up to 
140 staples per loading Reloads in a jiffy HANSEN 
VEST-KIT provides re-fills — as near as your vest pocket 
ONCE you use «a Hansen you'll discover there's «4 vast 
difference Balanced design Smooth, positive action 
Easy to grip and operatc. Take-up Jaw and many other | 
features make Hansen the Preferred Tacker Send for Free Beokiet 


TANS) A.L.HANSEN MFG. CO. 


5041 RAVENSWOOD AVE. CHICAGO 40 ILL 














Buy direct — We are the source 


NATURAL DRIED FOLIAGES 


over 250 items 
For Autumn Displays 
Special Displayman's Assortment 
A NATURAL FOR WINDOW AND CASE TRIMS 


48 PIECES — SEA OATS 
25 PIECES — FIRE GRASS 


12 PIECES — DISPLAY MULLEN — 4’ to 6’ long 253 pieces 
12 PIECES — DESERT SPOONS 
12 PIECES WOOD ROSES ALL for 


12 PIECES-— YELLOW CARDONE 


12 PIECES — BUNYA BUNYA 
12 PIECES — MANZANITA 12” to 17” $ 3 3 
36 PIECES — YELLOW ANGEL FEATHERS 

36 PIECES — GOLD ANGEL FEATHERS 

36 PIECES — WHITE TEASIL 


Write for catalog and brochures 


Ramont’s FLORAL ARTS STUDIOS, [UrShinx 













Photomurals, Translites, cutouts, and other 
enlargements are widely used as display back- 
grounds to create photo-realism in decorative 
atmosphere. 


MODERNIZING? DECORATING? DISPLAY? 


Sa) ef 2 SF a 


~~ 
“ 
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Send for your free Photolog and 
see how you can solve your display 
and decorating problems easily and 
economically with camera magic 
and RCS know-how. 





Let us help you, too, with seasonal subjects, 
ideas to cut production work, planning, and 
costs! 
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FREE! 32-page Photolog of stock 
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scenes and complete information on uses for | Please rush 96 Photolog fo: 

display and decoration. ‘ Nome 
Company 

sveeies (“ 
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Division ot Rapid Copy Service, Inc 


123 NORTH WACKER DR., CHICAGO 46, ILL. 

















Screens, room dividers — shutters 
for every display purpose — are 
available with either movable or 
stationary louvers. Made in pine, 
birch, oak, mahogany, walnut and 
many other woods. Ready for fin- 
ishing, or painted or stained, if 
desired. 


—— 
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Special styles made to order. 


We also have shoji panels, with 
various types of inserts. 





Write Leon Olmut for literature. 
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U. S. SHUTTERS 420 West 45th St.. New York 36, N. Y., COlumbus 5-1865 
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NEW IDEAS DISTINGUISH 
MIAMI STORE 


[Continued from page 25] 


The sweep of fixture placement and the 
effectiveness of lighting shows to perfect ad- 
vantage in this general panoramic view of 
the main floor (third illustration) where 
open selling is pyramided to a functional 
high in the self-selection presentation of 
greeting cards and ribbons. Merging the 
pillars with island units unifies the sur- 
rounding fixtures, and the pillars provide 
focal points for display. The interiors of 
showcases are illuminated with Biscayne 
Bay brightness given sparkle by reflection 
with background glass shelving. The sides 
and backs of the display units are of white 
Formica. A feature of the main floor is the 
sporting goods department, where pillars are 
converted into simulated sailboat masts. 
Masculine appeal is designed to flatter afflu- 
ence and induce appreciative response with- 
in the full perimeter of wormy chestnut 
paneling dramatized by a glowing lighting 
canopy of glass. 

As you can see, the fine china department 
stands for the pillar of good taste that up- 
holds its good name in hand-crafted letters 
on hardwood. The pillar is encased in ele- 
gantly patterned gold and silver leaf and is 
the meeting point of customer service, with 
a table desk for check writing and luxury 
chairs for relaxing. China displays are 
both enclosed and open with gold decorated 
gabled framed shadow-box displays against 
a background of Biscayne Blue. Frosted 
side light panels illuminate the visual sell- 
ing story. Open displays are transparent 
shelf units that utilize the salmon pink wall 
coloring for a backdrop. These crystal clear 
units are mounted on table bases with a 
“furniture” personality. 

The open display of silver flatware is just 
visible at the left and leads to mention of 
the silverware department, which is coor- 
dinated in character with fine china as a 
related selling department that repeats the 
pillar of good taste symbolism and extends 
the same invitation to enjoy the luxury of 
relaxed selection and the upholstered com- 
fort of table and chair groupings. Another 
related selling department, glassware, uses 
white Formica shelving as a change of pace 
from the more usual transparent shelf de- 
vice, and departs from floodlighting from 
below with a parade line of parasol-shaped 
white drop-lights extended on arms from 
over shelf units to bring out the sparkle of 
the displayed glassware. 

Local color is illuminated with Biscayne 
Blue floodlighting of wall and ceiling en- 
compassing this open selling main floor 
corner for gifts, where white pecky cypress 
paneling segregates merchandise for easy 
self-selection by low-level display that has 
high level selection appeal. Formica shelves 
attached to cypress panel partitions form 
double-sided selling units which are coor- 
dinated with aqua, white, and yellow For 
mica triangular tables that relieve the risk 
of straight-line monotony and enliven the 
display opportunity. Pillars are faced with 
the locally cherished cypress and become 
display vehicles by means of recessed 
shadow-boxes with a framed picture look 
in keeping with the decorator character otf 


| the department itself. This unusual depart- 
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ment arrangement and fixturing increases 
buying exposure with a multiple aisle ar- 
rangement that is a practical possibility be- 
cause of shallow shelf display technique. 
The low, long tables on intersecting aisles 
have natural cork tops with Biscayne Bay 
colored perforated hardboard dividers and 
white wrought iron legs. The shop signature 
is in black wrought iron, raised against an 
elliptically framed cypress background. 

Pillars in the cookware section of the 
housewares department are utilized to en- 
close a specialized selling area, forefronted 
by a three-level open-selling counter unit for 
utility cookware and a set-back counter 
length for the centralized selling of both 
decorative and useful copper moulds. Small- 
er cookware items are given easy-find and 
easy-sell specialized treatment by the simple 
but effective use of black lacquered “open 
door’ separators that partition wall display 
space into centralized areas for aluminum, 
stainless steel, copper, and other specific 
types 

The merry-go-round of exciting ideas goes 
into action in the toy department, too, and 
can be conveyed in words without pictures 
A carousel toy counter in bright red prances 
appliqued Formica horses around the cir- 
cular base and suspends a white wrought 
iron canopy with a circus tent overlay to 
top the illusion. This exciting atmosphere, 
and the concrete tree encasements give the 
pillars a magic forest role with branches 
seeming to pierce the ceiling, but surely 
branching into a new area ot tdeas, Open 
display and self-selection are the rule in this 
very young and gay top department, where 
the color theme is tried-and-true red, white, 
and blue. Another young and old appeal 
excitement point is a charmingly nostalgi 
ice cream parlor on the main floor, where a 
“Gay 90's” atmosphere ts induced by the use 
of antique gas light chandeliers and wall 


brackets. Giant lettering announcing this 
oasis of refreshment is in. old-tashioned 
gold and red Barnum type. The back wall 


is red flocked wallpaper with antique white 
scroll-work framing the antique mirror 
background, White wainscoting comple 
ments the paneled ceiling, and both ceiling 
panels and soda fountain facia are decora 
tively adorned with handpainted roses 
Chairs are white wrought iron soda parlor 
gaieties with pink and white chintz cushions ; 
table tops pick up the cue in pink and 
white Formica. The cherished item of this 
delightful ice cream parlor is an authentic 
1890 soda dispenser. 

Ready-to-wear departments throughout 
the new Jordan Marsh store use low wrought 
iron fixtures and floor racks for maximum 
open display. Elegance and high fashion 
are elegantly present in the hushed sur- 
rounding of restrained opulence, such as the 
dress salon which, as you can see, defeats 
any hint of utility by dropping the ceiling 
to embrace its central pillar in a ceiling 
well of diffused light and encircle its fun 
tion with an antiqued brass and crystal col 
umn chandelier poised above a banquette 
sofa woven into fantasy with threads of gold 

The store of the tuture 1s the store of 
ideas and Jordan Marsh of Miam! proves 
that new ideas are neither revolutionary 
nor extreme. They are, and always will be, 
a tribute to originality and a loyalty to 
beauty. 
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MODEL “A” 


Furnished with printers 
metal and wood type. A 
precision built press which 
will last a business life- 
time. 


MODEL "B" 


An efficient and speedy 
sign machine using rub- 
ber type. Produces high 


quality signs at low cost. 


MADE IN THREE SIZES ... WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. 





BOX 1-144 


“SIGNPRESS’ 


SHOW CARD AND POSTEF 


ze eats?! SPEED----SIMPLICITY 
"AU LOW OPERATING COST----LONG LIFE 





























MACHINE 








Used for over twenty years by leading national chains. 
Many hove from 50 to 500 or more in use. 
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Sign shown above is i4"' « 22'' made on the Model A-1422 


ADRIAN, MICH. 











new display items. 


Do it NOW! 





NAME 
ADDRESS 
CITY 
MANAGER 


We handle the following items: 
[] Decorative Papers 
[}) Display Fabrics 
[} Display Fixtures 


DISPLAY JOBBERS 


IMPORTANT — READ CAREFULLY 


We are now revising our list of display jobbers, which we believe to be 
the only complete and accurate list maintained anywhere. 


To be included in the list is important and valuable to you because we are 
constantly called upon to supply names of display jobbers to manufacturers of 


If you are now a display jobber please fill out the coupon below and return 
at once so your name can be added to the list. It will take just a minute. 
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INCLUDE MY NAME IN YOUR LIST OF 


DISPLAY JOBBERS 


DISPLAY WORLD, Cincinnati 1, Ohio 


Ttttttttttsttttetstttetetteteeeetetetetteteteteeteerterrrrererrrrrrrrrereee eee 




















STATE 


|) Mannequins 


(}) Flowers & Decorations 
-} Display Accessories 
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our Displays 
SELL MORE 


Color 
Enhonces displays and helps to sell more 
merchandise! Try it. You'll soon see why 
color is such a powerful selling tool. 


You Can Do lt BEST with 


attracts customer attention... 


Ne. 165 
Automatic 


BEST COLOR WHEELS 


Unit consists of a ‘T° diameter plastic fliter 
wheel having longer tasting, richer looking, 
plastic colors of red, blue, green, amber and 
straw. Revolving wheel is powered by I10 
volt, 60 cycle, self-starting synchronous motor. 
Unit includes rubber cord and silver and bieck 
wrinkle finish. Excellent where controlled auto- 
matic color changes are desired in places such 
at: store windows, night clubs, interior dis- 


Only ballrooms, theatres, whee $22.50 


Prices Do Not Include Bulb 


ALSO 
BEST 400 WONDER SPOTLIGHTS 
BEST PEE WEE SPOTLIGHTS 
DISPLAY LIGHTING ACCESSORIES 


Write for Literature 


The BEST DEVICESCo., Inc. 


10921 BRIGGS ROAD, CLEVELAND 13, OHIO 
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PAPER 
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DISPLAY HOUSE LTO. 
HONOLULU, HAWATI 











@ PLEASE MENTION DISPLAY WORLD e 
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MANHATTAN DISPLAY 


[Continued from page 27] 


A bamboo skeleton structure with a palm 
frond roof was erected on a floor of sand 
against a deep gray wall. Hats of coconut 
straw, grass skirts, pink and white leis, and 
red feather shakers were hung from the 
building framework. Toward the front of 
the exotic setting Mr. Vogler hung a huge 
bunch of bananas, and below it were heaps 
and piles of tropical fruits im baskets and 
on the sand a rich array of lemons, 
oranges, pineapples, coconuts, green bananas 

along with sea shells. 

Behind the bunch of bananas stood a man 

- obviously a native — wearing many leis 
of pink, white, yellow and lilac around 
his neck, and a sarong of deep tones of red, 
green, and natural tan back- 
ground. Two mannequins wearing the fea- 
tured bathing suits stood within the bamboo 
building. One wore a pink chiffon scarf as 
a cape over her pinky tangerine suit, and 
pink camelias. The second wore pink 
camellias in her hair and on her suit, and 
several leis about her neck. A third manne- 
quin lay stretched on the sand at the window 
front, her elbow resting on a heap of leis 
and a mass of flowers in pink, white, and 
yellow. 

B. Altman, where Louis Villela is display 
director, featured lingerie in a lovely setting 
with the caption “Keep cool underneath it 


brown on a 


all! Light and airy nylon tricot lingerie 
from our summer collection —- Altman knit 
lingerie, Second Floor.” The floor was 


covered with deep, drifted snow of chalky 
white chips, while the backwall was gray 
and the side panels turquoise with knob 
studdings of green. Standing off-center in 
the window was a small cherub on a pedes- 
tal. A garland of evergreens was draped 
across the cherub’s shoulders, and the gar- 
land was liberally sprinkled with more of 
the flocking, as was the entire pedestal. 





Suspended from the center of the ceiling 
was a hoop frame, centered by an ornate 
bird cage, which also had been out in the 


snow storm until the ferns decorating it 
were coated with a white frosting. The 
cage was in a turquoise blue, the fern was 
green. Turquoise satin ribbons hung almost 
to the floor from the hoop, Maypole fashion. 

Three mannequins stood in the window 
area, wearing the featured lingerie in white 
with dainty blue details. Two of the man- 
nequins held ribbon streamers from the 
hoop overhead. A fourth mannequin, seated 
on the floor and leaning against the pedestal, 
wore a white gown with straps and lacings 
of moss green. To each side of the window 
front were deeper drifts of snow, and 
bottles of toilet water were arranged as 
though embedded in the drifts. A card near 
one group read: “Splash on coolness — 
Lancome’s Lavandes toilet water.” The 
bottles blended with the overall design of 
the display, being frosted glass with blue 
tops, and with the toilet water a shade of 
turquoise. Each of the two mé@nnequins 
holding the ribbons held a bottle of the 
toilet water. 

Jack Cobb at Henri Bendel, where he is 
director of display, hung assorted size 
goiden star shapes through his window area 
against a cinnamon colored background for 
an effective display featuring cosmetics and 
a hostess gown. Floor and backwall were 
covered in seamless paper of the cinnamon 
shade, with the backwall lighted from be- 
hind a paper covered baseboard. A long 
bench was placed through the center of the 
window and covered with white grosgrain, 
over which black satin ribbons were fastened 
as stripes. A mannequin wearing the fea- 
tured hostess gown of white chiffon and 
lace over white satin sat on the bench beside 
an arrangement of some of the featured 
She wore pearl earrings and 
a multi-strand necklace of pearls. 

Other cosmetic items, in gold boxes at 


cosmetics. 
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pert. 
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—''There seems to be a rather rice mix-up on thot mannequin shipment, Mr. Wilson!” — 
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GIS PLAY 


IAPs LC 


GREATEST BOOK ON DISPLAY 
Ever Published, Say Country's Leading Display Authorities 


NOW IN ITS SECOND 





PRICE +10 POSTPAID 


immediate Delivery! 
PARTIAL LIST OF CONTENTS 


Training for Display Work 
Recipe for a Displayman 
Common Errors in Display 
Working Methods 

Application of Art in Display 
Abstract Art in Display 
Technique of Painting 
Technique of Enlarging 
Eye-Catchers 

Paper Sculpture 

Display Materials 

Papier Mache 

Balance and Symmetry in Display 
Line and Form in Display 
Principles of Contrast 

How to Master the Space Problem 
Preparatory Work 

The Window Pian 

Birth of a Show Window 
Display on a Small Budget 


Variations on a Basic Idea 
The Display Calendar 

Layout of Merchandise 
Display of 19 Different Wares 
Small Windows 

The Store Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Front 
The Flower in Display 

Color 

Paints, Binders and Thinners 
Lettering and Display Signs 
Lighting 

Animation in Display 

Figure Draping 

Display Fixtures 

Economy and Good Housekeeping 
The Workshop 

Windows of the World 


Endorsed by the country’s 
foremost display directors. 











EDITION 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 
Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


... to make your displays sell more goods faster 
... it's the kind of book you have been waiting for 
... it's a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


268 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference dispiay manual of this kind and now, 
in DYNAMIC DISPLAY. they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experienced and professional displayman it is rich in 
display ideas and an invaluable relerence work in fact, a 
display library in itself. Retailers, both large and small, will 
find it a positive quide to good selling displays. The author 
draws freely on his wide experience to explain each facet of 
retail display and shows by photographs and sketches the 
practical application of display techniques for modern displays 
that sell. Display problems and their solutions are explained in 
detail. It gives display a scientific background to make the 
medium of display more powerful and eliective. Study the 
partial list of contents and you will realize that this is a book 
you MUST have. Its value to you cannot be measured by its 
reasonable cost. 


Order Your Copy NOW! 


PF FP SSS SSS SSS SSSBSSSSSSSSESSERSEEEEEEEE EEE EEE 

§ DISPLAY WORLD, Cincinnati 1, Ohio 

[] Please send me postpaid a copy of DYNAMIC DISPLAY, for 
which $10.00 is enclosed. 

[] Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD tor ome ysar, for 
which $14.00 is enclosed, a cash saving of $1.00. (Al! foreign 








combination orders, except Canada, $1.00 additional.) 
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~ TREE DISPLAYER 


Will fit in very nicely with your 





Christmas trim. Finished white or 


gold. Legs in gleaming brass finish. 


"a HEIGHT .. . 48" 
- WIDTH .. . 24" 
DEPTH ... II" 


er 
TD3 without legs...... 11.95 


Order from your Favorite Jobber 


FERRO-CRAFT 


MORGANFIELD, KENTUCKY 








Display Lighting—To Fill Your Immediate Needs 


Whatever your display lighting need, NOEL can help you 
with a wide variety of items, all ready for prompt delivery. 


NOEL 20 LITE MINIATURE SPARK.LITE SET—Using imported 
flashing clear lamps, this U.L. approved string of 20 minia- 
ture lights flash on and off independently. If one or more 
bulbs burn out, the rest will continue to operate. Individually 


boxed, with clips-—# UL3600B. 


Also available in the STEDDI-LITE, same as above, but lamps 
are American made and steady burning. Boxed with clips, 


# UL3200B. 


NOEL PEARL BLINKER-LITE No. 5350 
NOEL PEARL STEDDI-LITE No. 5300 
NOEL MINIATURE BLINKER-LITE No, 3000 


All items have "BUILT-IN" trans- 
former, permanently wired to lites... 


an EXCLUSIVE NOEL feature. 










Write for free catalog and price list, 
No. 140. Jeobbers inquiries invited. 


+ NOEL + 3 West 18th Street 


Manufacturing (3, Vite Wow York City 11, N. Y. 











Store Directory & 
Bulletin Boards for 
Better Selling! 


Let an Acme board create 
impulse buying with its depart- 
mental listings and your adver- 
tisements. Write today for Acme's 
FREE folder “Selling Through 
Suggestion,” and the latest cata- 
log on directories and bulletin 


boards. 


ACME BULLETIN COMPANY 


37 EAST 12th STREET ¢ NEW YORK CITY 3 
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one end of the window and in black and 
white striped boxes at the other end, were 
grouped on the window floor. A bottle of 
perfume was suspended in the center of 
each star-shaped frame hung in the area. 
For notes of color contrast, purple ribbons 
were tied in bows about the necks of the 
perfume bottles. Copy for the window was 
on two very small white cards and read: 
“Cosmetics Street Floor ... Hostess gowns, 
Fifth Floor.” 

An interesting and unusual setting for 
shoes at Delman, where the display director 
is Stephen Gusick, was titled “Flight into 
fancy — dyed by Delman.” Straw matting 
covered the floor, and three straw birds 
hovered overhead, suspended from the ceil- 
ing. To one side of the window area Mr. 
(,usick placed a gnarled tree of weathered 
wood. A scarf of shaded purple-lilac tones 
was draped about the base of the tree and 
in the lower branches of it. The copy card 
lay in the center of the window, on the 
floor, and was propped against the base of 
the tree at one end. The natural straw- 
colored birds were adorned with purple blos 
soms. One pair of shoes was hung in the 
tree branches. Other shoes were arranged 
on the window floor - shoes in soft tints of 
bisque, yellow, and blue. 


LOS ANGELES DISPLAYS 


[Continued from page 31] 


tication of Best-Dressed Black.” Amber 
lighting added to the sophistication at 
mosphere. 

Pasadena, popularly known for the Janu 
ary Ist “Rose Parade” and the Rose Bowl 
football game, is a cultural center in this 
area, as well as having many quality stores. 
Fr. C. Nash Company has one of its five 
stores here, where Bill Meek, the display 
director, makes his headquarters. 

To focus attention on the many styles of 
fans they carry in the Pasadena store, Bill 
used a large brass casting, highly polished, 
of the zodiac signs tor his background 
Around it he drew a wheel with white chalk 
on black seamless paper with the proper 
name of each sign above it. He followed 
through this idea by placing a sign betore 
each of the different type fans with one of 
the names of the zodiac and a forecast for 
the future on it. In the center be placed 
the theme “There Is A Fan In Your Future” 
on a large card. Wishing the whole display 
to stand out, only clear lights from the 
ceiling were used. 


In the amazingly big window — 40 feet 
long, 7 feet in depth, tapering to 5 feet at 
the ends and 10 feet 2 inches high — at the 


Broadway-Valley, Sy Krockover, display 
manager, developed a masterpiece to salute 
the “Declaration of Independence Day.” 
Taking full advantage of these tremendous 
dimensions, he suspended panels of translu- 
cent fabric in different shades of blue for 
his background. Blue trough lights were 
placed in the back and reflected on the 
panels, creating an appearance of blue sky 
in great depth, especially to the passing 
motorists on heavily traveled Van Nuys 
boulevard. Against this background, sus- 
pended in the center was a huge American 
eagle, with a wing span of 9 feet, sculptured 
from white paper, carrying the theme ot 
“The Great American Week-End.” A clear 
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spotlight from the ceiling was focused on 
the eagle, creating a panoramic scene as 
if the eagle were gliding in for a landing. 
The floor was made of white wallboard 
squares with splatterings of blue in it. 
Nine mannequins displayed summer fash- 
ions in colors of red, white, and blue. To 
give proper credit, the mannequin sitting in 
front held a copy of Look magazine opened 
to the article entitled “The Great American 
Week-E-nd” from whence the inspiration for 
this window derived. Only the center por- 
tion, which is about one-third of the size. 
is shown in the photograph. 

J. W. Robinson Company attracted atten- 
tion by grouping ten mannequins closely to- 
gether in a space normally allowed for 
three, with an unusual and beautiful effect 
It took Lee Platt, director of windows, ex 
perience and painstaking planning to set up 
the mannequins to attract attention and yet 
show each piece of merchandise displayed 
By setting the group on a mound of arti- 
ficial Rrass, the proportions proved satis- 
factory and eliminated the necessity of a 
background. Only blue fluorescent lighting 
accented by clear side and ceiling lights 
were used to complete the composition. As 
the “Most Cosmopolitan of Travelers, the 
Summer Suit” was the theme shown on the 
gray-on-white reader to the right, the dis 
play was tringed with modern luggage. 

The windows on the other side of the 
store created a cool, pleasant atmosphere 
for this time of the year by using a marine 
touch. Lee used a water-blue background 


and blue lighting sefore this, suspended 
from the ceiling by thread, were fish in dif 
ferent sizes and shades of red. These were 


made of balsa wood. On a floor entirely 
covered with sand to complete the creation 
of a scene at the ocean, beach wear on 
mannequins shown in different positions, 
and accessories were placed. The reader 
to the right was made into an extra-large 
fish and read “Everybody's Getting Into the 
Swim.” This theme was carried out in 
eight windows, each with a different color 
predominating in the merchandise 


Three Grand Prizes Offered 
In Display Contest 

A first prize of three weeks tor two 
“anywhere in the world” ts the top offering 
in a display contest being sponsored by the 
National Home Lamp Council, 10 South 
LaSalle street, Chicago 3 \ similar ex 
pense-paid trip tor three weeks “anywher« 
in continental United States” is the second 
prize, and a Ford “Thunderbird” goes to the 
winner of third place 

The contest began June Ix and Cat 
tinues through November 30. It is open to 
any firm retailing lamps. Full details can 
be obtained from the address given above 


Macy Display Studied 
By Indian Woman 

Mrs. Sushil S. Biur, New Delhi, India, 
is spending two months with Macy's, New 
York City, studying American methods of 
display and merchandising. She is an em 
ploye of the All-India Handicrafters Board 
of the Ministry of Production. When she 
returns home this fall she hopes to be able 
to display the arts and crafts of India to 
best advantage in international trade fairs 
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Window and Floor Displays 


—adaptable to any 


retail business 


By the famous 


Easi-Bild* Pattern Method, you make traffic- 
building merchandisers for the cost of the 
materials—with professional results assured 


with shelves 


From cut-out display letters to a range of 
display designs——you can now have smart, 
modern display fixtures for little more 
than the cost of the materials (about 10¢ 
per square foot). No special tools or skill 
are required to build these displays. 


The patterns are made by Easi-Bild, 
the originator of Do-It-Yourself Patterns 
The primary material used is Homasot 
Board—available in 2” and %%” thick 
nesses and in Big Sheets up to 8’ x 14’ 
Homasote is strong, durable, flexible and 
economical. It works easier than wood, 
takes any paint, stain or laminate glue 


can hold. 


*T. M. Reg. Easi-Bild Pattern Co 








J # —_— 


al 


Shadow Box Stacks O’Shelves , Pyramid Shelves i Tilt Board 


You simply trace the pattern onto the 
Homasote and cut out with a simple saw 
or jig saw. Each pattern contains full-size 
templates, step-by-step directions, com- 
plete materials list, complete assembly 


and finishing instructions 


The Homasote Stores Display Book 
contains 16 designs which can be used 
in dozens of combinations. The complete 
book is available from Homasote dealers 
at $7.50——or the individual patterns at 
$1.00 each. Write us tor turther details 
or the name of your nearest Homasote 


dealer. Kindly address Department 57. 


HOMASOTE COMPANY 


TRENTON 3, 


NEW JERSEY 
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WORLD'S MOST VERSATILE 


CLOTHING DISPLAYER 


MULTI 
PURPOSE 





Patented 


Composed of 


PLEXIGLAS 


HARD & PLIABLE 
MPTAL 


P.O... Miemi 


ONE DISPLAYER WILL DO ANY JOB 





ALL 
ADJUSTABLE 











CHILDREN'S MODEL 


Adjustable for boys and girls and from sizes 
6 te 12 — All in one model 





Write for Free Illustrated Brochure 


Sole 


Distributers for t 


S.A 


fise Frankel Display 


1761 JAMES AVE. 


MIAMI BEACH, 


FLA. 
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drain 
‘gO 


Ls 


Ley 


~ GLASS MIRRORS 





ONT PAINT 








— PARAFLEX 


PARAFLEX 
surface, neo 
shape. 


your original 


nt for a very nominal charge. 


glase mirrors cover any 


matter what 


sample. 


the size or 


Send for an estimate or send 
We will cover 


Samples 


at all times are your exclusive property. 


Write today for informatior 


PARALLEL MFG. CORP., Dept. H 
109-111 E. 28th S#t., N.Y. 16, N.Y. 
LExington 2-88635 





























Hk gold medal for the best 
during the month of July in DISPLAY 
WORLD’s International Display Con 
test for 1956 has been awarded to A. Van 
Hollander, Gimbels, Philadelphia, for the 
display pictured The background 
technique employed particularly inter- 


above. 
is 
esting. 

The display of four 
devoted to forward selling for the 
the Sea” ach window 
beach wear by a famous designer, and had 
three or four mannequins wearing the vari- 
ous bathing suits. 

To the 
a thick mixture of glue 
ent of taupe 
variety contrast. 
sand hackground was 
and ordinary 
ot 
brown 
ot 
be 


windows 
“(simbels 
contained 


Was one 


by shop 


effect the background 
sand in differ 
applied to give 
artwork on the 
entirely with 
The gatural 
and tossils ranged 
to Due to the com- 
position the sand background, each shell 
to attached individually by hand 
“Upon completion we had mono- 
grammatic mural with strong 
fluence to provide atmospheric 
wear,’ comments Van 
promotion carried 
displays Similar 
were and 
hand-decorated with shells 
admired the background that it is regretful 
that photographs were not taken. It 
was an interesting adventure and we believe 
something new has been introduced 


achieve on 
and 
shades was 


The 


done 


and 
fossils seashells 
shells 
beige 


colors these 


irom 


had 
created a 
nautical in- 
settings for 

Hollander. 
into the in 
monogrammatic 
all signs were 
So many people 


beach 
— his 


terior 


Was 


pieces designed 


color 


into 
display.” 


—Winner of the gold medal for July entries is 
this display by A. Van Hollander, Gimbels, 
Philadelphia. The background was formed by 


a thick mixture of glue and sand, with the 
designs formed by seashells placed one at a 
time— 





Display Contest Report 


entry 





continue 
open to 
world, It 
subscriber to 


As before, the contest will 
throughout the entire year and 
any displayman anywhere in the 
is not necessary to be a 
DISPLAY WORLD in order to compete. 
The contest has 99 different merchandise 
and service classifications, making it possi- 
ble tor display in practically any 
kind of enterprise to enter. 

At the conclusion of the contest on Decem- 


1S 


people 


ber 31, 1956, entries in each classification 
will be judged; gold, silver, and bronze 
medais will be awarded for first, second, 


and third places, respectively, in each class! 
fication. First place in division will 
carry with it three points, two, and 
third one. The person who scores the high- 
est number of points in the entire 
will receive a beautiful gold plaque 
sweepstakes prize, and the next three high 
will receive, respectively, gold, silver, 
and bronze plaques—each suitably inscribed. 

The contest which was conducted in 1955 
received a total number of entries amounting 
to 3,648, coming from all parts of the world. 


each 


Sect ymnid 


contest 


as 


est 


The top award was won by Earle W. Pratt, 
Strouss-Hirshberg, Youngstown, Ohio; 
other major winners were Heinz Richter, 
Kautfhof, Frankfort, Germany; Harold Me- 
Laren, The Bon Marche, Seattle, and J. 
Musolf, Cramer & Meerman, Essen, Ger- 
many. 

As in past contests, each month a gold 
medal will be presented for the best entry 
received during that time. These monthly 


awards have no bearing on the final results. 

In the past, the contest closed each 
year on December 1. This year for the first 
time it will be extended through December, 
in order that Christmas display photographs 
may entered in more protusion. The 
contest will be judged early in January, and 
the results published in the February 
out on January 2). 


has 


he 


issue, 
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i TOY DEPARTMENT! 














PRICES SUBJECT TO STANDARD TRADE DOICOUNTS 


GGrown Metal Wig. Company 








~ 


Now that Christmas is oround 
the corner, it’s time to order 
doll stands. Crown Metal doll 
stands, sturdily constructed of 
high quality cold rolled steel, 
are heavily plated and care- 
fully finished. Each stand is rust 
proof .. . they'll stay on the 
job season after season. Show 
your dolls to their best advan- 
tage, protect them, too. Order 
doll stands from Crown Metal 
right now! 


Ne. 1150 Adjustable from 7” 
to 11” -kromolite finish $6.40 
doz., chrome $8.70 doz. 


Neo. 1151 Adjustable from 9” 
to 14” kromolite finish $8.10 
doz., chrome $9.60 doz. 


Ne. 1152 Adjustable from 
12” to 20° kromolite finish 
$9.30 doz., chrome $10.40 
doz.. 

Noe. 1153 Adjustable from 
16” to 28° kromolite finish 
$10.11 doz., chrome $13.80 
doz. 


5912 South Lowe Avenue, Chicago 21, Illinois 








Entry in the affair is made by means of 
black and white photographs, preferably 8 by 
10 inches in size, although smaller ones will 
be accepted. Pictures should be unmounted 
On the back of the photograph should be 
listed the displayman’s name, his store, city, 
address, and the classification under which 
it is to be entered. No photographs can be 
returned, and all entries become the property 


of DISPLAY WORLD for use as seen fit. 


The gold medal for the best entry during 
the month of January was won by K. Wolf- 
enberger, N. V. Magasin de Bijenkort, Am 
sterdam, Holland, while that for February 
went to J. Howard Schneider, The Crescent, 
Spokane. The March award was won by 
Russell C. Kehrt, Jenny’s, Cincinnati, the 
one for April by Hans Sittard, Kaufhof, 
Darmstadt, Germany; for May by Paul 
A. Stephan, Burdine's, West Palm Beach, 
Florida, and for June by Heinz Richter, 
Kaufhof, Frankfort, Germany 


Plastic Stock Covered 
By Two-Color Catalogue 


A 24-page, two-color catalogue on plasti 
rod and tube stock has just been issued by 
Friedrich & Dimmock, Inc., Lincoln avenue, 
Millville, N. J., and will be sent free on 
request 

The stock is available in 
methyl methacrylate, “Teflon,” 
vinyl, polyethylene, 
polystyrene. Data 
and prices are supplied, and specihcations 


crystal clear 
cast acrylic, 
cellulose acetate, and 
including sizes, lengths, 


have been added where necessary 
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SNO FLAKES 


FROSTEE SNO CO 
ANTIOCH 


ILLINOIS 


SNO BLOCK 


FINE SN©O 


SNO USE 
LOOKING ANY FURTHER! 
FROSTEE HAS ‘EM ALL! 


SNO BLOCKS 

SNO FLAKES 

SNO CHUNKS 

FINE SNO 

STYROFOAM BALLS 
STYROFOAM LETTERS 
STYROFOAM NOVELTIES 


Write for samples & ideas 
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FOR MANNEQUIN 
WIGS 


NYLON OR HORSEHAIR 





EYE CATCHING 


MOTION MANNEQUINS 


Convert your own — or new ones. 


RECONDITIONED MANNEQUINS 


LADIES ... CHILDRENS... MEN 
Hundreds to choose from... COMPLETELY 
REFINISHED ... LOOK ABSOLUTELY 
NEW! A terrific money saver. 

WRITE 











H INC. 
110 W. 30th Street, New York 1, N. Y. — 




















DESIGNED AROUND YOUR NEEDS! 


Fer the bold and dramatic or the small scale and precious quolities, 
good taste combined with unmistakable and unique ettect — we hove 
fer immediate delivery o complete line of decorative wrtoce treat 
ments, paper or fabric Write tor sample books 


LAVERNE ORIGINALS 


160 EAST S7th STREET « NEW YORK 22 * Ploza 9.5455 


a 
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KEEPING DEPARTMENT RECORDS 


| C ontinued from page 3] 


requested for specific use in conjunction with 
a window display 

The loan book is the necessary evil of the 
display department. It is a difheult record to 
keep, but when it is properly executed it can 
avoid an even more difhcult situation. This 
hook is used to record what merchandise has 
been borrowed from each department for dis- 
play, for just as it is the individual depart- 
ments responsibility to get the merchandise to 
the display department for display purposes, it 
is likewise the display department's responsi- 
bility after the display has been dismantled 
to return the mercharidise to whence it came. 
in the loan book, the recipient of the borrowed 
merchandise signs for the merchandise he re- 
ceives. Space is provided for him to give the 
use to which it will be put, the location, the 
time, and when it is finally returned to the de- 
partment it was borrowed from. 

Records of previous promotions: Knowing 
both interior and window 
were done last week, last month, last year, even 
ten years ago can be of enormous use to the 
display manager. Records of these past pro 


what displays 


motions may be kept in any number of ways. 

Some display managers keep accurate writ- 
ten records of the various displays — interior 
as well as window —that are created from 
year to year. Mr. Raulerson, armed with his 
35 mm. camera, takes snapshots of each dis- 
play and so is afforded a complete and accu- 
rate pictorial record of all past promotions 
with a minimum of detail and effort. The 
prints and negatives are carefully filed away 
until future needs require that they be dug out 
Mr. Raulerson finds this method thoroughly 
satisfactory im every regard and points out 
that he takes no special pains with his photo 
graphic efforts — special pains that would en- 
tail needless expense and the squandering of 
valuable time—to achieve a professional pho 
tograph through the careful use of lighting, 
composition, and angles. His photographic 
record book has proved most useful and ac 
curate in its present form 

tudget control books: ‘This is a complete 
set of ledgers kept by Mr. Raulerson’s office 
and is designed as a check on the display 
department's expenditures. All payouts, other 
than petty cash, are posted on a daily basis 
The resulting records provide Mr. Raulerson 
with an accurate, up-to-the-minute picture of 
This imfor- 
mation enables him either to pull in the de 
partmental belt a few notches or to feel free 


the department's financial status. 


to go full steam ahead on a planned promotion. 
Inasmuch as Burdine’s is a four-store group 
(two new Miami stores will be opened in the 
near future), he keeps similar tabs, for the 
same reason, on the branch stores. 

The “Good Neighbor” book: Stores of the 
size of Burdine’s, with its prestige and com 
munity position, are often called upon to lend 
equipment for various civic, church, and school 
programs. Mr. Raulerson answers this call 
unstintingly on all equipment other than man- 
nequins. This generosity necessitates the use 
of another record book in which the details 
tle refers to 
this book as his “good neighbor” book and 
rightly so for his display department has 
served as a good-will ambassador in the Miami 
area for many, many years 


of each loan may be recorded 
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NEW, ENLARGED 


Display World 








The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 
now available, Maroon, with title in gold, 
the binder opens flat as illustrated for 
easy reference to the pages of any issue. 
Copies can easily be inserted and removed. 





ET A em 


MAKES YOUR COPIES OF 
DISPLAY WORLD MANY 
TIMES MORE VALUABLE 
@ Easily holds 12 copies 

@ Keeps copies clean 


@ Handy for reference 
$300 


Exchange regulations permit the acceptance 
of orders for the UNITED STATES ONLY. 


DISPLAY WORLD 


CINCINNATI J, OHIO 


each postpaid 





DISPLAY WORLD 









GRAFOREL 


NEW 3-D CORK LETTERS 
MAKE SIGNS EASY 


and displays, easily, 


letters from France. 


can make beautiful signs 
quickly with GRAFOREL display 
GCRAPOREL letters are ready-cummed, need only to be 
moistened, will stick to any dry surface. 12 beautiful faces, 
16 vives from 3/16” to 6". Send today for FREE samples 
and catalog. Favored by leading exhibit builders. 


Grace Letter Co., Dept. I-1 
77 Fifth Ave., New York 3 WAtkins 4-0850 


Anyone 











Rotaseller and Husky 


TURN 
TABLES 


The finest quality 
turn table on the 
market today. ms 
They will give you wonderful motion dis. 
plays. Write for literature. 

Sold by leading jobbers 


ULRICH BROTHERS 
2923 Agnes Corpus Christi, Texas 

















RUSTIC 6 
WESTERN 
DISPLAYS 


BIRCH 


Poles — Branches 


CEDAR 

















Poles — Slabs 
WINDOW DISPLAY 


VY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 
men, women and beginners will 
find this course the finest of its 
kind. School founded in 1905. 


Employers: Free to you 
Names of our Graduates. 


Write for literature 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 41, Ill. 









USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 


REPRESENTATIVES WANTED 
$4.00 Per Column Inch— CASH WITH ORDER 
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Job work sheet: Burdine’s maintains its 
own separate workshop for the preparation of 
special effects and signs. Each job is re- 
quested on a worksheet by the display depart- 
ment and is submitted to the workshop. Space 
is provided for the description of the job, who 
ordered it, the date ordered, the date required, 
who approved it, the materials used and their 
cost, the labor required and its cost, to whom 
the completed job was issued, and the amount 
of time used on the job. 

Here we have presented the details of ten 
forms and records that are being used by one 
Miami department store. Mr. Raulerson has 
found that this paperwork, instead of making 
their jobs more arduous and time-consuming, 
actually has enabled the display department 
to operate like a piece of well-oiled machinery 
with the 


accompanying economies in time, 
effort, and money. 
Lighting Layout Kit 
For Small Stores 
A new lighting lavout kit a “Plan-tt 


has heen developed hy 
(seneral Electric's Large Lamp department 
The kit makes possible the quick calcula 
tion of the number of fixtures needed, re 
arrangement of the lighting plan, and a final 
paste-down of the It de 
signed to help provide proper lighting for 


plan. has been 


| a small store, office, or factory. 













lime 


The kit includes 12 sheets of graph paper 
to provide a scaled floor plan, an envelope 
of cardboard fixture units, an envelope of 
pressure-sensitive fixture units for the final 
layout, a pamphlet on fluorescent lamps and 
auxiliary equipment, 
data for general 


another 
lighting design, and a 
fluorescent lighting estimator which aids in 
establishing the number of fixtures needed 
to maintain the pre-determined foot-candle 
level, 


on essential 


The kit ts priced at $1.75 and is available 
through Department WE-7, General Ele« 
tric Company, Large Lamp department, Nela 
Park, Cleveland 12 


Merchandise Awards 
In Display Contest 
A national display 


contest, sponsored hy 


four manutacturers a8 a joint tie-in promo 
| tion, has been announced. It will feature 

the theme “Anti-Freeze 7] ime, and will 
| combine DuPont anti-freezes, MeGregor 

“Anti-Freeze” jacket, a sendix washes 


dryer combination, and “Dash" detergent 


Merchandise prizes of all sorts will hb 
awarded, ranging from 8&8 mink toles to 
attache cases. Kicking off the promotion 


will be “Anti-l reeze 
sequence im a national magazine 

the 
be obtained MeGregot Doniger, 
HOS Fifth New York City, ot 
by writing to the Du Pont Company, room 


2420, Nemours building, Wilmington, Dela 


a five-page, tull color 


(omplete information about contest 


may 
Inc.. 


irom 


avenuc, 


New Catalogue Issued 
By Red Wing Products 

A new ftall-winter catalogue for 1956 has 
been published by Red Wing Products, 


Hiyde Park, N. Y. The largest catalogue 
ever issued by the company, it contains 72 
pages of display equipment, fixtures, and 


| supplies. 


New 





ee 


MADE FOR 


DISPLAY 
TUBING 


FLANGE 





90° ELBOW 


The perfect answer to display construction 
problems . . . Cleveland aluminum fittings for 
permanent, semi-permanent and knock-down 
units. You can re-use Cleveland fittings, changing 
the shapes of the racks to suit any display pur- 
pose. A screw driver is the only tool required, 
and assembly of long parts is accomplished by 
slipping the sections over a fitting and giving 
them a short, firm twist. The flush, rigid joints 
give a smooth, unbroken appearance and form 
strong, attractive units. Save time, — use Cleve- 
land fittings, in three styies and sizes. 


FOR SAMPLES, WRITE 
CLEVELAND HARDWARE 
& FORGING COMPANY 


3270 E. 79th ST., CLEVELAND 4, OHIO 


WHITE MICA 








FIREPROOF . . . REALISTIC 
SPARKLES LIKE Real SNOW 
Available in 50 lb. Bags 


U.S. MICA COMPANY, INC. 


JORDAN & VAN DYKE STS. 1525 CIRCLE AVE. 
WALLINGTON, WN. J. FOREST PARK, ILL. 
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MADE IN THE U.S.A. 


916 ARCH ST., 


PHILA. 


All tuthe 


Pint 
on-and-off 


remain 


we 


every 


Complete 


Pxtva bulbe 87 


7, 


set 


two 


with 


) per 


20 Light Set 


Entirely new principle, needs 
neo bothersome transformer. 
burning 
even if one or more burns 


BLINKS 


2 








see 


tiny bee lite bulbs, assorted 
or choice of clear or colors. 


100 


Duplex Display & Mfg. Co. 


PENNA. 











day io run! Revolves 


Medel 712. ROTO-SHO. 


ute. Carries up to 200 tbs. 
Lights turn ter are 
Tables in 9%”, 
dia. 


1k” 
A. 


only 











. only 





Lis 
f 
t 


Medel $M-10. ROTO-SHO JR. Costs only 
3 times a minute 
build-up display fixture permitting full use 
play space. Carries 10 Ibs. A.C 


eLEecTaRic 
TURNTABLES 


The action display way { 
to boost your sales! 


5 


t Price 
0.6 
1. City, 

n.Y 


lve a 
Holds 
of dis- 


- 


Medel AM-1. ELECTRIC 
CHRISTMAS TREE 
TURNER 

Lights and tree turn 3 
fimes a@ minute! 


HOLDER- 


up to 
Ibs. 
to run, A.C, 


only 


Delivery evt of stock in 24 hours! 


Carries 


15 foot tree, 200 
Costs only Vor daily 





build-up fixtures, prices. Write today! 


| Get PREE illustrated literature showing 
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KASSON DIE & MOTOR CORP. 
Formerly General Die & Stamping Co 

32-14 Nerthern Bivd., Leng isiand City 1, N.Y 
integrity Since 1919 

Makers of fractional horsepower motors; 


skeleton and ceiling turntables for display industry use. 
Quantity discounts available. 


( 
( 
( 
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NADI 


News 


By JOHN F. BOWMAN, Managing Director 
National Association of Display Industries 


oard Chairman: In a recent mail vote 
the members of the National Associa- 
tion of Display Industries board of 


directors elected I. T. Vierheller, past presi- 
dent, to the chairmanship. Mr. Vierheller 
has completed three terms as president of 
the and has been on the board 
of directors since the NADI was formed 
1942, The members and all his friends in 
the industry wish him the best in his new 
duties for the association. 

December 1956 Market Week: Spring and 
Faster lines will be shown at the torthcom- 
ing Market Week sponsored by the National 
Association Display Industries at the 
New York Trade Show building, 500 Eighth 
avenue, New York City. Dates will be 
December 15 through 19. Hours of the 
will be 9 a.m. to 6 p.m. each day 
that on Sunday, December 16, the 
opening hour will be 10 am., and on 
Wednesday, December the closing hour 
will be 5 p.m 

Announcement 
W eek will be 
August 15. Present 
second, third, 
building. The 
into exhibit rooms with 
l6 feet up to 20 by 36 teet Trafthe 
floor will follow the same pattern 
the upper floors, with complete 
the center section from 
side trom 
pattern. There will be 

Pleasant Surprise: Kesponse to the 
nouncement that registration lists were 
available to NADI members at $1 each for 
additional has been gratifying 


association, 


Ol 


event 


except 
1%, 


Market 
about 
use the 
of the 
divided 
16 by 
on this 
on 
access for 
for out- 
square 


the December 
to all members 
plans 
fourth 
floor 


ol 
sent 
are to 
floors 
will be 
areas from 


and 
sect ond 


As 


aisles and 


up 
no dead ends. 


rooms aisles set ma 


an- 


copies most 


(Of the 125 extra copies run off the members 
have taken 67. Those remaining are still 
available if required 

Painful Notice: Not very paintul, but 
the semi-annual dues statements are now 1n 
the mail. The amount has been returned to 
the regular semi-annual figure after the 
extension required by the change in fiscal 
dates of the NADI last December. The 


audit of NADI accounts will be com- 
August 8&8 A _ report trom the 
will be to all members about 
end of August. Preliminary reports on 
the association's finances were submitted by 
the treasurer, Richard J. Adler, the an 
nual meeting in June 

Meetings: A special meeting of the mem- 
bership of the NADI will be held on 
Wednesday, December 19, in accordance with 
the expressed desire of those attending the 
last annual meeting. Seems that holding 
the meeting after the Market Week gives 
everyone a chance to crystallize their think- 


annual 
pleted 

auditors 
the 


on 
sent 


at 


ing on procedures, policies, and problems 
of the industry. A total of 108 member 
firms were represented at the June meeting 
and 98 at the December, 1955, meeting. 
These were the best attenced in_ recent 
years 


Executive Committee: First formal meet- 
ing of this group, newly formed at the last 


meeting, under the chairmanship of Dave 
Sloan, Capital Merchandising Company, 
Brooklyn, has already been held but no data 
are available at this writing. Agenda as de- 


termined at an informal meeting of the 
committee in June covers promotional co- 
operation on special events, build-up of 


special display periods such as Valentine’s 
Day, all holidays, etc., plus control and con- 
tact for clinics, research, programming, 
recommendations, and the like. Members of 
the committee are, in addition to the chair- 
man: Fritz Oltmann, C. G. Woelky, I. T. 
Vierheller, Sylvan Freund, Richard J. Adler, 


N. Silverblatt, Irwin A. Rhodes, and the 
writer. 
The committee is directly responsible to 


the board of directors and is charged with 
the planning and organization of all special 
events sponsored by the NADI in addition 


to the duties mentioned. 

Business: Keports, in general, are excel- 
lent for the sales trips connected with the 
1956 Christmas season promotions. Basics 
have been confirmed and the decoratives, 
accessories, novelties, and special promo- 
tions are well on the way. One feature of 


the June Market Week was the heavy inter- 
est in, and orders for, fixtures. Many buy 
ers appeared to have two budgets — one for 


the seasonal promotions and the other for 
capital expenditures. All in all, the at- 
tendance and buying were far ahead of 


anticipated figures. 

test example of the 
Market Week was the 
ran out of directories, 
even though 4,000 
ordered. 

A check through the registration at the 
last Market Week showed 2,259 display per- 
sonnel, 925 jobbers and distributors, and 
about 900 NADI members and represen- 
tatives. While the Hotel New Yorker, the 
Statler, the Governor Clinton, the McAlpin, 
the Astor, and the Barbizon-Plaza got the 
majority of the Market Week room business, 
there were 68 hotels listed on the registra- 
tion cards plus 601 out of New York City 
registrations which did not indicate a hotel 
or other address and which were beyond the 
ordinary day's travel. 


situation at the June 
fact that the NADI 
badge inserts, etc., 


some of each had been 


Phoenix raw Firm 
Enlarges Quarters 

Brad Smith and 
Arizona Window Display 
pany, Phoenix, have built another addition 
to their display quarters. A new warehouse 
and shop building has been erected in the 
rear of their present building at 2608 North 
loth street, adding another 2,600 square feet 
of space. 

The front building now has been remod- 
eled into one large showroom consisting of 
more than 2,300 square feet. This enables 
the firm to show display materials to bet- 
ter advantage, as well as providing more 
shop and storage space. 


of 


( om- 


Lloyd 


Cady, owners 
& Supply 
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Garrison-Wagner Board 


Headed By Vierheller 


I. T. Vierheller, former president of Gar- 
rison-Wagner Company, St. Louis, was 
elected chairman of the board of directors 
of that company, and Tom Hughes, sales 
manager, was elected treasurer and vice- 
president in charge of display at a recent 
meeting of the directors of the firm. Vier- 
heller will continue in an active role with 
the company, and remains a member of the 
executive committee. 

At the same meeting, L. F. Wipperman 
was elected president of Garrison-Wagner 
Printing Company, and William P. Ham.- 
mond was elected secretary and vice-presi 
dent in charge of printing. Michael Levy 
has retired as secretary and treasurer, al 
though he will remain as a member of the 
board of directors and of the executive com- 
mittee. 

“As a result of the promotion of some of 
the younger executives into positions of 
more responsibility, it is expected that the 
company will move forward with renewed 
vigor and that it will continue its position 
as the largest advertising display firm in 
the United States and one of the larger 
printing companys in St. Louis,” Vierheller 
stated 


Carroll Company 
Adds Leo Rinal 


Announcement is made by J]. B. Carroll, 
president of the J. B. Carroll Company, 
Chicago, manufacturer of plastic specialties 
and displays, that Leo EF. Rinal has joined 
the Display Division of the firm as special 
representative. Rinal is well known to users 
of point-of-sale displays throughout the mid 
West and has had more than 30 years ex 
perience in the origination, development, 
and production of displays. 


Local Display Contest 
Planned For Philadelphia 


During the week of September 10-15 the 
Chestnut Street Association of Philadelphia 
will celebrate the 250th anniversary of that 
street as one of the nation’s outstanding 
shopping areas. As part of the observance 
a contest will be held for the best window 
display which depicts some aspect ol the 
last 250 years on Chestnut street 


Booklet Gives Suggestions 
For Store Modernization 


The New York State Department of Com 
merce, Albany, has produced a booklet en 
titled “Small Store Modernization,” which 
will be sent without charge to retail execu 
tives. 

Included are such topics as modern store 
layout and fixturing, air conditioning, what 
makes a modern store, the new store front, 
and related subjects. 


Roger Clark Joins 
Lafayette Store 

Roger Clark has resigned from M. L. 
Parker Company, Davenport, lowa, in order 
to head display for Loeb’s, Lafayette, Ind 
At Parker's he was in charge of window 
display. 
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Style In Plastic 


Our new line of light weight fibre glass mannequins 
combine durability, style and price to offer the finest 
and best buy in mannequins today. 


Available in ladies’, men's and children's figures, 
these figures feature the famous Pugdin wig. Sculp- 
tured in keeping with the latest style clothes, they are 
finished to look natural and demand attention for 
your displays. 

Before you buy mannequins, be sure to see these 
quality figures with the highest quality Pugdin wigs. 

See your local jobber or write direct if he does not 
carry this mannequin at present. 


MANHATTAN MOTION MANIKIN MFGS. 


Have never been connected with any other mannequin 
manufacturer of similar name 


4 West 16th Street, New York City 11 @ CHelsea 3-4705 











NEW LOW PRICES 


13/4" 
1%," 
2 If," 
3 lf," 
6" 


BOX OF 40 TUBES %,"" DIAMETER «x 48" 


ROUND TUBES AND CORES CO. 


801 NORTH PEORIA STREET @ CHICAGO 22, ILLINOIS 





CANDY CANES 





x 24" $10.80—Carton of 12 

x 36" $15.00—Carton of 12 

x 48" $24.00—Carton of 12 $13.80—Carton of 6 
x 60" $45.00—Carton of 12 $13.00—Carton of 3 
x 84" $16.00 each 


SPECIAL!! 


$Q.75 
ASSORTED COLORS 
RED AND WHITE TUBES |” to 8" DIAMETERS 


See your local jobber or write for information to: 

















FLASHERS 
Since 1900 
Force Attention, re aoE Ene alue 

Ae a Pi Rare A 


65 RIVER ROAD RIVER GROVE, ILL. 














HRH TIER STRUCTURE 





Just Received from Europe 
Hand made, half fine 


Mounts on any ROTASELLER or HUSKY Turn [i GOLD LEAF PAPER 


be | In 24” rolls, Used by the finest display men to get 
Sold by leading jobbers . an unusual and different effect 


2923 acd L RICH BROTHERS rexas | R. A. OHLHORST 





278-292 Johaston Ave. Jersey City, HM. J. 
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Portman, Turrell’s Shoe Company, Seattle. 
Harold Shallock, Hudson's Bay Company, 
Vancouver, B. C., was named first vice- 


Madisonia's Unique Manikin 
president, George Mitchell, of the same firm, 
second vice-president, J. Smith, Seattle, 


RENTAL- third vice-president, and T. J. Elrick, sec- 
: retary-treasurer. The executive committee 

PURCHASE SEPTEMBER, 1951 3 consisted of Fred Portman; Walter Rimes 

Leo Courtemanche, for many years dis- Sie W. Woodley, 


and Tonge, Vancouver: 


play manager for The Globe Stores, Scran- Victoria: Ralph Pfister Seattle: W W 
ton 4 assea away '¢ ; cae . Writ: 
PLAN n, Pa., passed away, Rowley, San Francisco, and N. Williams. 


Malcolm Tennent, display director of 





; . Roy Edwards joined the .roge 
Meier & frank ( o., Was chairman «7 the ‘ J A 'e “ Y- ot Cj 5? —— 
' “ocery < ny any Cc ‘ “ 
$15 a month— official tall opening held in Portland, Ore ee eek eee ee 
Ae | ; display manager. He had been with J. C. 
Also in Portland, L. Stewart, head of the : ‘ ‘ 
Penney Company, New York City. 


in * months it's yours display department aT ()ids. W ortman & | | 
King, resigned im crder to take a similar Charles De Vausney, display manager of 


= 


° Styled for beauty position with segman, wares & 4 0, o the The Namm >tore, witb negnes 
same city. He succeeded Fritz von Schmidt. S. S. Newell, general sales manager for 
e Sized for perfect fit | William H. Scharninghausen, display di- Hugh Lyons & Co., Lansing, Mich., resigned, 
@ Plastic for durability | rector of The Bon Marche, Seattle, was at the same time tendering his resignation ‘ . 
| elected president of the Pacific Coast Asso- as vice-president of the National Display 
Rent these High Fashion Manikins for as ciation of Displaymen, succeeding F. J. Equipment Association. 


long as you wish. When the rental equals 


the selling price, you own them! | THE DISPLAY PARADE “ No. 207 re ! : 


MADISOMIA| | = 


America's Largest Manikin Refinishers wi js 


NEW YORK — 152 West 25th Street 
CHelsea 3-1550 NATIVE OF BRIDGEPORT, EUGENE 


DALLAS — — 3007 Canton Street JOINED READS AS DISPLAY HELPER 































PRospect 1937 i 
CHICAGO — — 11 South Despiaines || | 'N 1920 AND HAS BEEN WITH THE i 
Oterbern 32-6816 | FIRM EVER SINCE. HE WAS MADE iS 


FIRST ASSISTANT IN 1930 AND TEN 
YEARS LATER BECAME DISPLAY 
DIRECTOR. 





C—O ee ee Oe 
i i i ads 


Creative Men and 
Women 
Work llere! 


25 OPERA PLACE 
CINCINNATI 2, O. 





yf 
- 


Active in community AFFAIRS, 
HE WAS DISPLAY CHAIRMAN FOR 
THE U.N. FUND, AND FOR THREE 
YEARS CONDUCTED A DISPLAY _ 
COURSE FOR THE STATE OF ~~ “- 
CONNECTICUT. , a 

HIS BIG LOVE 1S MUSIC. IN 
1930 HE ORGANIZED AND,“-~ 
CONDUCTED A 10 PIECE ORCHESTRA 
COMPOSED OF STORE FMPLOYES; 
THEY WERE ON RAIO FOR 
SIX YEARS. 


Toscam/n JUST HAS MORE MEN’) , h 7 / 


SUPPLE 


| OISPLAY DIRECTOR 
D. M. READ CO., BRIDGEPORT, CONN. 


- 
. ot 
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General Dispiay Bidg 







For the very finest in Christmas display, 


see the General Display Corporation line. 





Our salesmen are now on their way to see 
you, and to acquaint you with this top 
quality, top style line for this 1956 





Christmas season. 

Drop us a line and we'll be sure that our 
salesman does not miss you on this trip. 
DESIGNERS and MANUFACTURERS 
@DECORATIVE SET PIECES e@FOLIAGES 
@ ARTIFICIAL FLOWERS @PLANTS 
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Your ONE Source of 
All Display Needs 


@ Racks 
@ Fixtures 


(General 


DISPLAY 


@ Mannequins 
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@ Disploy Materials 
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SEPTEMBER, 1946 

P. C. Mileo, head of the New York City 
mannequin firm of that name, died after a 
short illness. 

The Tulsa Display Guild was formed, with 
F. E. Osgood, Palace Clothiers, as president. 
Other officers were Ray McCalmon, Clarke's, 
vice-president, and Isobel Worsley, Seiden- 
bach’s, secretary-treasurer. 

Phylis Bruns was apopinted display man.- 
ager by Sax-Kay, Detroit. 

A Los Angeles Display Market Commit- 
tee was formed, with Harry A. Silvers, 
Grant & Silvers, as chairman. Other mem- 
bers were Fred Blondell, House of Aladdin; 
Sanford Schwarz, Maharam Fabric Cor- 
poration ; Fred J. Tabery, The Tabery { or- 
poration, and W. M. Zeppen-Field, W. M. 
Zepven-Field Studios. 

Harvey C. Pettit, display director for the 
J. W. Robinson Company, Los Angeles, 
died after a long illness. He was succeeded 
by Paul C. Smith. 

Leslie Gibbs was appointed display di 
rector by Frank & Seder, Philadelphia, to 
replace Ralph White, resigned. 

W. Andrew Riley was promoted from first 
assistant to display director at Bry-Block 
Mercantile Company, Memphis. 

Arnold Janowitz, head of Allied Display 
Materials, Inc., New York City, and Mrs 
Janowitz became the parents of a son; he 
was named James Arnold. 

Philip S. Goldberg was elected president 
of Schack’s, Inc., Chicago. 

Jack Pollari, display marager for Madi- 
gan Brothers, Chicago, announced his resig 
nation in order to join Schack’s, of the 
same city, as designer and expediter. He 
had been with Madigan’s for 16 years. 

Formerly with the display department ot 
Wm. H. Block & Co., Indianapolis, Kenneth 
Neal moved to Los Angeles and joined the 
display staff of Haggarty’'s 

Succeeding Ernest Woolard, resigned, 
Daniel Coffey was named display director 
for the three stores of Arnold ¢ onstable & 
Co., New York City He had been in charge 
of display for Martin's, Brooklyn. 

Bruce Alexander was named display man 
ager for C. EK. Chappell & Sons, Syracuse 
He had been with Gamble Stores, Min 
neapolis, W. L. Stensgaard & Associates, 
Inc.. Chicago, and Hills, McLean & 
Haskins, Binghamton, N. Y. At the last 
named firm Jack Knapp was promoted to 
display manager. 

Albin P Millermaster celebrated his tif 
tieth vear in the display department of Id 
Schuster & Co., Milwaukes 

Lawrence Goodman was made display di 
rector for the F. & R. Lazarus Company, 
Columbus, Ohio. He had been with G. Fox 
& Co., Harttord. 








SOURCE SERVICE 


If in any of the illustrations in DIS. 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 


l, and it will have prompt attention. 
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DO YOUR—— 
FLOCKING-— | FLOCK 


WITH SYNTHETIC SNOW THAT RIVALS NATURE SOFT TEXTURE 


66 hd 
FLAME-RETARDANT =“ O7> OA Og FOR 
™*wameansiscoors" | DISPLAYS 


NON-INFLAMMABLE stdhesive “BE A.10" Write today! 


for free Catalog 


FLOCKING EQUIPMENT? — WE HAVE IT! and color Samples. 


























DECORATIVE HOOKS 


A nice selection of Decorative Brass Hooks 
in nautical designs to give that touch of 
distinction to your displays. 






Sailfish, .* Ly $2.25 
Seashell, high $2.25 
Mermaid, 'F high $2.25 
Seahorse, 4" high $2.25 
Starfish, 34%" high $2.25 
Anchor, 444" high $3.50 


Many other styles available. Write for free 


a FLOCK SUPPLY CO. 1143 Greenleaf Ave. 
Phone: Wilmette 1192 Wilmette, Illinois 
illustrated brochure. JOBBERS INQUIRIES 


eT! 


ARTHUR V. LEONARD 3i334°2"o#8 "04" 














Mr. DISPLAY JOBBER: 


IF YOU WANT A 
SNOWMAN, flocked white with his pipe; HOLLY TREES; RUSCUS TREES. 
green and flocked; ITALIAN HOLLY WREATHS, green or flocked or metallic 
colors; HOLLY ROPING, LYCOPODIUM ROPING OR WREATHS, RED 
RUSCUS, GREEN RUSCUS, SILVER RUSCUS, CONE BORDER, HOLLY 
BORDER, and many other items, remember 


Jones’ “Nature Perfect Brand” 


JONES, THE HOLLY WREATH MAN iron. or 











LARGE and SMALL 


WOOD — PLASTIC 


We've Got em all / 
DISPLAY = - tioned "tetoe te ene, 


toe ond displays 
LETTERS mqyseestling — ‘mor 
eet etl ing Ail in stock 

immediate thioment 


Write now et PREE ilius- 
trated foider and price fist. 


eatontne i ——— SPANJER BROS. 


























BRILLIANT DAY GLO COLORS, THEEE Fi cones 42" 95 1140 WN Mowe S$? Chicago 10. Th 
LAMP FUST sad Babe POR. CLEVELAND. OM 2747 Me Pleasant Ave Newark. N 
SNHOW-LIKE FPROOUCTS — 1154 HANNA BLO06 ~- 








e WHEN WRITING ADVERTISERS PLEASE MENTION DISPLAY WORLD e« 
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OLD FASHION CANDLE AND PINE 







DECOR DISPLAYER 6PFW 635 
Depth—12" 
Height—7T 3" 
Width—6’ 


White display pane! 
with shelves, trimmed 
with green pine 
foliage. Stub candle 
illuminated with 
candie beam bulbs 


$64 50 











one of a 








exclusive 





Christmas 
displays 


Our salesmen will show you our full line 
Just write 





david hamberger.in. 
136 West 31st St., N.Y.C. 











Christmas 


Yes, our Beautiful and New Christmas 
Line is ready for you. 


Our new catalog is loaded with all types 
of Flocked Items, Decorations, Novelties 
and new styles of Christmas Light Sets. 


Write for your catalog today. 


RTURO proouction, inc. 


420 Main St. Asbury Park, N. J. 


Jobber inquiries invited 





LLOYD-SANDERSON 

Textured Wallpapers 

ideal for backgrounds 
and walls 

Write tor 

16 East 52nd St., New York 


WINDOW DISPLAY 


State Approved Certificate Course, Day or Eve. Appr. 
for Vets and Foreign students. The only thorough 
professional course in N. Y. C. Free placement, 


REGISTRATION OPEN — ENROLL NOW 


PAN-AMERICA ART SCHOOL 


321 WEST Séth STREET, N.Y.C. PL. 7-0064 
Our Graduates are in Demand 


‘ ample book. 




















USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
$4.00 Per Column Inch- CASH WITH ORDER 
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—Fred Asmussen, Myer Emporium, Melbourne, Australia, used this display portraying the interior 
of Jacques Fath's salon. Compare it with the display below, by a displayman on the other side of 
the world; the two were on view practically simultaneously— 


this amount or better every year thereafter 

(ne of the things that | want to get over 
is the fact that the National Association of 
Display Industries has played an important 
part in the of this operation. The 
two shows we have had in this building al- 
ready and one to go this coming December 
have added materially to the 40-odd shows 
have booked. Without this wonder- 
ful assistance and support from the officers 
and members of the NADI it would not 


SUCCESS 





we now 
You know, of course, | have a new title 


now president of this Trade Show Cor 


poration, Mr. Louis J. Glickman, who is have been possible to make it the success 
now the chairman of the board, stated the it has become 

reason tor this promotion was due to the | am listing the breakdown of some sta- 
success of the bookings in the New York tistics of the recent NADI show held here 
Trade Show building. We have exceeded in our building June 23-27. According 
our budget tor 1956 and will do a million to the officials of this association. this was 
dollars for 1957, and we hope to maintain the largest attendance ever attained in New 





—The entrance to Christian Dior's establishment provided the theme for this display of accessories 


in Dior-red. The display wos by Heinz Neusel, Anker am Paradeplatz, Mannheim, Germany— 
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York City in the history of your organiza- 
tion, and we feel that the fact that the 
New York Trade Show building offers ideal 
facilities aided materially to this record 
breaking. 

We have been told by every exhibitor that 
we have the best and finest facilities ever 
offered for the display of your product, and 
we have been told by hundreds of buyers 
that our facilities offered the very best and 
most pleasant conditions tor them to do 
business. We were informed that your ex- 
hibitors, by actual dollars and cents, wrote a 
greater volume and had more orders than 
ever before in New York City, and this is 
what counts. 

I am listing the great diversification of 
rooms used in the City of New York by 
your association, by the breakdown of hotels, 
On the registration cards a place was avyail- 
able to signify at which hotel each guest 
stayed. ... This showed 1,460 rooms used 
This did not take care of a large number 
of those who did not register at the regis- 
tration desk, nor does this show the loca 
tion of all the members. So I[ think it its 
safe to say some 2,400 rooms were used in 
the City of New York for this show. | 
think $25 a day is a reasonable amount of 
money to expect to be spent in the city 
on various items. They were here at least 
six days some more. This would be at 
least $366,000 of new money placed in the 
channels of trade in New York City for this 
show. 

This shows the importance of this fine 
group, and as far as the New York Trade 
Show building is concerned, it 1s a most 
welcome group of men and women, which we 
re-invite to return to us as often as they de 
sire.—Duane W. Carlton, president, New 
York Trade Show building, New York City. 


I'm off again on another fabulous Euro. 
pean trip. Have been all through Portugal, 
where among other things | saw the tamous 
Festa des Tabulerros in Tomar. This in 
cludes 600 girls all in long white dresses 
with a 5-foot headdress made of smal! 
loaves of bread, bright colored paper flow 
ers, crowns, doves, etc., and there are 
600 boys marching beside them in matching 
sashes and ties. It is quite spectacular. 

Had a nice stay in Madrid and Gibraltar 
In Madrid [I ran into Bill Kaye, from 


Colonial Decorative in New York City. It 
was quite a surprise, as | didnt know he 
was over here. Am now in Mallorca and 


love it. Later I am going to Valencia, Bar 
celona, Nice, Monaco, Paris, and London. 
Howard Kauffman, Yeager’s, Akron. 


I would like to take this opportunity to 
comment on the tremendously impressive 
Display Market Week held in New York 
City in June. First let me say that here 
tofore | have gone to Market Week only as 
a viewer, since most of the better display 
salesmen call on my store and it is not 
necessary to buy while there. But this 
past show was so impressive that I found 
by actual comparison I was able to receive 
much, much more value per dollar spent 
while in the market ... I believe per dol- 
lar spent we will undoubtedly have the most 
outstanding Christmas store in this area. | 
never realized the great advantage of having 
all lines under one roof at one time.—Wil- 
liam L. Purvis, Jr., Cullum’s, Augusta, Ga. 
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Here's a beautiful custom-built 
display on one of those famous 
Macton Turntables. it's the popular 
a Macton Mode! 1000 that has a 
hee capacity load of ONE TON... 

' yet it will operate continuously 
for two hours for ONE PENNY! 
The Mode! 1000 is equipped with 
a4 ft. top, but can be furnished 
with a 6 or 8 ft. plywood top. 
Why not write today for our 
newest catalog 14-D. See several 
exciting uses of these famous 
Macton Turntables 








MACTON MACHINERY CO., Inc. 
STAMFORD, CONN. 








DOE 





DISPLAY DESIGNERS and MANUFACTURERS ¢ PORTSMOUTH, OHIO 











; 


From a 1” x 2” furring strip 
toa l2” x 12” Timber. 


Masonite Cut to your specifications by one of New York's 
LARGEST and most DIVERSIFIED Lumber Companies. 





Celotex 


Mouldings © FAST SERVICE @ 


Homasote 

LUMBER 
Plywood T U L N O Y & TRIM CO. INC. 
17 Ridgewood Piace Brooklyn 27, WN. Y. 


Glenmore 5-414) 
There are more Special Items in this MODERN Lumber Yard than in any other in New York 


Upson Board 




















LAMP PIPE & TUBING 
eS aie oC My ee | No Muss er as. ine _ Sues Mannequins 
STEEL Plain or Cut & Threaded BRASS ) 
2005 Complete Services RO0$ | 
Bending, Cutting, Polishing, Threading etc te N 
Prompt Walehouse Shipments 
STEEL BALLS ) Cates t "i py ntagh ae oall 
rder trom your dis 
COLUMBIA STEEL & BRASS CORP. Monroe WY) Ah pada er cles Ce 
Phene: (N.Y.C.) WOrth 4.4350 + MOnree 5! | 1350 Watson Ave., Wilmington, Calif 
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STYROFOAM 


COMPLETE STOCK 
ALL SIZES & THICKNESSES 





immediate Shipment 


PANELS—SHEETS—BLOCKS 
STOCK PANEL SIZES 
12" to 20" Wide 
— 72" — 108" Long 
lf" to 6" Thick 


Write For Complete Dealer's Ceotalog 


36" 


vd 


PRODUCTS 
6415 WN. Califernia Ave., CHICAGO 45, ILL. 


COLORED BURLAP 
DRAPERY FINISH 


Buy Direct 
16 VIVID STOCK COLORS 


DARKS @ PASTELS @ DISPLAYS @ SHOWROOMS 
CURTAINS @ DRAPERIES 


Genuine Knotted Fishnet —8 Colors 
4 Widths — 36"—45"—50"'—72" 


VAN ARDEN FABRICS MNFRS. 


110 Murray Street, New York 7, N. Y. 




















AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Dowels and Balis in Stock 


H. ARNOLD WOOD TURNING CO. 
363 Union Avenue, Brooklyn i1, N. Y. 





STagg 2?-5693 








DECORATIVE GRILLWORK 


Beautiful, everlasting cast aluminum. Better 
than plastic or iron. Write for literature. 


Sold through better jobbers 


ULRICH BROTHERS 


2923 AGNES 





CORPUS CHRISTI, TEXAS 








SHOULDER COVERS 


Vinylite window-clear — vinyl — polythene. 
Price let & semples on request. 
JOBBERS ONLY 


CORONET MFG. CO. 


BOX 35 YARDVILLE, N. J. 
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Paper Plate Contest 
Won By Schlademan 


The Paper Plate Association, New York 
(ity, conducted a contest during May and 
June among displaymen tor the best win 
dows featuring paper plates as decor or 
merchandise iver 120 entries were re 
ceived and over 150 windows throughout 
the country featured paper plates The 
winners were: $500 first prize, Reed Schlade 


man, The Fair, Chicago; $200 second prize, 
Faye Suttle Bremers Wepartment Store, 
Bremerton, Wash.; $100 third prize, Hugh 
McWilliams, Frost Brothers, San Antonio; 


$50 special merchandising prize to k. ©. Kar 
stedt, Ben Franklin Store, Burlington, Wis. 
The The Fair in Chi 


cago depicted paper plates as the keys on a 


winning window at 


[here was 


typewriter (see above). 


oT 


giganti 


a stretch Tour such windows Copy 


in the window read, “Flash from the Fashion 
Ieditors Second prize winner was a 
children's window with a house and train 
made from paper plates. Frost Brothers 
had a Fourth of July bathing suit window 
with copy spelled out in large letters on 


The merchandising prize win- 
franklin Store featured 
plates spelling out 


paper plates 
thy 


ty 5 


Ben 
(97 


paper 


dow irom 
different 
t he 


paper 
plates” 

\s ror the displays, 
Stephan, of West Palm 
said “the department manager of the house 
that 
Paperware Was 


words 
Paul 


peach, 


sales trom 


Rurdine s mn 


wares department informed me quite a 
of ‘Kleen Everyday 
as a result of this display.” Norman 
liartley's, in Miami, had this to 
“This sold completely out five 
Response was 

Oo Kleinhans 
the was 
did an excellent sales job.” 
of Department 


(Jneonta, 


numbers 
sold 
Sansom, 
Say, window 
terrific, ( lement 
Buffalo, 


color ful 


limes 

Keifter, said : 
7 and 
Andrew ( olby 
Store im 
the sales 
we sold out of the 


in 
window very 
Bresee's (Oneonta 
«ae 
response terrific ; 
bridal plates and cups betore the photo 
graph could be taken, Berthold Menkel, 
of McCrory’s in Brooklyn, was the most 
specific, He “Through its colortul 
arrangement the display very attractive 
and has produced a paper plate sales in 
to 23% per cent im comparison 


reported 
Was 


said: 


is 


crease up 






to the same period of last year. 
pany this 


success.” 


CoOtTi- 


considered display aie great 


Display's Part Stressed 
In Changing Marketing 
The tollowing remarks were delivered by 
Donald S. Hutchinson, chairman of the 
hoard, Point-of-Purchase Advertising Insti- 
tute, and vice-president, Lutz & Sheinkman, 
New York City, before the annual con 
vention of the Advertising Federation of 
America at the Bellevue-Stratford hotel, 
Philadelphia. 
Hutchinson “How Will Media 


spoke on 


Meet the Changing Trends in Marketing.” 

Point-ot-purchase has been considerably 
more affected by the changing trends in 
marketing than any other advertising me- 
dium. The reason, of course, is due to the 
tremendous upsurge of self-selection mer 
chandising, particularly in the grocery field 


as best exemplified by the present-day super- 
market, but which ts rapidly extending into 
other fields, especially drugs. 

As short a time ago as 1938, an enterpris- 
ing group of! 
loresaw the 
were developing 


suppliers 
that 
Point-of- 
\dvertising ‘Loday, we 
the total ior our 
medium as close to the billion dollar mark 


Our membership today consists of 148 pro 
(2 


point-of-purchase 
possibilities 
the 


tremendous 

and tormed 
Institute 

expenditures 


Purchase 
estimate 


ducer members and associate members. 


Ol the Si) called 
and 


included in which are 
“hlue 
cl today 


many 
chip” manutacturers advertisers 
Although we still have a long way to go 
still a 


feel we have accomplished many of our 


(we are very young organization), 
we 
objectives. Today, point-of-purchase is an 
accepted medium, and more and more na 
tional advertisers consider it an integral 


part of their advertising and plan from the 


inception to coordinate it with their other 
media. Rather belatedly, the advertising 
agencies are talling in line. Some of the 


largest have in recent years organized mer- 
chandising departments for the purpose of 
serving their clients in this most important 
marketing function. 

Now, what is considered point-of-purchase 
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a well-de 
package 


advertising? Broadly, it can be 
signed, enticing label or costing 
pennies up to the most elaborate window or 


in-store display, employing light or motion 


or both, running into many dollars. The 
held would include such items as counter 
and window displays, shelf strips, mobiles, 
floor bins, wall posters, self-merchandisers 
of wood, glass, wire, plastic and other 
materials, cash register signs and printed 
material such as folders, broadsides, fivers, 
recipe books and so forth. There are many 
others, too numerous to mention 


Psychologically, people, and particularly 
the housewife (who, incidentally, makes ap- 
proximately 85 per cent of the purchases in 
super-markets), just do not like to be hur- 
ried or influenced into a purchase by some 
busy or officious clerk more interested in 
making a quick or profitable sale than in 
anything else. People like to browse, to 
read labels, to compare prices of competing 
brands and then make up their own minds. 
Proot of this is contained in a recent sur- 
vey conducted by Batten, Barton, Durstine & 
Osborne, showing that 78 per cent of Ameri 
can women shop mainly in 
stores. 


self-service 


But this is only one tacet of self-selection 


merchandising. We now come to the sub 
ject of impulse buying — a tremendous fac 
tor in the enormous sales of these super- 
markets. What are impulse sales? They 
are those purchases made within the store 
that the housewife had no intention of 
making when she entered. Do you know 


research proves that from 50 to 75 percent of 
all in super-markets 
made on impulse ? 


purchases today are 
Which brings us to the subject of reminder 
are the consummated 
through a combination of other media and 
point-of-purchase. You are constantly be- 
guiled by newspapers, magazines, and 
television to buy this and that, 


sales. Those sales 


radio, 
or to switch 


from this to that. But you cant buy a 
package of cigarettes or a bottle of wine 
sitting in your easy chair watching the 
“Late Show,” or in a crowded subway train 
coming downtown to work. That type of 
advertising can only plant the seed you 
must be reminded at the point-of-purchase 
That is why you see so many point-of-pur 
chase pieces designed to call attention to 
the fact “as advertised in Life” or “The 
Saturday Evening Post” or “as seen on the 
Kraft Television Theater.” 

There is a current novel on sale entitled 
“The Golden Kazoo.” It is a story of a 
group of advertising executives who conduct 
the 1960 presidential campaign, when the 
political bosses are dead. I would like 
to quote trom page 81 as follows: 

Look, you ve all seen sales trends 
reversed overnight Maybe on a Monday 
some housewife writes ‘corn flakes’ on het 
shopping list. Maybe it stays corn flakes 
right up to Friday morning when she’s due 
to go to the super-market Look, you get 
on TY at eight-o-five Friday morning; you 


hot commercial tor 


low-calorie, 


slap her with a really 
improved, 
she 
in the 
after 


aisles 


high-en 
out corn flakes 
name of this new stuff 
Look, even she’s wheeling her cart 
through the the super-market you 
can hit her with a point-of-purchase premt 


some new, 


stuff . 
and writes 


ergy scratches 
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GLASS PUFF 


COLORS: 


GARLAND 





WHITE, LT. BLUE, LT. GREEN, PINK. DECORATED—ASST. GLASS BALLS 





GARLAND GLASS PUFF POM POM 
4° Diam. Undec.—$!.25 yd., Dec.--$!.50 yd 4" $44.00 doz 
6’ Diam Undec.— 2.00 yd., Dec. 2.75 yd 4” 750 dos 
8" Diam Undec.— 2.95 yd., Dec.— 4.75 yd a" 12.00 dox. 

Other Glass Pufl items: Wreaths, Trees, efc., are available. 12" 18.00 doz 
Brochure on request. Jobber inquiries tnavited. ie" 7.00 «ea 


“a 


CHIC Display 


293 Seventh Avenue, New York City |, N. Y. 





o—~ 



















sr 


wos 


vt, 


TAILORED TO 


Tell us wha 





Prices start as 








207 


HAND PAINTED DISPLAY BACKGROUNDS | | 


submit sketches for your approval. 


paper panel 9 feet by 6 feet using 2 colors 


CALL...OR WRITE TODAY! 


YOUR SPECIFICATIONS 


t you want and we will 


low as $25.00 for a seamless 








EAST 43rd STREET, NEW YORK 17, N.Y 


MUrray Hill 7.6842 











FLAIR has a secret process for getting 








unusual faces on plastic mannequins. 





Our wigs and decor are outstanding! 


15 W. 18th STREET 


NEW YORK CITY 11 











CL 10 — ACTUAL SIZE 


TICKET HOLDERS 
Molded of CLEAR PLASTIC 


Pyramid Ticket Holder pertect for small 
point of sale pricing. 


Complete the picture of ultra-smartness 
created with plastic displayers by using 
ticket holders of clear plastic. These 
beautifully molded ticket holders are just 
the thing for soft line display. 


CL 10 Package of 50 
Lots of 100 


$ 9.00 
15.25 


QUENSELL DISPLAYS INC. 


71-23 Austin St. Forest Hills, N. Y. 
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Made of Pliable Latex Rubber 


Easy te y ..». » Tekes only @ second 
Apply Sta-Ons to your Leow Neck dress hangers 
—will fit your present plastic hangers 


PRICE LIST 
2 Gross Box $24.00 
| Gross Box $13.50 






Shipped F.0.8. New York City or La Jolia, Calif, 
tast Coast: Zisule Ligpslays- 350 West 31st Street, New York City 1 


West Coast: atid Garment Sta-Ons, PF. ©. Box 184, La Jolla, Calif. 














JN 
STUARD’S GARMENT STA-ONS® 


PAT. PEND. 
Will Not Soil Fabrics 
\ KEEP YOUR LOW NECK 


DRESSES ON THE RACK 


Y’ 
4 . NOT ON THE FLOOR 


JOBBER INQUIRIES INVITED 








CUSTOM 


FLOCK FINISHING 


FOR YOUR SMALL PARTS 
AND SHORT RUNS 
ALL COLORS — ALL LENGTHS 
Send in sample or sketch for estimate. 


PROMPT SERVICE... REASONABLY PRICED 


THE KOEHLER SALES CO. 


20 HIGH PLAIN ST., WALPOLE, MASS. 








* Christmas Decorations 

eToy Dept. Decorations 
«Street Decorations 

eStore & Factory Decorations 


Large catalog showing hundreds of plaques, 
and cut-out figures for Christmas Decorations. 
WRITE TODAY 


KING AMUSEMENT CO.., | 


MT. CLEMENS, MICH. 


NC. 
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mate = ra ? 


S$ AVAGE 


PAPER PRODUCTS 





STANDARD MAT-MOUNTS 
* CIRCLE AND OVAL MAT-MOUNTS 
* MAT-BOARDS * PHOTO MAILERS 
* WIDE-TONE BACKGROUND PAPER 


Write todey for illustrated catalog 








SAVAGE UNIVERSAL CORP. 


reoi7y, N.Y 


480 Lesingtorn Ave 


New YT: 











TURNTABLES 


AUTOMOBILE « DISPLAY e INDUSTRIAL 
PORTABLE MODEL FOR AUTOS IN STOCK 
@ OTHER SIZES FROM MM UP @ 
Write for free iiustrated foiders 


AMERICAN STAGE EQUIPMENT, nc. 
805 East 134th St., Bronx 54, 


























| be possible 


um offer that'll switch her to something else 
again — or even back to corn flakes.” 

Xf | want everyone... to get it 
through your heads that a product never is 
sold until the consumer has shelled out his 


money, or his vote 
We hold no fault for other advertising 
media, On the contrary, we welcome and 


encourage them. We realize that more ad- 
vertising in all its forms means increased 
necessity tor point-of-purchase materials. 


We hold that no product can be successfully 
merchandised today without point-of-pur- 
chase if it is to get its full share of im- 
pulse and reminder purchases. It is not a 
question of what we do alone but what we 
do together. 

What are we doing to meet these changing 
trends in marketing ? Simply this—by design- 
ing and creating more practical and more 
attractive point-of-purchase material to 
make the best possible of the limited 
space available to us in these new type 
retail outlets. 


use 


Gibraltar Display Division 
Absorbs Abacot Displays 

The board of directors of the 
(orrugated Paper Company, Inc., following 
the purchase of Abacot Displays, Inc., of 
Bediord Hills, N. Y., announces the merger 
of Abacot into the Display Division of 
Gibraltar. All production, sales, and execu- 
tive departments have moved into the Dis- 
play Division's new quarters at 350 Warren 
Jersey City 2. 


(Gibraltar 


street, 


Services Are Held 
For Paul Carbaugh 


Paul Edward Carbaugh, for the past 17 
years display manager of Block & Kuhl 
Company, Peoria, Ill, died in that city re- 
cently at the age of 41. Surviving are the 
widow, a son, parents, and a brother. 


Libbey Glass Offers 
Display Kit 

To help merchandise its six new 
Set” patterns, Libbey Glass, Toledo, will 
provide key department stores with a kit 
containing materials for a complete window 


“Hostess 


display. Included are a colortul panel, cen- 
ter, and six individual shadow-boxes. A 
| variety of display arrangemerits is said to 


with the materials furnished. 











“ie letter CO. 


‘mcoanronaves 





151 WEST 18th lng NEW YORK I!, N. Y. 











SPARKLE SNOW FLAKES 


FLOCKED BRANCHES—-SNOW LETTERS—TINSEL— 
DIAMOND DUST—MICA 


Contact your Jobber for new catalog. 
Write direct if necessary. 
NATIONAL DISPLAY MATERIALS 


Div. National Sawdust Co., Inc. 
65 N. 6th ST. BROOKLYN 11. WN. Y. 








WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 














Yucca Poles, Cholla, Red & Black 
Manzanita, Sandblasted Manzanita & 


Grape Stumps, Selected Driftwocd 
We Procure Our Own Materials 


Russel Morris of California 


P. O. Bex 277 Fontana, Calif. 








EXQUISITE SMALL FLOWERS 


For Show Case and Interior Trims 
Produce display effects impossible with regular 
lines of display flowers. Unsurpassed beauty. 

Tremendous Varieties In Stock 


MILTON S. AHRENS, INC. 


Importers —- Mfgs. — Exporters 


56 W. 4th STREET NEW YORK 18, WN. Y. 








Same Day Shipment On All Orders For 


Genuine “PEG-BOARD” FIXTURES 
AND PANELS 


Avoid delay—order from LADON for immediate, same 
day shipment. Complete stock to fill your needs. 


LADON COMPANY, INC. 


730 5. Wabash Ave., WA 2-0383, Chicago 5, Ii. 








ORDER YOUR VERDANT GREEN 
“NATURALIKE” GRASS MATS 
and “TUFF-TURF” Crass Sprinklings from your dis- 
play jobber NOW! “Naturalike” are the finest Grass 
Mats you can buy~-ask for “NATURALIKE.” 


MEMORIAL GRASS COMPANY 


521 E. 7th St. Phone 84 Uhricheville, Chie 








FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of Styrofoam 
Manufacturing and Processing 
Write for Catalog 
FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH. 














“VIVIDSHEEN” FLINT PAPERS 


20 Brilliant Colors 26 inches wide 


25 ih ethene bau $1.40 roll 
ee Sea 2.66 roll 
Sa Ge Bob sicercces 5.04 roll 


Send for Swatch Card 
THE MULDNER COMPANY, INC. 


397 Bridge Street Brookiyn |, N. Y. 
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DISPLA YMEN 


Well trained men are needed 
all over the country. Enroll 
now in the only thorough, pro- 
fessional, accelerated course, 
day or evening, offered in New 
York City. Prepare now for 
well paying jobs. Free place- 
ment with leading stores. Our 
graduates are in demand. 


Write, phone or come, but... 
HURRY! The next course, 
day and evening, begins Oc- 
tober 1. Only one evening 
course per year. Don't miss it. 


PAN-AMERICA ART 
SCHOOL 
321 West 56th Street (8th Ave.) 
New York City 19 
PL 7-0064 


REPRESENTATIVES WANTED 
For Sensational New All-Purpose Display 


Manufacturer of exclusive all-purpose display unit has oppor 
tunity for aggressive salesmen with proven selling record 
among display houses plus department, specialty, variety and 
other stores. Implement your present income with this easy 
to-sell, advertised display. Liberal commission and protected 
territory to the right men. Write in detail giving territory 
covered and experience record. All replies confidential. 


Address BOX 8GH 


Care of DISPLAY WORLD 














FOR SALE — Established display 
plant New York City vicinity. Full 
equipment for flowers and woodwork, 
leaf and flower dies. Also a full line 
of woodworking machinery. Reason 
for sale: owner has other interests 
taking up full time. 
Address Box 9CD 
Care of DISPLAY WORLD 


DISPLAYMAN WANTED 


Must be capable displayman, newspaper layout man and card- 
writer for store located in a fast growing city of approximately 
40,000 in North Carolina, handling medium and better grade 
women’s and children’s apparel. This is a permanent position, 
pleasant working conditions and offers a salary of $%,000 plus 
per year. Excellent opportunity for a relatively young man with 
high ideals and good personal habits. Reply with samples if 


possible. 


Address BOX 9GH 


Care of DISPLAY WORLD 





DISPLAYS 
FOR SALE 
USED ONLY ONCE 


Mechanical Toad Car trom 
Disneyland, with complete 
setting $1,300.00 


Donald Duck Mechanical 


Spaceman $175.00 
Bosco & Bruno Mechanical 
(lowns $395.00 


2 Distorted Mirrors, tall and 
short set $120.00 
Flocked Xmas ‘Trees with 
blinking lights each $15.00 


in 


Write or wire tor 
Detailed Description 
and Pictures 


Write to 


GORDON 
FRISCHKORN 
Display Manager 
THE RAU STORE 


1560 Otto Boulevard 
Chicago Heights, Illinois 














SALESMAN 


If you are looking for an un- 
usual, non-conflicting line of 
displays that 
wherever shown, contact us 
with full details. 


bring results 


kK xclusive 


and protected territories, 
Southeast territory open at 
present. 


Address Box 9EF 


Care of DISPLAY WORLD 


FOR SALE OR TRADE 


Bliss 11 Piece “Cinderella” mechanical Christmas series. Com- 
pletely renovated 1955. Mostly new costumes, all new paint, art 
work, floors, etc. Ready for use. Mechanically O.K. in every 
respect. All signs included plus large corner window “Cinder 
ella” painted background. 


Also 16 3 foot by 4 foot “Cinderella” illuminated castles for 
main floor posts to complete theme. 


A minimum of work required to put all of the above in operation 
Your inspection invited. Original packing cases. $1,000 for 
everything. Write attention Display Director 


LEA SCHEAR CO., INC., Evansville 8, Indiana 


FOR SALE 


53 FAIRY— 
7 CASTLE 
Cost $850.00 


$350.00 


Photos available. 


GODWIN’S 
13th at K 
Lubbock, Texas 














Situation Wanted—Male Display 
man, 15 years good experience 
with two top New York Dept. 
stores. Window, interior and fabric 
displays. (an turnish photos of 
windows. Prefers location in cr 
near New York City. 
Address Box 9BC 
Care of DISPLAY WORLD 


CHRISTMAS DISPLAY BARGAINS 


Available for immediate shipment two mechanical institutional Christmas 
displays that can be used for children’s merchandise or toys, as well as 
several old-fashioned shop fronts. The shop fronts are complete with 4% 
scale figures all attractively dressed. For information contact 


STIX, BAER & FULLER 
J. T. Chord, Display Dept., 6th & Washington St., St. Louis 1, Mo. 


FOR SALE: Well known 
southern display firm. Well 
equipped and stocked. Small 


down payment. Balance like 
rent. Address Box 244, 
DISPLAY WORLD 


(are ol 

















MANUFACTURERS 


Top distributor with national 
coverage is interested in han- 
dling latest in exclusive type 
fixtures and novelties. Send 
full particulars. 


Address Box 9AB 


Care of DISPLAY WORLD 








DESIGNER 


To design functional display equipment. Should have knowledge 
of methods in manufacture and merchandise application for units 
made of metal, wood, or plastics. General store layout and mer- 
chandising experience in both department and variety stores pre 


ferred. 


Address Box 9 DE 


Care of DISPLAY WORLD 








WANTED 


Display Manager with ability 
to handle windows, interior 
display and signs for 2-5 mil 
lion volume department store 
Will have versatile helper and 
will work under budget with 
sales promotion manager, Sal 
ary around $400.00 per month 
Address reply tor interview to 


Address Box 9FG 


DISPLAY WORLD 
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FOR SALE DISPLAY MEN 


S A L FE. Ss M A N 12 Silvestri mechanical windows, Z| } | 
Cr te Cream sequenes. tig Qualified men needed in all sections of the country. We place 
chiic she 


more display men than any other office. Send complete resume 
and advise concerning salary requirements. No charge to appli- 
cant at any time. Present position fully protected. 


dreaming of presents 
would like Santa to toe her for 
Christmas. 

Also 24 action posed non-mechanical 
children. All figures and props at 
50% off original cost. For photo- 


Los 


Angeles manufacturer of 


Piastic displays including vac- 


uum ftorming, wrought iron graphs, prices, and details write or MONARCH PERSONNEL 
and brass, has opening for — Serving the retail field since 1945 
experienced salesman in dis G. H. MALLOY ROBERT # MOORE 


Display Director 


Neiman-Marcus 
DALLAS, TEXAS 


play and merchandising field (,eneral Manager Retail 


28 EAST JACKSON BLVD., CHICAGO 4, ILL. 


Salary and commission, South 





ern California territory. 





FOR SALE 


MANIKINS $10 
Used MA S $ MECHANICAL 















Address Box 8CD 


DISPLAY WORLD 
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2-Piece Complete—as is. Crat- 
ing charge $2.50, F.O.B. New 
VY ork. 


ARTIST 


Repair, refinish and make-up 


CHRISTMAS UNIT 
HALF PRICE 


Santa riding dog sled pulled 


MADISONIA 
152 W. 25th St., New York 1, of 
N. Y., Chelsea 3-1550 

































































by cute Eskimo and pushed by 
another Eskimo and a bear. 
Colorful crowd stopper — lots 
of action. Used only three 
weeks Xmas 1955. A “Nabour” 


manikins. Travel. (Good 





salary. Travel expenses, State 








Study Window Display At Home experience, 


Earn good income, EFasy home-study 


LOOKING FOR A SIDELINE? 





course Employers: Sponsor our Small, but unusual group x? ne mechanical by Dave Starkman, 
course for one of your employees. lected items including Mexi : low ‘OB 
“x =e find this course the finest can imports Nice commissions. Address Box 1096 oon. aoe Now $250. FO! 
of its ind School highly recom Write tor photograph ; 

mended and established in 1908 ‘ sa ; EXAS 1474 BROADWAY Z C. PENNEY CO. 
The Koester Scheel, Koester Bidg., ee oe NEW YORK CITY 6th & Race, Cincinnati 2, Ohio 
«Al ai’ Illinoia cero Ave., Houston 6, Texas Att: Norman H. Feldhaus 
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More AND MORE merchandising and display men are finding 
that the surest way to get eye-catching, hard-working signs 
is with the Showcard Machine. 

First of all, the Showcard Machine puts your best foot forward. 
It produces type-set signs of finest quality — assures neat, uniform 
signing throughout. At the same time it gives free rein to your 
creative efforts— prints two or more colors, sets type at an angle, 
prints cuts or electros, combines with hand lettering or photos, etc. 

With the Showcard Machine you can put your ideas to work 
faster. Its unmatched speed leaves more time for planning and 
direction. You can handle price changes right now; change windows 
and counters more quickly, more frequently; tie-in with local events 
on a moment’s notice. 

And while it makes your work easier and more productive, the 
Showcard Machine makes your budget go further. It saves its own 
cost many times over. Make that your final reason for getting all 
the facts right now. 


Write today for 20-page catalog with 
all the time- and money-saving facts. 
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Model B Showcard Machine, 
one of a complete range of siges 
that answer all needs. Each\ 

one is backed by a \ 


sweeping 5-year guarantee. | 


MERCHANDISE MART, CHICAGO — 
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KORRECT-WAY LITERATURE 
FOR BUSY DISPLAY EXECUTIVES 


Every Display Director must have at his fingertips complete informa- 
tion about everything that’s new in Display Equipment. Start your 
Korrect-Way file NOW with Korrect-Way Catalogs, Brochures and 
Fly Sheets... because the mannequins and fixtures YOU recom- 
mend to your store must be worthy of your own reputation... and 
you can make no wiser choice than Korrect-Way Products! 


LITERATURE AVAILABLE NOW 


A — Standard Form Catalog 

B — Children Mannequin Brochure 

C — Men Mannequin Brochure 

D — American Girl Mannequin Brochure 

E — Casualette Papier Mache Mannequin Brochure 
F — Beau Monde Mannequin Brochure 

G — Fashion Show All Plastic Mannequin Brochure 
H — Department Store Metal Fixture Brochure 

I ~ Display Equipment Catalog of Standard Items 
J — Square Tubular Rack Brochure 

K — Module Deca Pole Brochure 

lL. — Standard Rack Brochure 

M— Smokey Birch Men’s Fixture Brochure 

N — Shoe Store Display and Selling Equipment Catalog 
O — Shelf Divider Fly Sheet 

P — TRIMlok System of Merchandise Presentation 
Q — FOTOFLAIR Card Holder Catalog 


THE KORRECT-WAY LINE 


offers the security of highly selective distribution through 
franchise distributors. Each distributor is an experienced Display 
Consultant, ready to serve you efficiently and economically, whether 
it’s a remodeling job or the fixturization of a complete new store. 


Contact your Korrect-Way Distributor for the literature illustrated, 
or check the convenient coupon and mail to American Fixture Inc., 
as shown below. Your request will be forwarded to your nearest 
Korrect-Way Distributor for prompt handling. 


CHECK AND MAIL THIS COUPON TODAY 
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FIRM NAME 

ATTENTION OF: 

STREET ADDRESS 

ZONE 


ciTv STATE 


AMERICAN FIXTURE INC. 
2300 LOCUST ST. + ST. LOUIS 3, MO. + GA. 1-2170 


NEW YORK: 11 W. 42nd Street ¢ CHICAGO: 220 W. Adams Street 
Phone: LOngacre 5-6610 Phone: FRranklin 2-2482 


Authorized Distributors 


ATLANTA, GEORGIA 
Meivin 5. Roos & Co 
18!) Pryor Street, $.W 
BALTIMORE, MARYLAND 
Baltimore Display Industries 
7 S$. Hanover St 
BOSTON, MASS. 
Eastern Displeys, inc 
5! Kneeland Street 
BUFFALO 2, NEW YORK 
Dutch Displey Co 
265 Pear! Street 
CHICAGO, ILLINOIS 
Disploy Equipment Corp 
220 West Adams 
CINCINNATI, OHIO 
Genera! Dispicy Corp 
25 Opera Picce 
DALLAS 2, TEXAS 
Southwest Fixt. Coe. Inc 
907 Commerce St 
DENVER, COLORADO 
Walter W. Martin 
16272 Arapohoe $ 


DETROIT, MICHIGAN 
The Art Products Co 
1425 Broadway 
HAVANA, CUBA 
Cie. de Mederas Gancede, $.A 
Avenida De Gencedo 
HONOLULU, HAWAII 
Boder's Displey House, Lid 
P. ©. Box 3949 
KANSAS CITY, MISSOURI 
Notione! Equipment Corp. 
919 Broodwoay 
LOS ANGELES, CALIFORNIA 
8. A. Jacobs Company 
855 5. Los Angeles Si 
MIAMI 32, FLORIDA 
Morty Fay Disploys, |n« 
853 N. E. 2nd Ave 
MINNEAPOLIS, MINNESOTA 
E. Hier Displey Eavipm't Ce 
23 N. 6th St 
MONTREAL, QUEBEC, CANADA 
Faye Perm Disploys, lid 
8 St. Cotherine St. E , 
NEW ORLEANS, LOUISIANA 
Wray Williams Displey Ce Sunt DIVIDERS 
534 Cene! > Bh or) neue 


OAKLAND, CALIFORNIA : 
Octiand Dispioys 
1422 Jefferson Street 
OKLAHOMA CITY, OKLA. 
E. 8. Jack Castle 
27! West Main Street 
PHILADELPHIA, PENNSYLVANIA 
Noythons Displey Finture Co. 
909 Arch $f 
PITTSBURGH, PENNSYLVANIA 
Art &. Cohen Compeny 
810 Penn Avenve 
PORTLAND, OREGON 
Mr. Roderick $. Clency 
P. ©. Bex 463) 
ST. LOUIS, MISSOURI 
Nu Era's Midwest Displeys, inc 
808 N. 7th St 
SAN DIEGO, CALIFORNIA 
Jay Displeys 
228 6 Street 
SAN FRANCISCO, CALIFORNIA 
Kehoe Display Fixture Co 
54! Merket S$? 
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